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LUCK PAYS OFF... SOMETIMES 


ALWAYS 


IN TODAY'S MARKET, when feed ingredients vary unavoidably 
because of scarcities, feed mixers count more than ever on Vitadine's 
outstanding performance and concentrated power. They know it's 
not just luck that feeds mixed with Vitadine are efficiently fortified 
with vitamins, minerals and proteins. They know Vitadine's reliability 
is built on scientific knowledge gained through constant research. 
Feeders know, too, that livestock and poultry thrive on feeds mixed 
with Vitadine. 


Year after year... in good times and hard times . . . in keenly 
competitive markets . . . Vitadine continues to economically build 
quality branded feeds. Steady profit for you—lasting satisfaction 
for your customers. Ask 
your distributor today or 
write us. 


BLATCHFORD’S 
NUTRI-TABS 


Farmers can prevent and con- 
trol nutritional calf scours by 
feeding new born calves one 
Nutri-Tab a day during the first 
month. Nutri-Tabs made ac- 
cording to Univ. of Wisconsin 
Formula, provide necessary ad- 
ditional vitamins. A profit 
builder for you . . . and your 
customers. 


ESTABLISHED 1800 


“Good to the last drop” 
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Build Efficiency and 
Economy In Your Plant 


With STRONG -SCOTT Equipment 


Triple 
Action 
Dry Feed 
Mixer 


This horizontal mixer with its ribbon 
agitator is the most positive mixing de- 
vice in existence and will outmix any 
other type. Not one out of 400 sacks 
showed any variation in the mix in a re- 


Feeder, 
Scalper 
and 
Magnetic 
Separator 


For safety and efficiency, this unit is 
a wise investment. It keeps trouble and 
danger out of the grinding chamber. It 
also assures an even and steady flow to 
the grinding mill, thus improving grinder 


cent test. 


Write for full particulars 


operation. 


Details upon request 


Pivoted Motor Base 
Head Drive 


Many improvements have been made to eliminate 
noise, add to its strength and assure longer life. This 
Pivoted Motor Base Head Drive has what it takes to 
give efficient and dependable service. There are over 
3500 of them in use. 


Write for com plete information 


V-Belt Drive 


Leg speeds 
changed 
quickly and 
easily by 
changing 
motor 
sheave 


Pivoted 
motor Base 
—Weight 

keeps proper 
tension on 

V-Belt 


Automatic 
Back-stop 


SPOUTING . . All Kinds, Standard or Special 
ALSO BELTING . . All Kinds 


ELEVATOR HEADS and BOOTS..Wood, Iron and Steel 


Everything Jor Every Mill, Elevator 
and Feed Plant é 

he Strong-Scott Mfg Co. TROWY 

Branch Office: Great Falls, Mont. Minneapolis Minn. 
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FRED H. CHASE, REPRESENTATIVE 


OSHKOSH, WIS. 
Telephone 698 


Box 126 


J.H. HARDERS, REPRESENTATIVE 


WINONA, MINN. 
411 E. Howard St. 


Telephone 2549 
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Ak Open letter of Help for Feed Mill 
Operators Without 


Protein Supplies.... 


USE TANVILAC CULTURES TO 
STRETCH MEAT PROTEINS AND 
SOY BEAN OIL MEAL 


PRODUCE FASTER AND 
ECONOMICAL GAINS 


The Tanvilac Company 


For years more and more emphasis has been placed on proteins until some manufacturers have 
come to believe that without these known sources, they could not build a successful feed. The 
balanced ration has been considered by the trade more from the protein angle than from any other. 


This is not an effort to deny the value of proteins. Within the last few years we have learned a 
great deal more about the difference in the quality of the protein. Lower protein diets have not 
only proved satisfactory but more satisfactory according to national production figures. 


Recently there has been an awakening to the fact that there are proteins within grains that can 
be made more available. We are learning a new story . . . amino acids and enzymes. Thousands of 
farmers have produced pork gains at the rate of from ten to twelve pounds for each bushel of oats. 
Hogs have been fed from babyhood to market without one ounce of added protein. 


If You Have Limited Amounts Of Protein Or None At All, You Should Use The Coupon Below. 
If you are losing business because you can’t get soy bean oil meal, meat scraps, fish meal and 
tankage, you can do something about it. Enzymes produced by the animal’s glands help the ani- 
mal to assimilate the health and weight-giving ingredients in their feed. Tanvilac Cultures Pro- 
duce Greater Enzymatic Action. When mixed at the level of 100 pounds per ton, Tanvilac Culture 
Base will supply the equivalent in riboflavin content of 300 pounds of dried milk. It will supply 
Vitamin D in an amount to fully fortify laying mash rations and will give three times the amount 
required for starting mash feeds. It will replace, from the Vitamin D point of view, five pounds of 
400-D Feeding Oil, or 20 pounds 100-D Feeding Oil in each ton of feed. It carries sufficient manga- 
nese and iodine to fully fortify one ton of finished feed as recommended by the National Research 
Council. 


You are in a favored position. You can manufacture feeds under your own brand name that will 
produce results economically. It’s up to you. Maintain your brand or surrender to large mixers. 


Sincerely yours, 
Mr. Tom G. Dyer 


Tanvilac Company 
Des Moines, Iowa | 


O Please ship me und bags of 
Tanvilac Culture Base at $8.50 cwt. FOR Den Moines. 


O Please send me formulas and more information about | THE TANVI LAC COMPANY 
your practical and profitable program. 


Name Des Moines, lowa 


Address 


Manufacturers of Tanvilac Culture Base * Tanvilized Mineral for Hogs 
City and State. Tanvilized Mineral for Cattle and Sheep * Established over 23 years 
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ar RIBOFLAVIN MIXTURE* can im- 
prove your mixed feeds by maintaining 
adequate riboflavin content. 


Mixing is QUICK, because Winthrop Ribo- 
flavin Mixture flows freely without clinging or 
clogging. EASILY added to either large or 
small mixes, it provides the most economical 
method of assuring proper riboflavin content 
in both. ACCURATE, every ounce provides 1 
gram—1,000,000 micrograms of riboflavin. 

Write today for price schedules. Consult our 
TECHNICAL SALES SERVICE for special 


information or assistance on any problem 
related to this subject. No obligation. 
*Riboflavin in starch base carriers developed and first used by Winthrop 


Chemical Co., Inc. 


Address Inquiries to — 


Mer» Special Markets Division \ 


WINTHROP 


EV WINTHROP CHEMICAL CO.,INC. 
170 Varick Street, New York 13, WN. Y. 


**W inthrop Chemical Company, Inc. has received its FOURTH Army- 
Navy award for “high achievement in production of war material.” 


STOCKED FOR GUICK DELIVERY AT NEW YORK, CHICAGO, KANSAS CITY (MO.), DENVER, LOS ANGELES, SAN FRANCISCO, PORTLAND (ORE.), DALLAS AND ATLANTA 


* * 
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E. R. Squibb & Sons 
VITAMIN A & D FEEDING OIL 
400 D—1000 A units 


D-SEC 


Vitamin D in dry powder form 
900,000 D units per Ib. 


DICOCE 
for Cecal Coccidiosis control 


California Packing Corp. 


BIOTOL 
FORTIFIED SARDINE OILS 
SPECIAL: 400 D, 1000 A units 
EXTRA: 400 D, 2000 A units 
SUPER: 400 D, 3000 A units 
Also Available in 
800/2000 and 800/4000 oils 


General Mills, Inc. 
ARPRO WHEAT GERM OIL 


The Barrett Division 
Allied Chemical & Dye Corp. 


NIACIN 
(Nicotinic Acid) 


CarO-Green Laboratories 


FINER ALFALFA 
= ““High in Carotene’’ 


World Products Corp. 


PROT-A—Vitamin A in powder form 
1,362,000 A units per Ib. 
PROT-D—Vitamin D» in powder form 
6,000,000 De units per Ib. 


(for four-footed animals) 
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HEN ONE Of our field men presents this card, he represents not one 
but six great vitamin companies. Be sure to see him. For he and 
the companies back of the calling card are important to your business. 


These six companies are all well-known and dependable houses. Their 
names alone are a guarantee of the quality of their products—products 
you can depend on. And you have a further guarantee of quality and 
dependability when you deal with them through Atkins & Durbrow, 
whose reputation has been built by supplying top quality and top service. 


For more than 50 years Atkins & Durbrow has been headquarters for 
quality products. It is known and recognized as the representative of the 
finest companies in the vitamin field. Through this one source—Atkins 
& Durbrow—you can be supplied with many different products, all high- 
grade, well-known brands. 


Feed manufacturers who are proud of their feeds know the importance 
of quality ingredients. And they know the importance of dependable 
sources of supply. That is why so many of them depend on Atkins & 
Durbrow for vitamin products. They know, too, the advantages of the 
efficient, time-saving service which Atkins & Durbrow has created. 


This service is made available to you through sales representatives operat- 
ing from 11 centrally located cities, with warehouse stocks in 14 cities. 
Through this distribution system you can be assured of prompt, efficient 
service at all times. 


The next time the Atkins & Durbrow representative sends in his card, 
remember that he represents six great companies—companies of the type 
you like to do business with. Let him tell you about the service Atkins & 
Durbrow can give you. You will find it dependable—well worth while. 


ATKINS « DURBROW, INC. 


165 JOHN STREET, NEW YORK 7, N. Y. 


CHICAGO MINNEAPOLIS KANSAS CITY OMAHA DETROIT BOSTON 
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WHEN 
WILL THE 
JONES ORDER 
GO OUT? 


INTER-COMMUNICATION 


Save Time —yYou can talk to any key man in your plant without leaving 
your desk . . , when you install a Seedburo Inter-Communication System. 
It is not necessary for your men to leave their work. You can give instructions, 
ask questions, and get information with no loss of time. It’s the modern way 
to get things done with a minimum of effort, errors and interruptions. 


Efficient Service —Seedburo Inter-Communication Systems 
are highly perfected products of specialized engineering skill 
and long years of exhaustive research. They are rendering 
thoroughly efficient service in seed houses, mills, elevators 
and industrial plants throughout the country. 


Economical to Use —The cost of an Inter- 
Communication System is small in comparison to the 
enormous dividends it pays in the saving of time 
and manpower. Once installed it costs but a few 
cents per month to operate. 


Models to Suit Every Need 
Let us help you select proper equipment to 
meet your requirements. No inter-commun- 
ication problem is too large for our en- 
gineering department. Our line is com- 
plete. Tell us your problem and we 
will make recommendations with- 
out charge. 


A COMPLETE STOCK 
OF EQUIPMENT AND 
SUPPLIES Seedburo products 


are well known. There are over 400 
different items of Equipment and 
Supplies ...used in testing and 
handling grain, seed, beans, 
flour, coffee, tobacco, sugar, 
soap, starch and others. All 
merchandise fully guar- 
anteed. Write today 

for your copy of 
Seedburo Catalog 

and Reference Book. 


CALL-A-PHON E eee 


for businesses that require simple installations. You may 
start with one Master Station and one Sub-Station. 
Priced from $55.00 and up. Write for circular giving 
complete information. 


FLASH-A-CALL 


This system furnishes much greater volume. It is particularly adapt- 
able for larger plants and gives instant, complete plant coverage. 
It. is today's most complete, most practical system. Prices range 


IT WILL GO TOMORROW! ) £m $57.75 and up. 


651:BROOKS BUILDING CHICAGO 6, ILLINOIS 
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PROTECTIVE PACKAGE 


It’s the Puncture-Resistant, Tear-Resistant 

Bemis Waterproof Bag 

Bemis Waterproof Bags are the ideal protective containers for 
your mineral feeds, mineral mixes and concentrates. They 


prevent moisture gain or loss... the absorption of odor... 
| eme il a a | and they maintain the quality of the ingredients that “make 
"em grow faster.” 


Bemis Waterproof Bags are sift-proof, too. Farmers appreciate 
this feature because they can carry feed packed in Bemis Water- 


proof Bags in the family car without leaving a sprinkling of feed 
on the upholstery. 


A Bonus for Your Customers 


Many farmers use empty Bemis Waterproof Bags for lining 
chicken houses and other buildings or for covering small pieces 
of machinery and vital parts of heavy equipment. When you 


pack in Bemis Waterproof Bags you give your customers this 
4 valuable bonus. 
Mail this 
Coupon for i WATERPROOF DEPARTMENT rks 
BEMIS BRO. BAG CO. | 
q FREE booklet 5ST. LOUIS « 


BEMIS BRO. BAG CO. 

111-O North Fourth Street 

St. Louis 2, Missouri 

Please send your special booklet, “A Guide to More Efficient 
Shipping,” and details about use of Bemis Waterproof Bags 


= 


4 (PRODUCT) 

Name. 

H Company 

Street 

H City State 
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Behind 4“ YOUR OWN BRAND... 
YOUR NAME and The HUBBARD SUNSHINE Way 


Feeders like to do business with you. They know assure consistently good results. They appreci- 

that you buy local grains and mix them into a ate the value of continuous laboratory checks on 

quality feed, eliminating shipping and middle- ingredients, experimental farm research, long- 

man expense. They consider you a responsible time manufacturing dependability. 

person—a real asset to the community. With Your Own Name on a feed bag plus 
These same feeders know what Hubbard’s the well-known [!zbhcrd Sunshine ribbon—yoxur 

Sunshine All-Purpose Concentrates can do to customers get two guarantees of dependability. 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA; 
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Progressive Feed Dealers Find That 


CALF MANNA HELPS SOLVE 1001 PROBLEMS 


VERY BREEDER, every feeder, every farmer runs into problems, and the 
dealer who can give him practical help, genuine help, when he needs 
it, generally gets the feeder’s business from then on. 


That’s where Calf Manna comes in. It’s fed to orphans, be they 
calves, pigs, rabbits, goat kids, foals. It’s fed to the herd bull, too, and 
to the pregnant sow, and to the mare, the ewe, and the doe. 


The Calf Manna Encyclopedia tells why. It tells when and where 
and how. It is full of pictures of many of the finest animals and fowls 


in America, and of letters from their owners—plain farmers, big breeders, 
famous showmen, herdsmen, feeders, Boys and Girls Calf Club members, 
all enthusiasts and all buying Calf Manna from some dealer. 


You will enjoy seeing 
this book. 


The Calf Manna rep- 
resentative in your 
territory has a copy. 


: A card will bring him. 
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Write nearest address 
today: 

ALBERS MILLING COMPANY 
Dept. 10W, 1060 Stuart Bldg. 
Seattle 1, Wash. 

CALF MANNA DEPT. 10E 
Carnation Bidg. 
Oconomowoc, Wis. 


TH 
For 


Young 
SS 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gran 
Wheat Middlings 
Rye Midatings 
Malt Sprouta 
Linseed Wat 
Soybean Meat 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


DAY Baz Cleaners 


CLEAN Bags at LOW COST 


The Day Company now manufactures three 
types of units so as to effectively meet all 
conditions. 


Save HEAT-- 


POWER--MONEY 
ELIMINATE DUST NUISANCE 


Two units available with dust filters so that 
cleaned air and heat are returned to work 
space. 


Ask for information on latest type “CC” Bag 
Cleaning Machine. 


Write for full Information 


The DAY 


818 Third Ave. N. E. Minneapolis 13, Minn. 
1820 Harrison St., Kansas City 8, Mo. 
P. O. Box 70, Ft. William, Ont., Canada 


Rapid Screen 
Scalper Cleaner Sifter Dresser 


Great capacity — handling trashy grain or bulky feed 
stocks. A versatile, hi-efficiency, lo-expense outfit 
requiring small space, little power—no operative 
attention. Easily and cheaply installed. Has our 
famous ‘Magic-Screen’ Drive. Masterbuilt — several 
sizes —a capacity to suit every requirement. 


Ask for Data F-404 


IT TAKES FEED TO PRODUCE FOOD 


Our business is milling grain ingredients 
for formula feeds. We offer a wide variety 
of products giving you a mixed car assort- 
ment not available from any other mill. 


FRUEN MILLING CO. 


MILLERS TO THE FEED TRADE 
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your low cost 
dependable 


BRANCH OFFICES 


IOWA FEED CO. 
SAM HENN, Mgr. 
206 Taylor Ave. 
Glen Ellyn, Ill. 


IOWA FEED CO. 
120 Broadway 
New York City 


IOWA FEED CO. 
KELLOGG COMPANY 
Ocala, Florida 


LEE F. PRATT, Mgr. 
1144 Baker Bldg. 
Minneapolis, Minn. 


IOWA FEED CO. 


WAYNE ROBINSON, Mgr. 
1802 Rockingham Rd. 
Davenport, Iowa 


IOWA FEED CO. 
WAYNE ROBINSON, Mgr. 
P. O. Box 187, 
Washington, Iowa 


IOWA FEED CO. 
C. F. VANDENBURGH, 
Mgr. 
310 Board of Trade Bldg. 
Kansas City, Missouri 


IOWA FEED CO. 
DON WELLWOOD, Mgr. 
230 Keeling Bldg. 
Omaha, Nebraska 


IOWA FEED CO. - 


IFCO D: for Animals 


The type of sunshine vitamins used 
to enrich many livestock, pet 
stock and human feeds. Supplies 
4,000,000 U.S.P. units Vitamin D 
per pound. Other potencies by 
special request. For D-fortifying 
hog, cattle feeds, calf meals, dog 
foods, etc. Write for new low 
prices. 


Investigate 


IFLOK D: for Poultry 


Forced growth, forced production 
demand year «ound addition of 
dependable Vitamin Ds. Add it 
the simple, economical IFLOK Ds 
way. 

Easy to add, low in cost per bag. 
Supplies 900,000 AOAC units per 
pound. Other potencies by spe- 
cial request. 


* For Quick Service and Facts on Both 


1FCO Do and IFLOK Dz, 
contact our nearest branch 
office or distributor listed be- 
low: 


BUFFALO FEED & SUPPLY CO. 


401 Chamber of Commerce 
Bldg. 
Buffalo, New York 


THEO. W. MARTIN & SON 


1101 William Oliver Bldg. 
Atlanta, Georgia 


Cc. F. MORRIS 
Charlotte, North Carolina 


PITTS & LOUGHLIN 


718 East 60th St. 
Los Angeles, Calif. 


DOUGLAS CHEM. 


1513 Burt St. 
Omaha, Nebraska 


FEED COMPANY 


618-20 DES MOINES BLDG., 
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“Stormy” 


DES MOINES 9, IOWA 


COD 
ES 
2136 


For a generation the name 
““Arcady”’ has meant high quality 
feeds. Now—with the fame of the Aready Quad calves broadcast throughout 


the country in farm papers, newspapers, magazines and radio—Aready is bet- 
ter known than ever before. 


Cash in on the fame of the name Arcady. Display and sell this high-quality line. 


ARCADY FARMS 


MILLING COMPANY 
223 WEST JACKSON BOULEVARD 
CHICAGO 6, ILLINOIS 
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Arcady single Arcady market 
Quads calf Quads calf 
40 \bs. 100 Ibs. 600 Ibs, 550 Ibs, 
\ 
YOUR CUSTOMERS ARE LEARNING WHAT AN ARCADY FEEDING PROGRAM” CAN DO 
At birth the Aready Quadruplet calves range calf coming to market. Aready- 
had an average weight 60 pounds fed all the way, these famous Quad 
under that of the average newly born calves— i spite of their handicap— 
calf. At g months, they averaged 50 have set 2 remarkable record in health 
pounds more than the usual g-month and weight gain! 
and Feeding p 
; 
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fundamental purpose of 


Exchanges 


is to serve public needs 


EFORE there was a Com- 
modity Exchange act or its 
predecessor, the Grain Fu- 

tures act, there was a public need. 
From away back in Biblical times 
we have a story about the plight 
of the ancient Egyptians when 
Joseph had a corner on the wheat 
market. You remember the quota- 
tion from Genesis: “. . . all the 
Egyptians came unto Joseph and 
said, ‘Give us bread. For why 
should we die in thy presence? 
For our money faileth’.” At any rate, 
in this country some people wanted 
to do away with future trading 
altogether. Some looked upon it 
as merely a form of gambling. 
Others looked at the price fluctua- 
tions that were reported from the 
exchanges and thought they saw 
sordid schemes to keep the pro- 
ducer from getting his just returns. 
However, the legislation that 
Congress developed recognized 
that the trouble did not lie in fu- 
tures trading itself but rather in 
how the trading was sometimes 
carried out. Congress set out to do 
almost exactly the same thing, 
fundamentally, that you members 
of the association are undertaking 
to do: to preserve futures trading 
as a useful instrument in the proc- 
ess of marketing, to help it serve 


“A talk presented Feb. 4 at a dinner of the 
National Association of Commodity Exchanges 
and Allied Trades, Inc., Mayflower hotel, Wash- 
ington, D. C. 
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by CLINTON P. ANDERSON* 


Secretary of Agriculture 


the public interest, to protect it 
against the kind of practices that 
would eventually destroy it. I can 
assure you that the department of 
agriculture, in administering this 
act, welcomes your teamwork and 
much prefers voluntary compliance 
to enforcement. A law in the pub- 
lic interest is no substitute for pub- 
lic spiritedness itself. 

Now, public spirit may be de- 
fined in many ways. Certainly it 
includes the effort to keep trading 
fair and honest. But it is not neces- 
sarily limited to that. I don't be- 
lieve you so limit it. Futures trad- 
ing is not an end in itself. It is a 
means to an end. It is a part of our 
marketing system, one of the many 
links between the producer and the 
consumer. Its symbols may be 
prices on a blackboard but its 
fundamental purpose — the funda- 
mental purpose of all marketing— 
is to meet the material wants and 
needs of the people. 

A dealer on the floor of the ex- 
change may be dealing directly in 
dollars and wheat but he is deal- 
ing indirectly with the health and 
welfare of people. 

At times in the past—with only 
general, and not specific, authority 
under the act—we have asked par- 
ticular exchanges to stop or limit 
futures trading in a commodity be- 


fore the maturity of the particular 
future. The department has had 
fine cooperation in such matters, 
the exchanges recognizing the pub- 
lic interest involved. Usually, of 
course, such requests have been 
made only a short time before the 
maturity date of a future. 

In unusual circumstances, how- 
ever, the need for action may arise 
earlier. For example, just last week 
we suggested that one exchange 
limit or discontinue further trans- 
actions in a May future. We 
pointed out that the trading being 
done seemed to have little connec- 
tion with actual marketing of the 
commodity. There were open con- 
tracts amounting to about seven 
million bushels, and the trading ° 
nearly every day amounted to that 
much. Plainly, this volume of trad- 
ing isn't needed to take care of the 
real needs for hedging. Prices of 
this commodity have been fluctuat- 
ing more widely than supply and 
demand conditions seem to war- 
rant. No one could be accused of 
exaggeration if he called the price 
movements “unusual.” 

My purpose in discussing this 
special case is not to embarrass 
anyone or even to make a special 
point of it. I refer to it because it 
illustrates something fundamental. 
The real value of the commodity in 
question is its value as food and 


(Continued on page 77) 
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Eliminate “lazy” ¢ 


investment 


Eliminate 
shelves 


Assure fast turnover —all i items Proved 
fast sellers 


SPRAYER AND DUSTER 
Basic Inventory Plan 


Now, with an investment of only $78.90, 
you can stock a Basic Inventory of 
Hudson Sprayers and Dusters—in the 
nine patterns that 9 out of 10 customers 
want. 


“This is IT” say dealers who use the Hudson Basic Inventory Pian. 
This is IT—because from start to finish it’s a dealer plan. 


It hits right at the heart of those continuous dealer problems: 
excessive investment, losses on season-end close-outs. It solves the 


Tested aud Proved 


SPRAYERS AND DUSTERS 
HAY TOOLS AND BARN EQUIPMENT 
LIVESTOCK EQUIPMENT 
FARM VENTILATION EQUIPMENT 
POULTRY EQUIPMENT 


© 1946 1. D. HW. MFG. CO, 


9%. 


investment problem with a basic inventory of fewer patterns — the 
ones that provide 90% of your sales. It ends the close-out problem 
. ». you concentrate on proved fast sellers. 


And remember, when you use the Hudson Basic Inventory Plan, 
you’re selling products of proved acceptance . .. products your 
customers are reading about every month in leading national and 
sectional magazines. 

Go after the extra profits made possible by the Hudson Basic Inven- 
tory Plan. Get full details from your jobber, or write to: 


H. D. HUDSON MANUFACTURING COMPANY 
589 E. Illinois Street, Chicago 11, Illinois 
Branches in Principal Cities of the United States 
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Gather 


HE Wake quintuplets are 

busy as beavers these days, 

all five of them. ‘Father’ 
Bill Wake is keeping well occupied 
himself, too. 

Bill Wake is “father’’ to.the five 
J. H. Wake feed stores located at 
Ottumwa, What Cheer, Deep River, 
Packwood and Oskaloosa, all in 
Iowa. Each of the quintuplets is a 
prosperous business in itself but 
the joint buying power of five stores 
makes them beneficially dependent 
on one another. 

The firm's headquarters at Ottum- 
wa makes all the purchases and 
sees that all five stores are fully 
stocked at all times. Bill Wake 
takes a personal interest in each 
of the outlets and sees that none of 
them are favored over others. The 
huge 30 carload warehouse at Ot- 
tumwa houses ample stocks for all 
the stores. Full lines of all feeds 
and feed ingredients are main- 
tained at all times. Equipment in- 
cludes several grinders and mixers, 
and a special stitching machine in- 
sures that bags are sealed quickly 
and tightly. 

The Wake quintuplets have done 
most of their growing in the last 10 
years. When Bill's father, J. H. 
Wake, founded his feed mill he had 
only a small stock and very limited 
equipment. Through the past dec- 
ade the progressive ideas and 
business sense of Bill Wake have 
raised the business into a leader 
among Iowa feed firms. 

Bill Wake likes his stores to be 
“clean and neat. His explanation 


. is simple, “Housewives can't stand 
dirt in their homes and they surely 
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busy feed 


stores likes his 


offspring clean and neat 


don't like to trade at a store that is 
dirty." The Wake stores. are 
scrupulously clean and floor dis- 
plays are always neat and care- 
fully dusted. 

There are never any empty 
spaces that look like they ought to 
be filled. When an itgm is sold 
another one is brought in immedi- 
ately from the stockroom to take 
its place. “Gaps in displays make 
buyers think the dealer is all out 
of the item,’’ Mr. Wake explained. 
“That wouldn't work at all in my 
business plans,” he added. 

Attractive displays are as neces- 
sary to Mr. Wake’s plan of mer- 
chandising as is the merchandise 
itself. All five Wake stores utilize 
the latest display arrangements and 
try to tie in sales of one group of 
products with another. 

Once effective displays have in- 
terested prospective buyers the 
clerks have to do an honest selling 
job, Mr. Wake explained. He said 
that honest selling of quality goods 
gives customers more faith in his 
firm than any printed words could 
do. 

Mr. Wake makes a general re- 
arrangement of store displays at 
least once a week. ‘We don’t want 
the farmers to think we're going 
stale,” he explained. Aisles are 
swept and displays renewed sev- 
eral times daily. 

Offices in all five stores are at the 
extreme rear of the buildings. This, 
Mr. Wake believes, separates -the 
credit and management angles of 
the business from the somewhat 
noisier and more active business of 
retail selling in the outer salesroom. 

In these back offices many in- 
dividual problems have been 
solved for hundreds of Iowa far- 
mers. Mr. Wake wants his buyers 
to be fully satisfied. He wants 
their problems to be solved and he 
wants their confidence. 

“Sometimes a farmer doesn’t 


ONE of the busiest feed men 
in lowa is Bill Wake, above, 
who directs operations of the 
five Wake feed stores. Shown 
at lower left is a view of neat 
brick salesroom and office at 
Ottumwa, headquarters of the 
firm. 


know his own feeding needs,” he 
explained. ‘Then it’s the good feed 
merchant's job to learn enough 
about the man’s operations so he 
can help him with his feed prob- 
lems.” Every Wake clerk takes a 
personal interest in his customers 
and the plan has paid substantial 
dividends through increased con- 
fidence. 

Mr. Wake likes his clerks to be 
able to anticipate customers’ de- 
mands. When farmers don't recog- 
nize their own needs the Wake em- 
ployes do their best to interpret 
and advise them on their probable 
future needs. Many farmers have 
saved thousands of dollars by the 
helpful advice they have received 
from this feed firm. 

When scarce items come in, the 
managers of the Wake stores know 
instantly who needs them most and 
distribute them accordingly. This 
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Scientific Feeding is a 
bi-monthly digest of the 
latest research and ex- 
perimental work con- 


ducted by agricultural 
colleges, It is edited for 
the busy feed man who 
wants to keep abreast of 
the latest feeding infor- 
mation. If you are not 
receiving Scientific Feed- 
ing, fill out and mail the 
coupon helow. It’s 


Co 
Caley The Min : conven! “i of 4} Please put my name on your mailing list for free 
82 rp Phos Most copies of Scientific Feeding. 


to be 
A ty the Leckings Name 
Prine; “tions » the Mash > » he am 
‘ e. Supply Position 
te for ed Osi 


Firm 


City. State 


at 


(ARBONATE 


TRACE ELEMENTS PRODUCTS’’ 


43 EAST OHIO ST., CHICAGO 11, ILL. 
BRANDEIS THEATRE BLDG., OMAHA 2, NEBRASKA BOX 409, CARTHAGE, MO. 
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THE ONLY Throughout the war, The Feed Bag has consistently supported 
SOLUTION = all efforts to regulate the economy of our nation believing that 

control of prices, production and use of all essential products 
was vital to the achievement of victory with a minimum of the lives of our 
sons, daughters and the many fathers in the armed forces. We have occasion- 
ally criticized the methods employed to obtain the desired objective but we 
have never faltered in our determination to help the industry understand and 
abide by all the many and sundry regulatory wartime orders. 


In so doing, we sincerely believed that we were helping to serve the best 
interests of our country in a time of dire emergency. But, all the while, we 
could not help but watch with apprehension the growth of bureaucratic control 
in Washington, expanding with each new order until it finally had business 
gasping for breath in a maze of red tape. Every new control put another 
segment of business, including the feed industry, in the strait-jacket and 
sent representatives to Washington with a fresh appeal for help. Each com- 
plaint and appeal was, of course, welcomed by the bureaucrats and answered 
with another strangling regulation. 


We had hoped that when the fighting ceased, the government would relin- 
quish its controls, at least gradually, and return this country to a free economy. 
After V-] day there was much ado about relaxation of government controls 
but no relief has been granted the feed industry. There are now more regula- 
tions, more controls and more bureaucrats in charge of our various businesses 
than at any time during the war. 


Today, price ceilings are non-existent in the feed industry. It is impossible 
to buy protein meals, corn or any other grain or feed ingredient at established 
ceiling prices. Barter and black market operators, called bootleggers in the 
prohibition era, are in control of all feed commodities. Large operators are 
trading nylons, and their honor, to remain in business. Small operators, with 
nothing to trade, are being squeezed out of business. There is no more respect 
for the laws of OPA, WFA, USDA and all the other government agencies and 
bureaus than there was for the Volstead act. 


Regulation has indisputably failed to stop inflation and we have there- 
fore come to the conclusion that for the good of the entire country, business 
and labor, all attempts to control prices, production and use of all commodities 
must be immediately ended. Free enterprise must be restored, the bureaucrats 
must be sent home and business large and small, employers and employes 
must be permitted to operate and prosper or fail under the system for which 
we have steadfastly fought since the Declaration of Independence and which 
has made our nation the greatest in all the world. 


We urge all the men, companies and associations of the feed industry 
and of all business to unite and fight for this objective. Your wishes in this 
respect should be made individually known to your senators and congress- 
men before any present emergency legislation is extended. We realize that 
prices will rise sharply when controls are removed but we believe the rise 
will come any time, now or later, that controls are removed. A second lie 
never corrects the first and more regulation cannot correct the chaos which 
has resulted from the ones now in effect. Let's undo our mistakes now and 
place our faith in the eventual levelling of prices which will surely come with 
a free balancing of supplies and demand. 


Banh. 
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One of the planks in the Standard Brands service platform 
for feed manufacturers is low cost Vitamin D., for four- 
footed animals. 


Note the other four important points in the advertising 
reproduced above. 


Sometimes mixers ask: ““What do you mean—low cost?” 
We mean this: 


Fleischmann’s Irradiated Dry Yeast is one of the lowest 
cost sources of Vitamin D available for four-footed ani- 
mals. Progressively for seven years, as volume increased, 
the cost per million units of Vitamin D has decreased. 


Today, the cost of Fleischmann’s Irradiated Dry Yeast is 


| 


|ATED D 


at an all-time low. Comparatively, this low is less than 
50% of the original price per million units of Vitamin D 
in 1938. 


Standard Brands is a firm believer in passing on its sav- 
ings in volume manufacturing and volume selling to its 
customers, so that they, in turn, can pass these savings 
on to their trade. 


Low cost with quality assured, is a combination that is 
hard to beat. That’s why you should be using Fleisch- 
mann’s Irradiated Dry Yeast as a source of Vitamin D. 
in your feeds, minerals or concentrates. 


Write us for prices and name of nearest distributor. 
Address Desk FBe3. 


Rich in VITAMIN 


YEAST 


STANDARD “BRANDS. INCORPORATED. 


AGRICULTURAL DEPARTME NT 


For Four-Footed 
ANIMALS 
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Small Business 


MALL. business has finally 
found a champion. Its bene- 
factor is destined to be the 
department of commerce—that is, if 
present plans of two men well- 


known to the feed trade materialize. 
The men referred to are Henry 


A. Wallace, secretary of commerce, 
and Alfred Schindler, undersecre- 
tary of commerce. Mr. Schindler is 
best known to feed men—especially 
in the Middle West—since he spent 
25 years with Purina Mills, St. Louis. 
He served as general midwestern 
sales manager for the firm at the 
time of his retirement on Feb. 1, 
1942. 

After leaving Purina, Mr. Schind- 
ler expected to take it easy, but 
the country was at war, and soon 
Washington called for a man of his 
ability. 

Late in January, 1942, Mr. Schind- 
ler came to Washington as chief of 
the consultant division of the De- 
fense Plant Corp. and administra- 
tive assistant to Jesse Jones, then 
secretary of commerce and head of 
all government loan agencies. 

In May, 1943, Mr. Schindler re- 
turned to his native St. Louis to 
direct activities for the Committee 
for Economic Development, an 
organization working to get war- 
busy business to plan for postwar 
operations. 

Now as assistant to Secretary 
Wallace, Mr. Schindler holds forth 
in room 5858 of the sprawling de- 
partment of commerce building. 
Here you can find him, looking just 
as vigorous as he did when he di- 
rected feed industry activities. 
When we called on him we ex- 
pected that we would be lucky to 
have the benefit of a 30 minute in- 
terview. But Mr. Schindler is still 
interested in business and before 
we had heard the full program 
almost two hours had elapsed. 

Mr. Schindler has definite convic- 
tions about what can be done for 
small business. He also believes 
that the job for helping business 
should be centered in the depart- 
ment of commerce. 


He explains that with the wartime 
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will get 


extra attention 


from commerce department 


by ELDON ROESLER 


emergency powers, many contacts 
with business which rightfully be- 
longed to commerce have been 
shifted away from the department 


ALFRED SCHINDLER 


and many of them have not been 
returned. 

Soon you will see a gradual drift 
to return business to its rightful 
home—the department of com- 
merce. The government is going to 
develop a new central spot for busi- 
ness; soon it is going to bring out 
a comprehensive plan for helping 
small business and this program is 
going to be built from the “rim in 
and not from the hub out” as Mr. 
Schindler puts it. 

It is expected that an assistant 
secretary will soon be appointed to 
head the small business department 
of the organization. He will be in 
charge of coordinating helps for the 
small businessman. And Mr. Schind- 
ler, who knows both large and 
small business, will direct these 
activities in a broad way. 

You ask what are the aims of this 
proposed office of small business? 
They are many, but briefly they in- 
volve the encouragement of sound 


business policies; to help determine 
sound trade practices; to review 
and assist in tax problems; to fight 
the battles of small business tangled 
in bureaucratic red tape; to provide 
general technical and research in- 
formation. One of the biggest aims 
of the program is to stimulate and 
encourage full production and full 
employment. 

A number of branches will be set 
up which will provide counselling 
and management advisory service 
for small business; technical ad- 
vice; finance and tax information; 
outline sound business practices 
and give special service. 

The counselling section is ex- 
pected to deal, to a great extent, 
with the problem of veterans who 
intend to enter business. It will 
also organize clinics where--busi- 
ness problems can be discussed 
and will be ready to offer informa- 
tion on the various fields persons 
might want to enter. 

The department will also make a 
survey of current business prac- 
tices with a view of classifying 
which are desirable and which are 
not. If small business cites certain 
industry practices as unfair, the de- 
partment would have in its power 
the right to encourage the adop- 
tion of industry codes. 

In the management field, the de- 
partment proposes to organize and 
collect a wealth of information 
which can be used by small busi- 
nessmen to help put their enterprise 
on a profitable basis. They will 
survey all factors and attempt to 
place intelligent material in the 
hands of businessmen to help them 
decide on such things as invest- 
ment requirements in the field, com- 
petitive factors, selection of a loca- 
tion, sources of capital and many 
other things. 

A study will also be made of 
typical business cases to determine 
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TURKEYMEN are most exacting about their growing 
mashes. Their investment in poults is high. And the 


growing period is hazardous. 


If you take pride in your turkey mashes and choose 
only the best of feed ingredients, you'll be interested 
in D-SEC*. It is a distinct aid in helping poults over 


those dangerous weeks of growth. 


Turkey mashes call for a reliable source of vitamin D 
to help promote quick, healthy skeletal and body 
growth. D-SEC is one of the finest and least expensive 


sources of vitamin D. 


* Trademark 


EASTERN SALES AGENTS: 
Boston Chicago Minneapolis Kansas City 


PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 


ATKINS & DURBROW, Inc., 165 John Street, New York 


Omaha 


Tests show that D-SEC is not only as efficient as fish 
liver oil for chickens, but in the case of growing 


turkeys, it has been found even more effective. 


D-SEC is offered in a potency of 900,000 A.O.A.C. 
chick units per pound. Because D-SEC is in powder 
form, it’s easy to mix and disperses uniformly—even 
in cold weather. It is small in bulk—costs less to ship 


—requires less storage space. 


For further information and prices write Department 
FB-3, E. R. Squibb & Sons, Veterinary and Animal 
Feeding Products Division, 745 Fifth Avenue, New 
York 22, N. Y. 


= 
: 
SQUIBB — a name you can trust 
j 
: 
i e 
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ENEMY OF THE FEED BUSINESS 


cam now 


.. with DICOCE in your mashes 


High chick mortality lowers your sales volume for the One per cent is considered a protective level. Two per cent 

entire growing season. And cecal coccidiosis} is said to _is recommended if infection is present. 

Have this effective control ready when coccidiosis weather 
; strikes. Urge your poultrymen to use feeds containing 

There’s an easy, inexpensive way to protect growersagainst | DICOCE continuously during hot, humid weather. 

such chick losses—and at the same time assure feed volume 

and profits for yourself. 


DICOCE is easy to incorporate in your mashes. It is a 
light, specially-prepared amorphous powder which blends 
Put Squibb DICOCE* in your starter and growing mashes. —_eadily. Suggest that these mashes be fed at any age after 
the first week—but particularly to chicks that are 4 to 
6 weeks old. 


DICOCE is packaged in 20-pound bags. Write for full 
information and prices. Address Dept. FB-3, E.R. Squibb 
& Sons, Veterinary and Animal Feeding Products Division, 
745 Fifth Avenue, New York 22, N. Y. 


Caused by Eimeria tenella 
* Trademark registered 


EASTERN SALES AGENTS: 
ATKINS & DURBROW, Inc., 165 John Street, New York: 


Branch Offices: 
Boston Chicago Minneapolis Kansas City Omaha 


PACIFIC COAST SALES REPRESENTATIVE: 


FRED DEHOFF COMPANY 
Merchants Exchange Building, San Francisco, California 
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“OUR FEEDS ARE PROPERLY 
MINERALIZED, CONTAINING 
SUFFICIENT AMOUNTS OF ALL 

REQUIRED MINERAL ELEMENTS” 


e 
al, 


You CAN GUARANTEE YOUR FEEDS 
AGAINST MINERAL DEFICIENCY WHEN THEY INCLUDE 


SEA BOARD MINERALS! 


When you include SEA Boarp MInN- A telephone call, telegram or letter 


ERALS as directed, you may rest as- will bring one of our representa- 
sured that your feeds contain every tives, who will be pleased to show 
one of the minerals that modern you how to scientifically incor- 


science has proven necessary for porate SEA Boarp MINERALS. 
maintenance of vigorous, healthy, 


productive animal life, and in pro- 
portions which long experience has 
shown best suited for the purpose. 


Follow the example of hundreds 
of other feed mixers and insure 
your feeds against mineral de- rg hestnut 

‘ Phi St. 
ficiency with SEA Boarp MINERALS. hiladelphia 6. Pa, 
The cost is very low. 
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by Congressman LAWRENCE H. SMITH 


Washington, D. C., 
March 18, 1946. 


CHURCHILL 


Historians will record Winston Churchill as the most colorful figure to emerge 
from World War II. On his visit to this country, he again exhibited rare skill 
in stating British aims — from his viewpoint. At Fulton, Mo., he advocated an 
outright military alliance. That was a bold suggestion. It has not been favorably 
received. It could have but one objective: to put the brakes on Joe Stalin's war 
machine. The Russian dictator answered the Churchill speech by calling names, a 
practice indulged in by the fellow who has no other argument. In his New York address, 
Mr. Churchill replied by saying, in effect if I am wrong, it is within your power to 
correct the abuse. In other words, live up to your agreements, Mr. Stalin. 


UNITED NATIONS FUTURE IN DOUBT 


International experts, and there are some in Congress, are saying that the fate 
of the United Nations Security Council may be determined within the next 90 days. The 
Russia-Turkey-Iran problem will, no doubt, be certified to the council for decision. 
Russia has the right to exercise its veto power, and if it does, that will mean the end 
of UNO. Ominous days are ahead for the United Nations Organization. Nationalism 
is on the march. It is a byproduct of every war. 


COMMUNISTS IN HIGH PLACES 


There has never been a real expose’ of communistic activities within the govern- 
ment. Some day, the full story will be told. In the past five years, foreigners have 
been employed in many responsible governmental agencies. They are smart, clever 
individuals and have a specific objective in view: the ultimate overthrow of our form 
of government by weakening it from within. It has been difficult to ferret these 
rascals out for they have been protected by top policy men in government. It has not 
been uncommon for communists and fellow-travelers to get fired in one department and 
then step over into another. Recently, the war department cleaned house and shortly 
after, these termites showed up on the state department. The public is unware of the 
work being done by communists in this country, in Mexico and South America. Yes, and in 
Canada, too. Eternal vigilance is still the price of liberty. 


SUBSIDIES 


A subsidy is a grant of money by the government to a private person or corpora= 
tion to support a business deemed advantageous to the public. During the war, it was 
considered necessary in order to secure food and war materiel. The wisdom of con- 
tinuing it in peacetime is in serious doubt. It seems, however, that the administra- 
tion is committed to a continuance of it. Farm organizations such as the Grange and 
Farm Bureau are opposed to the plan and insist that farmers are entitled to fair prices 
in the market place. There is a growing resistance to subsidies in the Congress. 

Yet, we are requested to appropriate more than two billion dollars for subsidies on 
food and other materials for the next fiscal year beginning July first. 

Subsidies are direct payments to producers and are never returned to the treas- 
ury. While they are intended to protect the producers they actually amount to consumer 
benefits. If payments made to farmers were to stop now, the price of food would ad- 
vance. Thus, it is obvious that consumers benefit under this plan. Direct payments 
to the dairy industry in 1945 were in excess of 552 million dollars and every tax- 
payer shares in the cost. 

The. real danger in a continuation of subsidies is its power to add to the spiral 


(Continued on page 113) 
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Pe where the grass is 

De and the race horses 

are champions Lawrence 
Brewer & Son are building up a 
thoroughbred feed business at Lex- 
ington, Ky. 

In the horse raising and racing 
country, feed buyers have long de- 
manded quality products and Mr. 
Brewer does his best to satisfy all 
their needs. Although wartime 
shortages still are felt by the firm 
most customers get all their needs 
filled in a hurry. 

Mr. Brewer had spent 15 years 
with the public relations branch of 
the University of Kentucky's agri- 
cultural extension division when he 
took over the Van Meter-Terrell feed 
business Sept. 1, 1945. Those 15 
years had acquainted him well with 
the problems of feeders and 
growers in the blue grass country 
and he was fully prepared to step 
into the responsible position of di- 
recting the well-known firm left va- 
cant by the death of J. Baylor 
Van Meter. 

Mr. Brewer included his 17-year- 
old son, Robert, a senior at Univer- 
sity high school in Lexington, in 
his business plans. Robert is en- 
thusiastic about someday directing 
the feed business himself. 

The Brewer store has been in the 
same location for 54 years and Mr. 
Brewer proudly advertises his firm 
as, “Successors to Van Meter-Ter- 
rell.”” The high class horse breeders 
in the blue grass area long re- 
spected the Van Meter-Terrell rep- 
utation for integrity and quality 
products and Mr. Brewer has as- 
sured them that the high standards 
will be maintained. 

However, race horses aren't the 
only top grade livestock grown in 
the Lexington area. Mr. Brewer 
sells big lots of dairy feed, hog feed 
and poultry mashes as well. The 
smallest farms in Fayette and the 
adjoining counties are 350 acres. 
These extremely modern farms spe- 
cialize in Jersey and Guernsey 
dairy cattle, Angus beef herds, 
Shropshire and Southdown sheep 
and Broad Breasted Bronze turkeys. 
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for top notch race horses 


is specialized 


FOR many years horse breed- 
ers and livestock raisers around 
Lexington, Ky., have made this 
modern plant a headquarters 


for feeds. Formerly known as 
the Van Meter-Terrell Co., the 
business is now operated by 
Lawrence Brewer & Son. 


His years of experience with the 
University of Kentucky and earlier 
as a county agent gave Mr. Brewer 
a real insight into the farmers’ prob- 
lems. Now that he has his own 
business he is doing his best to 
help solve the problems for them. 

Before the war the Van Meter- 
Terrell store handled Red Comb 
poultry feeds but present shortages 
make it impossible to obtain the de- 
sired supplies of this brand. Mr. 
Brewer is mixing his own 20 per 
cent dairy feed which has proved 
to be a popular seller. When the 
supply once again begins to ap- 
proximate the demand he plans to 
add several nationally famous lines 
of feeds both for livestock and poul- 
try. 

Oats, of course, is a big seller 
wherever horses are raised and Mr. 
Brewer reports that the demand 
is larger than ever now that a full 


business 


year of racing is ahead. Grooms 
and trainers are hard at work con- 
ditioning horses and the raisers 
are paying more attention than 
ever before to the health and well 
being of their animals. 

Mr. Brewer features Jockey Club 
oats and Derwood Crunch, a prod- 
uct of Derwood Mills, Derwood, 
Md. He also carries generous 
stocks of heavy northern oats, 
clover, mixed hay and straw. 

Lexington, home of the fabulous 
Man O’War, has been quiet since 
the government issued its no-rac- 
ing edict a few years ago but that 
is all changing now. Customers 
who bought at the Van Meter-Ter- 
rell mill before the war are coming 
back again as regular buyers. Busi- 
ness for all feed men in the Lexing- 
ton area is improving but prospects 
are particularly bright for Law- 
rence and Bob Brewer's store. 

Summer sales of yearlings at Lex- 
ington's beautiful Keenland “track 
last year were more than $3,000,- 
000 over a four-day sale period 
which indicates somewhat the 


(Continued on page 110) 
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KELLOGG MILLING 


General Offices 
Minneapolis, Minnesota 


FEED MANUFACTURERS 


at MINNEAPOLIS 


2 
: 
I 
| 
a 
27 


You can’t measure the life of a new bulb 


You depend on its maker for value 


You'll find Farallone Products uniform 
and dependable in quality 


Farallone Vitamin A and D Feeding Oil and 
Farallone Dry D are readily available 


through any of the following distributors. 


DISTRIBUTORS: 
BRADLEY & BAKER, 155 East 44th Street, New York 17, N. Y. 
Norfolk, Va. « St. Louis, Mo. * Baltimore, Md. « Jacksonville, Fla. | FOR POULTRY 
EELSINGH & LUGTIGHEID WAYNE FISH & COMPANY TAYLOR-WALCOTT COMPANY 


Grand Rapids, Mich. Minneapolis, Minn. 236 Ritch Street 


Cleveland, Ohio San Francisco 7, Calif. 


SNOW & COMPANY 
Los Angeles, Calif. 


NEW! Now available—Farallone Brand Vitamin A & D 
* Emulsion. Write for prices and full information. 


FARALLONE PACKING COMPANY 


Division of The Borden Company 
4635 East 12th St. Oakland 1, California 


EASTERN SALES OFFICE - 350 MADISON AVENUE ° NEW YORK CITY 
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Ads the 


HE value of promotional 

feed literature has been 

well established by larger 
feed manufacturers for some time. 
But the use of attractive, informa- 
tive leaflets need not be limited to 
the large mixers. Here are some 
basic facts for you to use in the 
preparation of your own pieces. 

The purpose of a leaflet or folder 
is to pave the way for sales. It 
gives the feeder an opportunity to 
learn about your product—why it 
will produce results for him. It is a 
silent salesman that presents a com- 
plete story on the product. 

Keep these five points in mind in 
the creation of your literature: (1) 
It should be seen—keep it avail- 
able where store traffic is heaviest, 
(2) easily read, (3) understood, 
(4) believable, (5) it should create 
a desire for your product. 

A well executed layout, with 
color effectively used, draws the 
attention of the reader which is 
your first requisite. Provide the 
necessary instructions on the use of 
the product as well as essential 
points on proper management by 
the feeder. 

Your best source of accurate, up- 
to-the-minute information of this 
type is your own state experiment 
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ninth in a series of timely 
ad hints for the feed man 


THE samples of literature 
shown indicate cartoon and 
photographic illustration for 
cover treatment. The inside 
layout at the top shows type 
arrangement for copy. 


station. Folders may be obtained 
from the extension editor without 
charge. Present this information in 
simple, easily understood lan- 
guage. The feeder is not so much 


concerned about what is in your - . 


feed or how you make it as he is in 
what it will do for him. : 
In many instances, your local 


printer is in a position to help you~ 


with illustrations and the mechani- 
cal preparation of your advertis- 


ing. Syndicated feed literature is | 


also available, but from our ob- 
servation, individually prepared 
folders featuring your own brand 
and trade-mark and containing in- 
formation applicable to your own 
territory produce the best results. 
We shall be glad to examine your 
literature and offer constructive 
criticism if you will mail it to us in 
care of The Feed Bag. 


by LLOYD LARSON 
Lloyd Larson Advertising 


BAND. 
Magy 
R 
e 


BOISE 
PITTSBURGH 


HOME—to the 


tiny Tennessee hamlet, the bus- 
tling big city, the far-flung western 
ranch, all over our beloved land— 
Neptune’s gallant nephews are 
home and coming home. 

Many service men are returning 
to Chase. Many more will, we hope, 
also assume their former positions. 
Our sales organization is, in fact, 
largely made up of service men. 
And they’re equipped to serve you 
—and serve you well! 


FOR BETTER BAGS — BETTER 


DENVER e 
MINNEAPOLIS « 


DALLAS « TOLEDO e 
KANSAS CITY 


BUY CHASE 


CHASE Co. 


GENERAL SALES OFFICES, 309 WEST JACKSON BLVD. ° 


DETROIT 
GOSHEN, IND. « 


We’ve brought them up to date 
with the newest developments in 
the bag business. They’re trained 
in the most modern packing tech- 
niques. They know materials, fab- 
rics, and design. They’re informed 
on market conditions. 

Wherever you see a Chase sales- 
man, you see an expert in his busi- 
ness—and one who is anxious to ap- 
ply this information in terms of the 
best and most profitable solution 
of your specific packing problems. 


PLEDGE 


With DEEP PRIDE we 
welcome home the men and 
women of Chase Bag Com- 
pany. Some of our men gave 
theirlives. We will best honor 
their memory by carrying on 
theideals for which theydied. 
The task ahead is not easy, 
but through earnest coopera- 
tionwecan builda happyand 
prosperous nation and world. 


F. H. LUDINGTON, President 
Chase Bag Co. 


MEMPHIS BUFFALO ST. LOUIS 


PHILADELPHIA NEW ORLEANS 


CHICAGO 6, ILLINOIS 


NEW YORK e CLEVELAND e 
ORLANDO, FLA. 


OKLAHOMA CITY e¢ PORTLAND, ORE. ¢ REIDSVILLE,N.C. © HARLINGEN, TEXAS ¢ CHAGRIN FALLS,O. ¢« HUTCHINSON, KAN. ¢ WINTER HAVEN, FLA. 


MILWAUKEE 
SALT LAKE CITY 
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Readers who are interested in obtaining a publication which gives 
a complete digest of most of the experimental data published in the 
United States and foreign countries, may obtain complete details 
by writing to The Feed Bag, 741 N. Milwaukee St., Milwaukee 2, Wis. 


Title of Experiment: Digestibility of Green 
Mungbean Seed by Lambs. 
Authors: H. M. Briggs and V. G. Heller, 
Oklahoma Agricultural Experiment Sta- 
tion, Stillwater, Okla. 
Digest: The protein of green mungbeans 
was found to be quite digestible. In 
digestion experiments with four yearling 
fine-wool wethers the apparent digestion 
coefficient of protein, determined by dif- 
ference, averaged 77.1 per cent when 
the beans were added to very low grade 
prairie hay. In a second trial, conducted 
with eight fine-wool wether lambs, the 
beans were added to a better grade of 
hay than used in the first trial. In this 
trial the apparent average digestion co- 
efficient of the protein in the beans was 
84.0 per cent. Studies with the wether 
lambs showed the biological value of 
the protein in rations of prairie hay and 
mungbeans to be similar to those found 
when the same hay was supplemented 
with more commonly used sources of 
vegetable protein. 

* * * 
Title of Experiment: Effect of Diet on 
Gestation-Lactation Performance of Sows. 
Authors: B. W. Fairbanks, J. L. Krider 
and W. E. Carroll, University of Illinois, 
Urbana. 
Digest: Studies were conducted using 36 
sows and their progeny that had been 
continuously in dry-lot. Alfalfa meal 
and dried corn distillers’ solubles were 
fed as natural carriers of the vitamin Be 
complex for gestation-lactation. The 
crystalline B-vitamins known to be re- 
quired by the pig were also fed. A 
basal ration composed of yellow corn, 
soybean meal, tankage, fish meal, forti- 
fied cod liver oil and minerals was 
nutritionally inadequate for gestation and 
lactation under dry-lot conditions. The 
addition of either 6 per cent or 12 per 
cent of dried corn distillers’ solubles, a 
combination of alfalfa meal and dried 
_solubles, alfalfa meal or six crystalline 
B-vitamins improved the breeding ef- 
ficiency, fertility and the strength of the 
pigs farrowed. The value of the alfalfa 
meal and the solubles is attributed to 
the water-soluble vitamins, known or 
unknown, contained in these products. 
Feeding during gestation is an important 
factor for satisfactory results during 
lactation and must not be ignored when 
considering the question of high mortality 
among baby pigs. The residual effect of 
feeding rations fortified with Bz complex 
supplements during gestation was mani- 
fested during the lactation period when 
all groups received the basal ration. 
Only 13 per cent and 7 per cent of the 
pigs were weaned by the sows fed alfalfa 
meal during gestation, and the basal 
ration during lactation. The importance 
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of adequate nutrition during gestation 
and the value of alfalfa meal as a vita- 
min Be complex supplement is clearly 
demonstrated. Sows fed the combination 
of 6 per cent solubles and 4 per cent 
alfalfa meal during gestation weaned 
85 per cent of their pigs although they 
were fed the basal ration during lacta- 
tion. The six crystalline vitamins were 
effective in supplementing the basal ra- 
tion, but the residual effect was not 
manifested to the same degree as in the 
groups fed natural vitamin carriers. This 
indicates either a greater tissue storage 
of the known factors or a storage of un- 
known factors by the groups fed alfalfa 
meal or the solubles-alfalfa meal com- 
bination. In the interpretation of the dif- 
ference in the lactation performance of 
sows due to ration differences, considera- 
tion of the adequacy of the rations fed 
during the gestation and even the grow- 
ing periods should be considered. 

* * * 
Title of Experiment: Methionine Increases 
the Value of Urea for Lambs. 
Authors: J. K. Loosli and L. E. Harris, 
University of Cornell, Ithaca, N. Y. 
Digest: The addition of urea to a low- 
protein basal ration for lambs increased 
the rate of gain and the nitrogen reten- 
tion as compared with the low-protein 
ration. When methionine and urea were 
added the rate of gain and nitrogen re- 
tained by the lambs further increased 
and became equal to values obtained 
when linseed meal supplemented the low 
protein rations. Thus it appears that 
methionine enhanced the quantity or 
quality of protein synthesized in the 
rumen. 

* * * 
Title of Experiment: The Use of Distil- 
lers’ ‘and Brewers’ Dried Grains and Malt 
Sprouts for Horses. 
Author: E. W. Crampton, Macdonald Col- 
lege, McGill university, Canada. 
Digest: Brewers’ dried grains or wheat 
distillers’ grains may be used as all, or 
as any part of the grain allowance for 
farm horses. Malt sprouts, probably be- 
cause of the characteristic and pro- 
nounced aroma, may be refused by some 
horses if used as the entire ration other 
than hay. If diluted with an equal weight 
of some other feed, as ground oats, it will 
probably be readily eaten. For those 
horses that do not object to it, this feed 
has proved satisfactory as the entire grain 
ration. 

* * * 
Title of Experiment: The Nutritive Value of 
Corn Cobs in Beef Cattle Rations. 
Authors: Burroughs, Wise, Paul Gerlaugh, 
A. F. Schalk, A. E. Silver and L. E. Kunkle. 
Digest: Digestion trials and feeding ex- 
periments indicated that corn cobs have 


a fattening value for cattle equivalent 
to 60-65 per cent of the value of ground 
shelled corn. Five digestion trials were 
made in which corn cobs in varying 
amounts were incorporated in fattening 
steer rations. The average total digestible 
nutrients value for cobs in all determina- 
tions was 51. The feedlot investigations 
included two years’ work involving 12 
lots of cattle in which four comparisons 
were made between (1) regular corn and 
cob meal, (2) double cob in regular 
corn and cob meal and (3) ground shelled 
corn containing no cob. Calves were 
used the first year and yearlings the 
second year. The gains made on the 
three rations were very similar. The ef- 
ficiency of corn cobs in producing, live 
weight gains was 63 per cent as high 
as that found for ground shelled corn. 


Hens in United States 
Eat Tons of Calcium 


Illustrating the need for an adequate 
supply of minerals in the feed of laying 
hens, Dr. H. R. Bird, a scientist of the 
United States department of agriculture, 
estimates that, in 1945, the hens of the 
United States required about 320,000 tons 
of calcium to put proper shells on the 
eggs they laid. 

Phosphorus, manganese, and several 
other mineral elements are likewise essen- 
tial in poultry feeding. Diets usually 
recommended for laying hens contain 
about 2.25 per cent of calcium and 0.75 per 
cent of phosphorus; those for growing 
chickens contain about 1 per cent of cal- 
cium and 0.6 per cent of phosphorus. 

Crushed limestone and oyster shell are 
convenient forms of the additional calcium 
needed to supplement that contained in 
such feeds as bone meal, meat meal, 
alfalfa meal, and milk by-products which 
may supply as much as one-half the cal- 
cium needed by laying hens. 

When hens fail to get enough calcium, 
they draw it from their bones, up to about 
25 per cent of their calcium content. When 
that proportion is used up, the hens begin 
to produce thin-shelled eggs and finally 
stop laying altogether even if the feed is 
otherwise ample. Dr. Bird points out that 
the shell gland of a hen contains an 
enzyme that enables the gland to produce, 
from constituents in the blood, the “lime- 
stone wall” that she builds around the 
egg contents. 

The concentration of calcium in the 
blood of a laying hen is about twice that 
found in the blood of roosters and im- 
mature pullets. But because even that 
amount, together with reserves in other 
parts of the body would soon be used up 
unless replenished, it is important to main- 
tain an adequate flow of this much-needed 


element into the digestive tract. 


@ DAVID H. SCHMIDT, Walla Walla, 
Wash., has purchased Jack Riehl’s whole- 
sale feed organization. 


@ ERIE ELEVATOR, Rochester, Ind., has 
been sold to the Fulton County Farm 
Bureau Co-op by Della Leiter and Fred 
Leiter. 
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LICKING HERDSMAN’S JACKET 
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GNAWING OF MANGERS 


THIN FLEECE 


An Opportunity for You to Increase 
Salt Sales for Better Livestock Feeding 


ALT is the most essential of all minerals. It 

stimulates the appetite, aids digestion, in- 
creases feed assimilation, cuts feeding costs. Very 
specifically it is needed to digest protein. 


Livestock can’t tell if they’re hungry for salt no 
matter how much they are fed otherwise. But they’ll 
show it in terms of excessive rooting and gnawing 
. . . thin fleece and stary hides . . . in lowered 
milk production. 


On a dry matter basis roughly one third of the 
weight of the animal body is protein. The same is 
true of milk, Wool, hair, feathers are practically 
pure protein. And unless animals are assimilating 
the protein fed them, they can’t convert it into 
meat, milk, or wool. 


How animals utilize this essential protein de- 
pends largely upon the amount of salt they eat. 
Salt supplies chloride’ for hydrochloric acid with- 


out which proteins are not digested but wasted. 


Salt also supplies sodium needed in bile for the 
digestion of fats. There is hardly a single vital 
process that is not in some way dependent upon salt. 


To make your farmer customers more friendly 
to you and to the feed you sell, recommend that 
they feed plenty of salt, that they feed salt Free 
Choice. They will do a better, more profitable job 
of feeding. Their animals will be healthier, thrifti- 
er, more productive. And . . . you get credit for 
selling more nutritious, more economical feed, 
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ROFITS keep a business run- 
ning successfully and keep 
the dealer happy. When 
profits are good and they are regu- 
lar the average dealer seldom com- 
plains. But when his margin shrinks 
or at times almost disappears Mr. 
Dealer wears a frown. 

A lot of these frowns could be 
avoided by a little more careful at- 
tention to good pricing. Thought- 
ful pricing of stock, considering 
both the customer and the desired 
profit usually pays multiple divi- 
dends. 

When dealers are setting prices 
for services their repair department 
renders they should take several 
things into consideration. First, the 
amount and grade of materials to 
be used; second, the number and 
skill of the workmen who will do the 
servicing; third, direct expenses of 
the job; and fourth, overhead ex- 
penses connected with it. All these 
costs the dealer must consider in 
setting his prices. 

The overhead expenses must al- 
ways be figured in. Although over- 
head costs can't be tied directly to 
any particular job or sale they still 
must get the consideration they de- 
serve. Office rent, clerks, stationery, 
postage, interest on bank loans, ve- 
hicle upkeep, depreciation of prop- 
erty and a dozen other expenses 
should be given attention. 

Proper pricing is very important 
in any dealer's store. When goods 
are priced right customers will buy 
them and the dealer can smile be- 
cause he makes a fair profit. If Mr. 
Dealer sets his prices too high his 
competitors will get his customers; 
if he makes them too low he won't 
make a profit and will go broke. 

Normally competition determines 
the pricing of goods in places 
where there is more than one store. 
When competition is keen and 
prices are sliced efficient manage- 
ment and large-scale selling be- 
come supremely important because 
only volume selling can result in a 
profit. Independent dealers have 
to be on the alert to compete with 
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Business 


usually depend on careful 


pricing of 


national chain organizations. One 
mistake often means tragedy for the 
dealer who sets his prices too low. 
Consumer demand and perish- 
ability also affect prices. So do the 
rates of turnover and the number 
and type of extra services the store 


merchandise 


offers. Delivery service often de- 
mands consideration and makes 
prices slightly higher to compen- 
sate for its cost. Retail prices of 
some nationally-advertised brands 
are set by the manufacturers with 
the result that selling below these 


right-hand or mark-up column. 
correct selling price. 


Margin Mark-up 
per cent of per cent of 
selling price cost 


net profit. 
equals 100 per cent. 


Marh-up Table 


Find your margin or gross profit percentage in the left-hand column. 
Multiply the cost of the article by the corresponding percentage in the 
The result added to the cost gives the 


. Many merchants fail to make a profit because they figure their selling 
prices the wrong way. They confuse MARGIN with MARK-UP. The selling 
price of an article should cover the cost of merchandise, all expenses, and the 
The selling price is the WHOLE amount, and therefore always 


If this rule is always remembered, there will be no trouble pricing goods 
correctly: MARGIN is always figured on the selling price and MARK-UP on 
the cost; the selling price is always 100 per cent. 

In the table above the more common margins and their mark-up equiva- 
lents are given for quick reference in figuring proper selling prices. 


Margin Mark-up 

per cent of per cent of 
selling price cost 


3 


prices is unlawful. 

Prosperous merchants know the exact 
cost of merchandise to them. This is ex- 
tremely important to the dealer when he 
is computing his retail prices. Service 
expenses have to be added, of course, 
as well as consideration for rent, depre- 
ciation, taxes, transportation, advertising 
and a hundred other store expenses. 
None of these costs can be forgotten or 
ignored if the profit is to be a good one. 

The efficient merchant always thinks in 
terms of sales and volume selling. He 
figures his desired net profit in with all 
his expenses and the original cost of his 
goods and gets as his result the price for 
which he sells his goods. Adding all these 
expenses with his desired profit gives him 
a figure he considers as a base amount, 


or 100 per cent. 
presses all figures involved in percentages 
of sales. 

The margin, or gross profit, is the dif- 
ference between the direct, or first, cost of 


With this in mind he ex- 


the goods and the selling price. For ex- 
ample, an item with an original cost of 
$1 might sell for $1.38. In that case, the 
margin, or gross profit, would be 38 cents, 
but included in that gross profit is an 
operating expense which may be as much 
as 35 cents. Thus the actual cost of buy- 
ing and handling the item is $1.35, which 
leaves the merchant a net profit of 3 cents. 

In many lines, there is a tendency to 
keep the same price on a particular item 
over a considerable period. Take the case 
of chewing gum, for example. For years 
customers have been accustomed to find- 


¢ 
installed wh: 


7. 


HE wide preference for Eriez Magnets by leading 
feed mills in North America for cleaning iron 
and steel trash from products in process is based 
on the following advantages: 


Non-Electric 
MAGNETIC 
PROTECTION 


Lowest in Cost (4- or 5-inch ERIEZ, $35.00). 
Lightest and Most Compact. 
Easiest to Install—No Operating Cost. 


. Unconditional 10-year Free Service Guarantee. 


If specified, available with Stainless Steel 
Face Plate. 


Made Any Size to Fit Your R 
MOST PROTECTION PER DOLLAR. 


In addition to cleaning your product, ERIEZ Magnets 
(1) prevent damage to machinery; (2) eliminate a 


fire hazard; and (3) prevent possible death to live 
stock and poultry. 


Write today for Bulletin 101 giving full details. 
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ing it priced at no more than 5 cents a 
pack. If the price should suddenly be 
taised to 8 cents, customers would feel 
that merchants were taking advantage of 
them. Therefore, even if the price of in- 
gredients were to rise, both manufac- 
turers and retailers would doubtless strive 
to keep chewing gum prices fixed at 5 
cents. If prices of goods must rise mer- 
chants find it wise to increase them grad- 
ually. On the other hand, if a cut in price 
can be made, the larger the cut the better 
the customer acceptance. Many merchants 
prefer to fix selling prices at some even 
amount, but customers often feel that an 
article priced at an odd number of cents 
represents a mark-down and therefore a 
bargain. 

The terms margin and mark-up often are 
confused with each other. In dollars and 
cents they mean the same. Thus in the 
example just mentioned 38 cents represenis 
mark-up and margin alike. In percent- 
ages they aren't the same however. Then 
mark-up is a percentage of the cost of the 
merchandise while margin is a percentage 
of the sales. In this case the margin is 
only a little more than 27 per cent while 
the mark-up is 38 per cent. When a mer- 
chant figures margin on the basis of a 
percentage of the cost he usually loses 
plenty. 

Cost of selling varies with the goods 
sold. Thus the same margin is impossible 
on all items in a store. A merchant knows 
pretty well the margin he expects after 
he has been in business for a year. New 
merchants usually can get valuable help 
from their wholesalers in setting up initial 
margins. Other firms also offer him good 
examples. Once the dealer has decided on 
his rate of margin he can consult a mark- 
up or margin table to compute the proper 
selling prices. 

A mark-down is a reduction from the 
original selling price. Mark-downs are 
most frequently used in handling style 
goods. Where a store has slow-moving 
items or where competition or a sudden 
change in costs makes it imperative to get 
rid of goods in stock, the merchant is com- 
pelled to mark them down. In that case, 
the first mark-down should be as large as 
is feasible, if the owner wants to move the 
merchandise out fast. 

Careful buying helps to decrease mark- 
downs, but most merchants can expect a 
certain number of items to become shop- 
worn or damaged, to go out of style, or 
for some other reason to become slow 
movers. By keeping a record of his ex- 
perience with mark-downs, as well as by 
studying the experience of others, the mer- 
chant can estimate the allowance to be 
made for mark-downs in fixing his origi- 
nal selling price. If mark-downs are used 
as a means of increasing sales, the num- 
ber of sales must be increased materially 
in order to realize the same dollar gross 
profit as would have been made at the 
original selling price. 

Careful price-setting can turn an aver- 
age business into a real profit maker if 
the dealer figures his margin and mark- 
ups with a thought to the future. 
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The quality and proper use of your 


Pig-Sow Balancers will help cut this loss 


A five year study of a typical hog farm by the U.S. 
Dept. of Agriculture showed that 14.3% of the total 
feed used was consumed by pigs that never reached 
the market. 

Progressive hog raisers and College Experiment 
workers believe such losses can and should be re- 
duced and one way of doing it is through improved 
nutrition. They advise not to skimp on brood sow 
and young pig rations for the strength of pigs at 
birth has a direct bearing on their ultimate survival. 
The proper use of good Sow and Pig Balancers helps 
save feed by reducing pig losses. 


In building your Balancers be sure they contain 
a rich source of the B-Complex Blend of Vitamins 
which supplies important growth and body build- 


ing nutrients for brood sows and pigs. 


Hopro’s B-Complex Blend improves 
Pig Balancers and helps Save Feed 


Borden’s Hopro is a dependable source of the 
B-Complex Blend and top-bracket amino acid nu- 
trients as supplied by Fish Liver and Glandular Meal. 
Hopro gives Pig and Sow Balancers extra nutri- 
tional power for efficient feed utilization, sound 
rapid gains and resistance to nutritional troubles. 


Hopro helps you build Profitable Results Rations. 


Write us for all the facts on Hopro. 


THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK 17, N. Y. 
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ELAYING MASH 


WITH ABD 


BE DAIRY FEED 


el THE ORIGINAL HOWE 


Sewing 


SCIENCE AND 


INVENTION 


PROTECT RED ROSE FEEDS 


It was in 1846-A CENTURY AGO -that Elias 
Howe, Jr.,son of a farmer and miller at Spencer, 
Massachusetts, patented the original sewing 


In 1842-FOUR YEARS BEFORE HOWE'S 
PATENT-—the first John W. Eshelman started 
producing feed in his water-powered mill 
near Lancaster, Pennsylvania. His grandson, 
John W. Eshelman, born at this mill site, be- 
came an expert with sewing machines, and 
in 1913 invented the famous thread-drawing 
machine now in world-wide use. 


Today he manufactures the bags which carry 


1842 JOHN W. 


York, Pa. 


Lancaster, Pa. 


machine. This was one of the world's greatest 
labor-saving inventions, and one of impor- 
tance to the mixed feed industry —for sewing 
machines are a vital part of our business. 


Red Rose Feeds to feeders from Canada to 
the Gulf of Mexico. Each year since 1918 
many millions of Red Rose bags have been 
economically produced in the Eshelman 
plant. Thus, creative genius, a's well as 
science and progress, protect Red Rose 
Quality-built up through 104 years of 
specializing. 


& SONS 1946 
Circleville, O. 


RED ROSE 


GUARANTEED FEEDS 
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URRENT building on the 

main streets of American 

cities and villages is uncov- 
ering the fact that there has de- 
veloped a new form of commercial 
architecture that is as efficient as it 
is attractive. All types of stores 
ranging from the corner drug em- 
porium to the sedate banking 
establishment are burgeoning forth 
in new dress that combines a truly 
American building motif with the 
inherent practicality of the native 
merchant. This architectural de- 
velopment in store fronts is known 
as the open front. 

As implied in the name, the open 
front is one in which the visual 
angle is recognized as the all-im- 
portant merchandising factor. By 
judicious use of clear polished plate 
glass in combination with Carrara 
and other structural glasses, the 
modern open front makes it pos- 
sible for the potential customer to 
obtain a clear view of the store's 
interior from the outside. In effect, 
it creates one huge display area 
of the store’s interior and utilizes 
this dramatic effect as a positive 
selling asset. 

There is no reason why the 
modern feed store should not take 
its rightful place with these new 
stores. Admittedly, the prewar feed 
store was generally of a type of 
architecture that, like Topsy, sort 
of grew and grew. The actual 
store space was usually a small 
area, sort of haphazardly tacked 
on to the front of a mill or nestled 
in the corner of structure modelled 
after a large warehouse. However, 
with the long lapse of non-building 
and the necessity for making re- 
pairs caused by war-induced de- 
terioration, the opportunity for a 
real modernization program is 
present. Progressive feed dealers 
are taking advantage of this op- 
portunity to present their wares to 
the public in as attractive a setting 
as possible. 

The need for modernizing is also 
emphasized by the fact that ex- 


perience of the war years will 


greatly increase the number of 
people patronizing the feed stores. 
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Geed 


design 
and utility 


by ELMER A. LUNDBERG, A.I.A. 
Director of Architectural Design 
Pittsburgh Plate Glass Co. 


During the war when every pro- 
ducer of meat, milk, eggs, butter, 
and other farm products was do- 
ing his utmost to keep these com- 
modities in full production they 
learned that better results could be 
obtained with balanced feeds. 
Quite naturally in the days ahead 
these producers will continue to 
rely on the support and assistance 
of the feed dealer. This increase 
in customers will lead to competi- 
tion among the dealers and those 
who have modernized their estab- 
lishments will be in the most fa- 
vorable position for garnering their 
share of the trade. 

The structure and architecture of 
the average feed establishment is 
such that the store or retail mer- 
chandising section can be con- 
sidered as a separate unit. No 
matter whether the establishment 
includes an elevator, mills, huge 


SKETCHED below is the 
author's conception of a mod- 
ern feed store front employing 
various types of structural 
glass to achieve both beauty 
and utility. 


illustrates 


beauty 
in open front 


storage areas, or whether it is a 
small crossroads store, an attrac- 
tive sales area and office will 
stimulate business. The shape 
which such a unit might take is 
illustrated on these pages in the 
architect's conception of “King's 
Feed Company” store. Although 
the architectural gap between this 
conception and the average feed 
store of today might appear to be 
wide, there is no reason why the 
modern feed store cannot be as 
attractive as other present day 
commercial buildings. 

The King’s store is a modified 
version of the open front design 
and employs several types of struc- 
tural glass to achieve both beauty 
and utility. This front includes not 
only the actual sales area but also 
the offices. The exterior design is 
broken into two different but har- 
monious patterns which visually 
distinguishes these areas. 

The office space is to the right 
and is fronted with a combination 
of Carrara structural glass and PC 
glass blocks. The Carrara serves 
as an unusually high bulkhead and 
is wine colored to blend with the 


(Continued on page 96) 
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-MINO-MIX 


A DRY Vitamin and Amino Acid supplement that supplies 
all the necessary essential vitamins—A, D, Riboflavin and Pan- 
tothenic Acid for poultry and turkey feeds; it also supplies a 
high concentration of Live Yeast Enzymes, Choline, and the 
all-important essential Amino Acids which are so necessary for 
rapid growth and high egg production. 


Each pound of VITA-MINO-MIX is equivalent to a pound 
of 400-D vitamin oil in vitamin D potency; each pound is 
equivalent to 25 pounds of Dried Skim Milk in Riboflavin and 
Pantothenic Acid content. 


When VITA-MINO-MIX is fed in an average feed according to direc- 
tions it will enable the feed to supply the vitamins A, D, Riboflavin and 
Pantothenic Acid requirements of ALL ages of poultry and turkeys—for 
growth, egg production and hatchability, according to the new national 
standards of the National Research Council (“Recommended Nutrient 
Allowances for Poultry,” National Research Council, June, 1944). 


The requirement for Protein is merely a requirement 
for the essential Amino Acids which the proteins contain. 
Amino Acids are particularly important right now when 
present protein shortages are likely to become more acute. 
Let VITA-MINO-MIX help solve some of your nutri- 
tional problems. 
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———VITAMIN—M 


HEADQUARTERS 


VITAMIN A & D FEEDING OILS 
Any desired potency 


1000-A/400-D 4000-A/400-D 
2000-A/400-D 2000-A/800-D 
3000-A/400-D 4000-A/800-D 


ANIMIX (A DRY Vitamin and 
Amino Acid supplement built espe- 
cially for four-footed animals)— 
for calf meals, pig and sow rations, 
dairy feeds, horse feeds, foxes, mink 
and rabbit feeds. 


DRY-D; (900,000 A.O.A.C. Chick 
Units of Vitamin D per pound). 
For poultry and turkeys. 

DRY-D. (4,000,000 U.S.P. Units of 


Vitamin D per pound). For four- 
footed animals. 


RIBOFLAVIN (1,000,000 micrograms 
of Riboflavin per ounce, in edible 
starch). 


PANTOTHENIC ACID 
CHOLINE CHLORIDE 


WRITE FOR PRICES AND 
DESCRIPTIVE LITERATURE 
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Small Lot 


HE little man is the big 

T man in my business,” says 

J. L. Richards, owner of the 

Dixie Feed store at Bradenton, Fla. 

Those words may sound a little con- 

fusing at first but Mr. Richards has 
a ready explanation. 

“The ‘little men’ are the feeders 


who buy their 
feeds in com- 
paratively small 
quantities," he 
explains. 
“They're ‘big 


men’ as far as 
I'm concerned 
because they're 
the customers 
who make my 
store a success.” 

Mr. Richards specializes in giving 
extra attention and consideration to 
the farmer who buys his feed in 
small lots. While some dealers 
would rather not bother with 
feeders who place small orders Mr. 
Richards is always glad to serve 
them. 

“They're valuable customers,” he 
says, “and I do all I can to help 
them.” Mr. Richards isn’t overstat- 
ing the case by any means. Farmers 
of the Alligator state know they can 
depend on the quality of the prod- 
ucts he sells. The Dixie store has 
an enviable reputation for honesty 
and fair dealing built up by Mr. 
Richards through honest selling of 
top-grade merchandise. 

A lot of dealers penalize feeders 
who have to buy feed in small 
quantities by charging higher 
prices for small lots. This isn’t Mr. 
Richards’ way of doing business. 
His aim is to give the best feed 
available to everybody at the 
lowest possible price. He succeeds 
pretty well too. 

Dealers who don't like to sell in 
small lots probably say, “The over- 
head is too high; I can't afford it.” 
Mr. Richards has exploded this 
theory by eliminating all credit 
dealings. All his selling is done for 
cash on the line and there are no 
books to keep or bookkeepers to 
pay. The savings thus effected are 


J. L. Richards 
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rate special attention 
at dixie feed store 


shared by Mr. Richards and his cus- 
tomers. 

“We never have collection losses 
either,” Mr. Richards points out. 
“Nobody ever falls behind on pay- 
ing his debts to us because there’s 
no credit to begin with.” This has 
worked to the mutual advantage of 
the Bradenton dealer and his small 
lot customers. 

Mr. Richards delivers customers’ 
purchases to their waiting cars and 
trucks, but no farther. Thus he elimi- 
nates driver's wages, initial cost of 
trucks, vehicle upkeep and insur- 
ance and a dozen other expenses 
that regular delivery service al- 
ways entails. “My customers would 
rather buy at a lower price and 
come and get the feed themselves,” 
Mr. Richards asserts. 

Mr. Richards’ average sale isn't 
as large as some of his competitors 
but he makes up the difference in 
volume selling. With smaller profits 
per sale the Dixie Feed store has to 
make more sales; and it does. Mr. 
Richards explains it this way, 
“Since saving money for our cus- 
tomers is our purpose we must 
actually save money for them to in- 
sure our own profits."" From the 
popularity of the Dixie Feed store 
it is evident that Mr. Richards’ cus- 
tomers have saved plenty. 

Though he sells in small lots Mr. 
Richards buys his feed by the car- 
load. Buying by the carload gives 
another saving which Mr. Richards 
shares directly with his customers 
through lowered prices. 

Fertilizer is an excellent sideline 
seller at the Dixie Feed store. Nearly 
every Florida farmer has some 


SHOWN right is an exterior 
view of the Dixie Feed store. 
Note loading dock which is 
protected from the weather by 
extension of the roof. 
Located on a corner there is 
-ample room for customers to 
load up with a minimum of 
maneuvering. 


orange trees and these demand 
good fertilizer. Big citrus growers 
buy their fertilizer in carload lots 
but growers whose groves are 10 
acres or less are glad to have the 
opportunity to buy in small bag 
lots. Dairymen and poultrymen al- 
most all grow some oranges on 
their farms. When they come to 
town to buy feeds they find it very 
handy to pick up a bag of fertilizer 
at the Dixie Feed store. 

Hay has proved a profitable sel- 
ler too. Serving the double pur- 
pose of providing roughage and 
bedding material it is much in de- 
mand in Florida. Some of the hay 
Mr. Richards sells is shipped in from 
as far away as Michigan. “But the 
hay from up north is higher in 
quality and makes the extra freight 
cost worthwhile,” he says. Mr. Rich- 
ards also sells considerable hay 
from nearby Georgia. 

The Dixie Feed store is conven- 
iently located at the intersection of 
two busy streets in the heart of 
Bradenton. A modern loading dock 
permits customers to drive right up 
to the store door without maneuver- 
ing or backing up. This feature is 
especially important in a cash-and- 
carry business. 

The front of Mr. Richards’ store is 
bright and attractive. His display 
advertising is crisp and new. Mr. 
Richards has planned his store to 
be open to the Florida air and sun- 
shine. Needless to add, he is a top 
civic booster. 
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ys spite of sharp fluctuations in recent 
years, total livestock numbers in the 
nation as a whole have risen steadily 
since 1900, the United States department 
of agriculture has reported. The South, 
however, has shown no major upward 
trend for the past 45 years and livestock 
numbers in that section have constituted a 
smaller percentage of the nation’s total 


The South, in the accompanying 
article, includes 16 states grouped as 
follows: South Atlantic: Delaware, 
Maryland, Virginia, West Virginia, 
North Carolina, South Carolina, 
Georgia and Florida. East South Cen- 
tral: Kentucky, Tennessee, Alabama 
and Mississippi. West Central: Texas, 
Arkansas, Louisiana and Oklahoma. 


every successive year. Most of this down- 
ward trend in the South has been in hog 
raising. 

Percentage figures show that from 1941 
to 1945 about 29 per cent of the estimated 
national livestock numbers were on farms 
in 16 southern states. This figure does not 
include poultry. From 1900 to 1912 this 
percentage was 35 per cent. Livestock 
numbers, excluding poultry, increased 
steadily in the South from 1900 to 1919 but 
the increases were small except for a spurt 
during World War I. In 1919 the reduc- 
tion began and reached an all-time low in 
1926. From 1926 until World War II be- 
gan, livestock numbers in the region in- 
creased regularly but very slowly. The 
average number of livestock on farms in 
the South in 1940-45 was about the same 
as for 1920-25 but 5 per cent above the 
1900-05 figures, the department said. 

Milk cows increased in number in the 
South at a figure greater than for the rest 
of the country for the 1900-45 period. The 
increase has been relatively greater in the 
West South Central and East South Cen- 
tral areas than in the South Atlantic states. 
In the South Atlantic region the rate of 
increase since 1990 has been less than that 
for the rest of the country. Dairy cattle 
in the South in 1900 totalled slightly more 
than 4 million or about 24 per cent of the 
national total. Between 1900 and 1945 
these numbers nearly doubled. When esti- 
mates were made in 1945 it was found that 
these numbers were 8 million or 28 per 
cent of the total for the entire United 
States. 

The number of cattle other than milk 
cows in the 16 southern states has fol- 
lowed about the same trends as in the rest 
of the country since 1900 showing only a 
slight upward rise. Beef cattle production 
below the Mason-Dixon line has become a 
relatively smaller part of total production. 
The number of non-dairy cattle in the 
south reached a high of 17 million head 
in 1902-03 with the all-time low of 11 mil- 
lion head noted in 1928. By Jan. 1, 1944, 
the figure was up to 17 million, 1 million 
higher than the World War I top and about 
the same as the 1902-03 peaks. 

Non-milk cows have increased more in 
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are declining on 
farms in south 


the East South Central states than for the 
United States as a whole in the past 30 
years. In the South Atlantic area the 
numbers have dropped slightly in rela- 
tion to the total while in the West South 
Central area numbers dropped materially 
from 1903 to 1913 and have never fully 
recovered. 

Hog production in the South went up 
irregularly from 1900 to 1919. After the end 
of World War I, hog numbers dropped 
from a peak of 20 million in 1919 to less 
than 11 million in 1926. Beginning in the 
late 1930’s hog numbers increased again 
and by 1944 slightly exceeded the 1919 
peak. However, hog numbers fell almost 
5 million during 1944, the biggest drop for 
any one year since 1900. Hog production 
has fallen in the South in relation to the 
rest of the nation. From 1900 to. 1920 
southern hog production made up one- 
third of the national total, from 1924 to 
1934 the figure was one-fifth and now 
southern hogs only make up about one- 
fourth of the entire United States hog 
population. 

Only in Texas is sheep production a big 
livestock enterprise. Since the first World 
War sheep production in the West South 
Central area has increased greatly with 
Texas being recognized as an important 
producer of lambs and wool. Sheep num- 
bers in the South Atlantic states and the 
East South Central states have dropped 
since 1900 and only in 1900 and 1901 did 
they account for more than 7 per cent of 
the United States total. But sheep num- 
bers in the West South Central states have 


represented over 20 per cent of the national 
total since 1942 compared with 5 per cent 
before 1919 and 13 per cent in 1930. Sheep 
numbers in the West South Central states 
totalled 3 million at the close of War 
I, increased to 7 million in 1930 and 
to over 11.6 million by 1943. Although 
numbers in this area declined during 1943- 
44 the decline was not as much as in other 
important sheep raising states. 

Increased sheep production in Texas has 
been accompanied by a decline in cattle 
numbers. The beef cattle peak in Texas 
apparently was reached about 1891 with 
a definite downward trend evident since 
then. The decline in range cattle numbers 
since 1900 has been almost offset by in- 
creasing sheep numbers. 

Chicken production figures are available 
for the South beginning with 1924. From 
1924 to 1942, with the exception of 1928, 
the number of chickens on southern farms 
varied from 120 million to 140 million year- 
ly. In 1928 there were almost 150 million 
chickens on southern farms. This number 
has been exceeded every year since 1942 
with the number of chickens representing 
32 per cent of the United States total as 
compared with 30 per cent in 1923. The 
increase in farm flock chickens has occurred 
chiefly in the West South Central states. 

Commercial broiler production in the 
South in 1934 was reported at 19 million 
birds, 55 per cent of the national total. 
By 1944 the figure was 171 million birds 
or 74 per cent of total United States pro- 
duction. The increase in broiler production 
in recent years has been relatively greatest 
in the South Atlantic states of Delaware, 
Maryland and Virginia. Texas and Arkan- 
sas are the leading commercial broiler pro- 
ducers in the West South Central states 
but their production during the past 11 
years has not increased as rapidly as pro- 
duction in the South Atlantic states. Broiler 
production in the East South Central states 


(Continued on page 122) 


NUMBER OF GRAIN-CONSUMING ANIMAL UNITS ON FARMS IN THE 
UNITED STATES AND IN THE SOUTH, JANUARY 1, 1900-1945* 


MILLIONS T | 
100 
| South 
50 


PERCENT | T T T T T 
| SOUTH AS PERCENTAGE OF U.S. TOTAL 

| 

Es, 
20 
10 
1900 1905 1910 1915 1920 1925 1930 1935 1940 1945 1950 


* ANIMAL UNITS EXCLUDING CHICKENS 


In the past 45 years livestock numbers for the United States as a whole have shown 
a marked upward trend, but production in the South has not increased over this period. 
Southern livestock numbers now account for less than 30 per cent of the United States 
total compared with 35 per cent of the total from 1900 to 1912. 
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the World’s Standard ™ 


Grinder for Capacity, 
Economy, Durability 


Long Continuous 


Performance Proves Stability--Dependability 


“Jay Bee” takes the hardest grinding jobs without a 
whimper. That’s what feed manufacturers and miller must 


have, dependability at all times. 


“Jay 


it’s long continuous performance without stopping. 


stamina and built-in strength is proved by 
One 
prominent feed manufacturer who has several “Jay Bee” 
mills has one mill, which after more than 10 years of 
outstanding service on one occasion ran 24 hours a day 
for 45 consecutive days — that’s 1080 hours — only one 
stop was made near the end of this run to change 
hammers. 


When you own and operate a “Jay Bee” mill the peak 


J. B. SEDBERRY, INC., 


John J. Woods & Sons, Jay Bee Sales Co., 
433-439 Livestock Exchange Bldg., Kansas 
City, Mo.; at Bee Sales Co., 220 Broadway, 
New York, N. Y.—Jackson, Tenn.; ; T. G. Hol- 
land Mach, Co., 474 Fairfax Road, Drexel Hill, B. 
Pa.; Harold Ww. Grubbs, Box 2469, Winston- 
Salem, N. C.; A. M. Sorenson, Jefferson Hotel, 
Dallas, Tex.; Jay Bee Sales Co., 4619 


7th St., Louisville, 
Greenwich, Ohio; 
Slocomb, 'Ala.; Ww. 


1031 N. Humphrey Ave., 
Harrison, Whigham, Ga.; C 
Yates Hotel, Utica, N. Y.; A. F. Shirk, Box 
523, Canton, Ohio; Bryant C. Long, Box 893, 
Baton Rouge, La.; M. 


of grinding efficiency delivers to you maximum capacity 
with the lowest power cost and maintenance expense. “Jay 
Bee” all steel construction — heavy cast iron base — 
makes the mill practically indestructible and helps assure 
lifetime service. Balanced construction, balanced rotor, 
balanced hammer assembly make “Jay Bee” the most 


economical mill to own and to operate. 


Sizes and styles from 20 H.P. to 200 H.P. 
V-belt, and direct connected drives. 


with belt — 


Manufactured by the Bossert Company, 
N. Y. for a quarter century. 


Inc., Utica, 


Write for illustrated literature — complete information. 


Dept. 79, Franklin, Tenn., Utica, N. Y. 


Ky.; The Lamiell Co., ville, S. C.; O. D. Padgett, Sandersville, Ga. ; 
E. Sorrells, Box 69, H. A. McLeod, Box 381, Columbia, Miss.; 
H. Hust, Jay Bee Co., Fred Siegrist, Sr., Jay Bee Sales Co., 476 
Oak Park, Ill.; E. Meridian St., Indianapolis, Ind.; The 

Y. Wier, Sr., Dibert Co., San Francisco, Calif. The 


Western Building Co., Los Angeles, calif. : 


Snyder Machine Shop,’ Long Mont, Colo. 
E. Padgett, Bennetts- 
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WILLIAM CURLEY 


ARTIME feed shortages 
and transportation diffi- 
culties, along with gov- 


ernment: restrictions and regula- 
tions, failed to discourage the Cur- 
ley Grain & Fuel Co., Wakefield, 
Mass., from going out after new 
business and carrying out an ex- 
pansion program at the same time. 
The concern is still growing and 
probably will continue to expand 
as long as William Curley, ‘spark- 
plug” of the firm, is at the helm. 
And he’s likely to be at that post in 
the years to come for he is hale and 
hearty and full of sound business- 
getting ideas that are generally 
successfully carried out. 

For instance, when wartime 
shortages were giving most New 
England grain and feed dealers 
nightmares, and the feed business 
was almost at a standstill, William 
Curley came into his Main street 
mill office one bright morning and 
with a smile as expansive as the 
rising sun announced: 

“We're going to make goldfish 
feed—and I'm not kidding!” 

Despite the doubtful smiles of the 
office help, Mr. Curley dug up a 
fish food formula “guaranteed to 
nourish goldfish from babyhood 
through old age,’’ had some attrac- 
tive small bags printed, prepared 
the feed, and began advertising lo- 
cally. Wakefield is listed as a town 
and has been for 150 years or more. 
But it has between 16,000 and 17,- 
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manufacturing feed 


profitable venture 


000 inhabitants and could, if it 
chose, become a city. But its resi- 
dents rather like the idea of being 
a town instead of an infant munici- 
pality in swaddling clothes. It is 
also popular as a trading center 
for the farms and towns for miles 
around. 

In swinging his fish food idea 
into action, Mr. Curley figured that, 
with more than 16,000 inhabitants, 
there must be several thousand 
goldfish in the town with numerous 
other thousands scattered about 
Wakefield's extensive trading area. 
He figured right! The fish food 
caught on and sales have been so 
good that Mr. Curley is planning to 
take on a line of goldfish to sell, if 
the man who promised to set up the 
big tank in his feed plant ever gets 
around to do the job. The success 
of the fish food idea soon led to the 
production of other special feeds 
for rabbits, dogs, pigeons and 
horses, all put up in attractive bags 
or containers in a variety of sizes. 
A little judicious advertising and 
presto—people, who were at a loss 
as to how to get food for their pets 
in the days of rigid rationing, beat 
a well-worn path to the Curley mill 
door. Mail orders also flowed in 
in an endless stream. 

There has never been any secret 
about the ingredients of Mr. Cur- 
ley's feeds. He has a standing in- 
vitation to all his customers which 


reads: “Come in and see the feeds. 


being ground—watch and see the 
care with which they are mixed.” 
People do come in to watch and 
most of them like what they see. 


TOP photo at right shows an 
exterior view of the Curley 
feed plant at Wakefield, Mass. 
Shown below is the firm's new 
farm store recently established 
in the downtown business dis- 
trict. 


Although the Curley feed plant 
is on Wakefield's Main street it is 
quite a distance from the business 
section. In some respects this is an 
ideal location but the ambitious Mr. 
Curley was disappointed because 
so many of his prospective custom- 
ers whizzed right by and didn’t stop 
until they reached the heart of 
Wakefield's shopping center. 

Naturally Mr. Curley thought to 
himself, “This situation needs a 
remedy!” The remedy was the new 
Curley Farm store at 9 Mechanic 
street in downtown Wakefield. 
Business leaped immediately. Not 
only did the regular customers con- 
tinue to buy from Mr. Curley but 
his new customer list grew by leaps 
and bounds. 

The new store was stocked from 
floor to ceiling with the latest and 
best feed, grain and farm equip- 
ment. A farm and garden section 
proved immediately that its instal- 
lation was well worthwhile. Lo- 
cated downtown Mr. Curley picked 
up a lot of small order trade from 
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CURLEY'S FARM 
| 


among Wakefield's thousands of residents 
who daily commute to work in Boston. 
Garden seeds and fertilizers were in- 
stantly among the most popular sellers. 
Many of the farmers in this area seem 
to prefer feeds specially ground to their 
individual specifications so for them Mr. 
Curley offers a complete custom grinding 
service. Poultry and livestock feeds are 
mixed to whatever formula the particular 
customer desires with careful attention 
paid to attaining exactly the desired re- 
sults the customer expects. Once a 
formula is mixed for a buyer it is placed 
on file and given a key number. For 
future orders, all the customer has to do 
is to telephone the Curley store, give the 
number and his order is promptly ground 
and mixed according to specification. Then 


the customer can come to the mill, pick 
up his order immediately and save hours 
—and miles—of precious time. 

Wakefield residents who aren't users of 
livestock feeds in large quantities like to 
stop in and watch the grinding and mix- 
ing processes at Mr. Curley’s plant and 
he always makes them feel welcome. 
These townspeople often recommend his 
friendly, thorough service to their coun- 
try relatives and friends and the large 
feed orders keep coming in. City folks, 


though, are the biggest buyers of pet 
foods and.few ever leave the Curley 
store without a package of dog food or 
the now famed goldfish food. 

Today the Curley Grain & Fuel Co. has 
one of the largest feed businesses north 
of Boston. 


The firm was originally or- 


Kaf-Kaps are packed 

in the display carton 
shown below. Stimulates 
sales. Window posters and 
other sales helpsfree. National 
advertising in dairy papers 
will bring customers into 
your store. 


based. 


supplement 


ANOTHER GOOD SELLER! 
Holt HORNEX 
Dehorning paste for calves, 
kids and rams. Easy to use; no 
bleeding. Retail price: 4 ozs.— 

$1.00. Packed 12 to a Case. 


When the new-born calf enters the world it is 
short on vitamin A. Unless the vitamin A in the 
blood is. quickly increased four or fivefold and 
maintained at approximately that level, it is 
headed for trouble — SCOURS. 

That’s the reason ANADEX KAF-KAPS sup- 
ply a saturated dose of vitamin A during this 
critical period. 185,000 units during the critical 
first seven days. In addition, vitamin D and nia- 
cin, as suggested by the University of Wisconsin 
research, upon which ANADEX KAF-KAPS are 


Kaf-Kaps are a “natural” for feed stores. They 


calf meal sales. Requires about 25 


to 30 Kaf-Kaps per calf. Packed in boxes of 25’s 
and 100’s. USUAL DEALER PROFIT MAR- 
GINS. Get ready now for the calf crop. Use the 
blank below and order out a supply today. 


HOLT PRODUCTS CO., AURORA, ILLINOIS 


(Formerly Nutrition Products Co.) 


HOLT PRODUCTS CO., AURORA, ILLINOIS 
| Ship prepaid the following order of ANADEX KAF-KAPS: i 
{ Cases 25’s (24 in case) Retail at 75¢ i 
Cases 100’s (12 in case) Retail at $2.75 
| HORNEX DEHORNING PASTE i 
___Cases (12 in case) Retail at $1.00 
Street. 
Post Office State. 


ATTRACTIVE PROPOSITION FOR DISTRIBUTORS 


ANADEX KAF-KAPS 


and HORNEX 


Write for Details 
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ganized as Curley Brothers at Wakefield 
Junction, about a mile south of the pres- 
ent mill and salesroom. One of the 
brothers died some time ago, and since 
then William Curley has carried on alone, 
building up the business and expanding 
the concern’s operations including the 
new products. His latest “cash register 
ringer” is a mixed feed for wild birds for 
which there is a big demand because of 
the popularity of winter feeding boxes on 
the windows of private residences. 

It's thoughtfulness toward the every 
whim and will of the customers that has 
helped William Curley to maintain a con- 
stantly expanding business. In spite of 
wartime restrictions and feed shortages 
Mr. Curley has come out smiling and with 
a bigger business. “It's the goldfish,” he 
says jokingly, “I don’t want them to lose 
faith in me!” 


AFMA Sets May 22-24 


For 1946 Convention 


Members of the American Feed Manufac- 
turers association will hold their 1946 con- 
vention at the French Lick Springs hotel, 
French Lick, Ind., May 22-24, according to 
an announcement by R. M. Field, Chicago, 
president of the organization. 

Dissatisfaction with Chicago conventions 
during the war years prompted the board 
of directors to resume practice of holding 
the annual meeting at some resort site, Mr. 
Field explained. Ample convention facili- 
ties are available at French Lick, he 
said, although advance hotel reservations 
are essential. Most of the hotel accommo- 
dations are double rooms, Mr. Field noted. 
Reservation requests should be addressed 
to Stanley B. Campbell, manager of the 
French Lick Springs hotel, _ French Lick, 
Ind. 


Harold B. Bowen Joins 
Spencer Kellogg & Sons 


Harold B. Bowen has been appointed 
meal sales representative for 11 mid- 
western states by Spencer Kellogg and 
Sons, Inc., Buffalo, N. Y., according to an 
announcement by J. E. Johnson, manager 
of the soybean oil meal department. He 
will direct soybean oil meal and linseed 
oil meal sales in the territory covered by 
the company’s office at Decatur, Ill. Prior 
to joining Kellogg, Mr. Bowen was asso- 
ciated with Curtiss-Wright and the Ameri- 
can Elevator & Grain division of the 


Russell-Miller Milling Co. in Buffalo. 


@ GEORGE O. COTTON & SON, Volga, $ 
D., has installed a new 100 h.p. diesel to 
power their grinding unit. 


@ A. M. GREENSHIELDS, Langdon, N. D., 
has purchased the feed and seed business 
from John A. Crawford. 


@ HOME FEED CO., Lodi, Wis., is building 
a new feed storage building. 


@ ROBERT WELKY, Dixon, Ill., has suc- 
ceeded Arthur Jones as manager of the 
Farmers Co-op Elevator at Erie. 
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Scene in the Dawe's Laboratories, where 33 valuable ingredients 
are “‘teamed” into one great fortifier—FLAVONNE RIBO-D. 


GET THE FACTS ON My 
Wy, fe 


* FEED FORTIFICATION! 


4 DAWE'’S PRODUCTS COMPANY, Dept. FB 7 
4800 S. Richmond Street, Chicago 32, Illinois 


j Without obligating me in any way, send full particulars 
on The New 1946 FLAVONNE RIBO-D. 


j NAME. 


4 FIRM. 
ADDRESS. 


cITy STATE 
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NOW. ..a Low-Cost 
with 33 Ingredients TEAMED; 


ACH year farmers become more 
vitamin-wise. More and more 
they demand not only some vita- 
mins, but thorough feed fortification. 
The New FLAVONNE RIBO-D— 
made even better by further applied 
research — contains extra amounts 
of ALL needed vitamins, plus other 
valuable ingredients. And what's 
more, in FLAVONNE RIBO-D you get 
the B-Complex vitamins, fish oil vita- 
mins, essential trace minerals, etc. 
All “Laboratory-Teamed” together 
by DAWE’s—pioneers of scien- 


FORTIFIE 


n One Bag/ 


tific vitamin fortifiers for feeds. 

Step out ahead! For ’46, Fortify 
with FLAVONNE RIBO-D. Its low 
cost enables you to meet competi- 
tion... its great vitamin efficiency 
assures repeat sales on your feeds. 
Rush coupon for proof. DAWE’S 
PRODUCTS COMPANY, 4800 South 
Richmond Street, Chicago 32, Ill. 


Vitamin 
Products 


ABORATORY-TEAMED VI 


and Largest Specialists in 
JA 
ail TA MINS. 
é = 
ral 
45 
J 


HEN cold, gray days of late 
winter threaten the health and 
vigor of your customers’ flocks ... 
buy & bag of sunshine (VIT-D-400 
to you!) and mix iKin your feeds. Vitamin D 
(the Sunshine Vitamin) in correct amounts 
offsets the lack of sunshine for confined pul- 
lets or laying hens — prevents rickets — en- 
courages strong, healthy growth. 

SILMO’'S VIT-D-400 will brin 


your mill superintendent's face bedsause it is 


a beam to 


an easy, convenient and economical meth; 


SUNSHINE! 


SILMO COE 


aboratory: 
FOR THE 


Main Office and 
VITAMIN PRODDTCT 


e 4 e 


od of adding Sunshine Vitamin D to winter 
VIT-D-400 is a Vitamin D supple. 
ment in dry cereal carrier. Containg a guar. 
anteed 400 A.O.A.C. chick units Of D per 
gram, Potency guaranteed one fear from 
Low i 


Mixes freely/at sub-zero 


feeds. 


date \of manufacture. first cost. 
Easy to handle. 
tempetatures. It's the bright Answer to the 
Sunshine Vitamin problem fgr up-and-com- 
ing poultrymen and feed magufacturers. 


For VIT-D-400 and for all/A and D Feed- 


ming Oils, consult the SILMO representative. 


,PORATION 
and, New Jersey 
INDUSTRY SINCE 1921 


Vinel 
FEED 
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Keen 


of pioneer feed man helps 
firm reach 75 year mark 


3 EVENTY-FIVE years ago 
Alva Humeston gave Humes- 
ton, Iowa, its name and then 
turned around and made a name 
for himself in the feed and grain 
business. Now three-quarters of a 
century later his Humeston Feed, 
Seed & Grain Co. is a living tribute 
to his energy and foresight. 

Pioneer Humeston’s grandsons 
Charles and Clarence S. Humeston 
and great-grandson Charles 
Humeston, jr. are operating the 
leading feed store in Humeston in 
a manner which would make their 
predecessor proud. 

“We know we've got a real duty 
to fulfil,", Charles Humeston, sr. ex- 
plains. “This business and the suc- 
cess it has attained are due directly 
to the keen foresight of our grand- 
father. Through honest, progressive 
merchandising we are trying to 
keep the faith,” he says. 

Founder Alva Humeston was a 
real pioneer. He brought his family 
to lowa by ox team and set up his 
feed establishment on the same 
ground where the prosperous 
Humeston Co. of today operates. 
Mr. Humeston was a great civic 
benefactor and a leader in educa- 
tion and public welfare. As a mem- 
ber of the board of Hiram college 
in Iowa he led the group which 
elected James A. Garfield as presi- 
dent of the little college—the same 
James Garfield who went on to be- 
come president of the United States. 

The Humeston Co. is almost a 
community landmark. Three and 
four yenerations in many families 
have traded with the Humeston 
family. “Wouldn't buy from any- 
body else!’ most of them assert. 

But the Humestons of today aren't 
resting on Grandfather Humeston’s 
laurels. Not at all. They're keenly 
aware of the latest advertising and 
promotional ideas and are not slow 
in putting them in practice. They've 
expanded with the times and re- 
cently completed a new feed dis- 
play room which gives more room 
than ever before for the attractive 
arrangement of feed stocks. Now 
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that the war is won the Humestons 
are building up complete stocks of 
feed, seeds and other farm supplies 
as rapidly as possible. 


¢ 


PORTRAIT photo of the late 


Alva Humeston, sr., He had 
a town named in his honor and 
founded the prosperous lowa 
feed and grain firm which has 
been serving farmers in the 
Humeston area for over 75 
years. 


Charles Humeston, sr. stresses 
that feed dealers have to be “on 
the ball” ready to serve their cus- 
tomers. “We dealers have to be 
ready for rush seasons,” he says. 
“In the spring we should have big 
stocks of baby chicks and in the 
fall we shouldn't be caught short 
on egg mashes. If we are it's a 
sign of poor management on our 
part.” The Humestons have taken 
every possible measure to insure 
full stocks of seasonal items at the 
exact time they are needed. 

Clarence “Hump” Humeston 
used to joke with his customers 
about wartime shortages. Though 
he realized the seriousness of the 


problem, Clarence knew a little 
humor often lightened an un- 
pleasant situation. His favorite 
comment on shortages in the 
Humeston store was, ‘Our stuff's so 
good it just won't last; we just run 
out too quick!” 

Clarence and his brother: know 
the feed and grain business from 
all angles. They've been selling 
since they were 16 when their 
father chucked them into the busi- 
ness using the sink-or-swim tech- 
nique. They swam. 

The brothers have a high regard 
for direct mail advertising. Every 
other week they send 250 postcards 
to customers and 100 to prospective 
customers. The timely copy keeps 
buyers up-to-the-minute on new 
merchandise, changes in service 
policies, and price changes. Cus- 
tomers have come to depend on 
the mailings and prospective buyers 
often get their introduction to the 
Humestons through the cards. New 
customers get careful attention from 
the Humestons. 

The three Humestons make up a 
trio in cooperation that’s a fine ex- 
ample for other businesses to fol- 
low. “We've got an obligation to 
Grandfather Humeston and we can 
fulfil it best by working together,” 
the three agree. 

When Alva Humeston, sr. 
founded his Humeston Feed, Seed & 
Grain Co. 75 years ago he pledged 
service to his customers and friends. 
The pledge will remain unbroken 
so long as men like Clarence 
Humeston, his brother Charles and 
Charles, jr. agree that, “The custo- 
mer comes first!” 

@ HOWARD MILL, Oregon City, Ore., has 
been re-opened by Walter H. Perry and 
Emory L. Perry. It is believed to be the 
oldest flour and feed mill in the Northwest 
having been established in 1851. 
@ ELLIOTT ELEVATOR, Elliott, Ill., has 
been purchased by the Quaker Oats Co. 
from Bud Barrow and Gene Baxter. 
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VITAND ist 


le in 
now availab 
Fortified Cod 


_E. F. DREW & CO., Inc. 


Farm Feed Division 
919 N. Michigan Ave., Chicago 1, Ill. 
FACTORY AND LABORATORY, BOONTON, WN. J. 
New. York—i5. East 26th Street, Zone 10 
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A scientific blend 
(dry form) of D-Activated 
Animal Sterols (Vitamin Ds) 
dispersed in Edible Wheat 
Flour. Guaranteed to con- 
tain at least 2000 A.O.A.C. 
Chick Units Vitamin D per 
gram, or, 900,000 A.O.A.C. 
Chick Units Vitamin D per 
pound. Exhaustive research 
has proven D-Activated 
Animal Sterols (Vitamin D) 
as used in VITANDRY 2000 
as effective as fish liver Vi- 
tamin D for poultry we 
turkey. 


@ 


in off 
form is a Vitamin A and D 
feeding oil and can be sup- 
plied in potencies best suif- _ 
able for your feed mixing, 
requirements. VITAND is / 
also obtainable as a forte, 

cod liver oil. 


VITAMIN OIL 
for POULTRY and 


D-activated Plant \ 
Sterol containing 10,000,000 \\ 
Vitamin D Units (U.S.P. X1) e 
per pound in powder form. 
Vitandry D. is a new mem- 
ber of the well known Vitand 
Oil and Vitandry family, a 
Vitamin D supplement for 
four-footed animals. Vita- 
min D makes possible the 
assimilation by the animal 
of “Calcium and Phespho- 
rous" the important and 
necessary minerals present 
in the feed. 
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Official 


LTHOUGH the federal gov- 

ernment has been providing 

market news service on 
foed, grain, and hay for 40 years, 
many persons are still not familiar 
with the vast amount and variety of 
free information that is available 
from government sources. 

Government market news serv- 
ice bulletins began back in 1915 
with the publication of news on a 
single commodity. In the following 
year rapid advancements in trans- 
portation and distribution made 
farmers and feeders realize their 
need for the latest crop news. 
Grain, feed and hay were added to 
the commodities covered in 1916. 
From that time on additional com- 
modities have been added regu- 
larly. 

The Weekly Grain Market Re- 
view covers completely the basic 
market factors that determine crop 
selling prices. It follows through 
the development of the market for 
principal grains, progress of the 
various crops in this country and 
traces the movements, supply and 
demand as well as prices of the 
principal grades and classes of 
grains. 

The grain centers furnish the 
news that is made in their cities. 
Rye, barley, flax, oats and spring 
wheat notices come from Minneap- 
olis. Chicago tells the story on 
wheat, corn and oats; Kansas City 
on winter wheat, oats, grain sor- 
ghums and barley; and San Fran- 
cisco on wheat, barley *and flax- 
seed. From Portland, Ore., the de- 
partment gets pertinent informa- 
tion on wheat, barley, oats and 
corn. The government's Grain 
Stocks Report issued from six cities 
lists stocks at 45 points in the na- 
tion as well as stocks of American 
grain in Canada and Canadian 
grain in the United States. 

The reports review the grain crop 
quality as early in the season as 
accurate inspection permits. Week- 
ly reviews have stressed preven- 
tion and control of stem rust in the 
past few years. 

The Weekly Feed Market Review 
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reports are available for 


nearly all commodities 


gives full information on byproduct 
feed prices, supply and distribution 
and the location of areas of great- 
est supply and greatest demand. 
It is also issued from several cities, 
including Chicago, Kansas City, 
Los Angeles, Minneapolis, Portland, 
San Francisco and Washington. 
Field offices and commercial cor- 
respondents keep the department 
publication posted on the prices of 
millfeeds, oilseed meals and by- 
product feeds. The service also 
gives data on representative dairy 
and poultry ration costs in princi- 
pal feeding areas. A carefully au- 
thenticated price index records the 
level of feed prices from week to 
week. = 

Hay information is included in 
the Weekly Alfalfa Market Review 
published at Kansas City, Portland 
and Los Angeles. This publication 
reports on the new weekly situation 
in alfalfa markets and producing 
areas. A daily sheet lists local 
alfalfa market receipts and prices 
as well as market demand. This 
daily alfalfa sheet is edited from 
Los Angeles. 

The Rice Market Review was 
started in 1928. A comprehensive 
picture of the nation’s rice situa- 
tion is published each week at San 
Francisco and Washington. 

Special quarterly reviews have 
been issued for particular areas in 
which the shortages, supplies, 
prices or over-all situation on cer- 
tain commodities called for extra 
attention. Another monthly report, 
the Alfalfa Meal Production Report, 
lists production as reported by mil- 
lers, grinders, brewers and distil- 
leries and is published from Wash- 


ington. 
Reporters who work for the de- 
partment publications have to 


know their stuff. Each is assigned 
to’a particular commodity or group 
of commodities and it is up to him 
to know his problem and his de- 
partment. Radio, daily commercial 


newspapers, weekly papers, maga- 
zines and telegraph tickers all carry 
the department’s releases with 
over 300 radio stations receiving a 
daily market digest from the Chi- 
cago office of the department. 

Market news production figures 
are of importance to almost every- 
one who has any connection what- 
soever. with the feed business. 
Farmers have come to depend on 
the department market reports and 
dealers would do well to familiar- 
ize themselves with these publica- 
tions in which the average farmer 
has a lot of faith. 

Stock raisers and buyers are re- 
ported to use the market news bul- 
letins as barometers in feed pur- 
chasing. This point should be 
marked well by the retail feed 
dealer. Milk and livestock pro- 
ducers find the reports a handy 
measuring stick for dealings. Some 
cooperatives use the reports as 
basis for their purchases for thou- 
sands of their members, the depart- 
ment claims. 

Grain growers can learn much 
about the most advantageous meth- 
od of operation from the reports. 
Processing corporations and feed 
manufacturers too, have found the 
government releases of consider- 
able value in planning for the fu- 
ture. 

What is most important to the 
farmer—and to the retail dealer as 
well—is that the reports are clear 
and unbiased, that they give all 
the information and they give it 
concisely. Without the help of these 
government bulletins many farmers 
would be unable to plan their feed- 
ing without paid professional guid- 
ance. Feed dealers will profit too 
if they will check up on the wealth 
of information offered them without 


cost by these government reports. 
—— 

@ ELMER ELLIS, Blue Rapids, Kan., has 

changed the name of the Markley Feed, 

Seed & Produce which he purchased last 

summer to the Ellis Produce & Feed store! 
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IDLE CONVERSATION WON’T PRODUCE 
MORE FEED OR FOOD 


The supply of meat and meat products in the months ahead will be determined 
by the livestock and poultry producers in the feed lots. 

They have faced feed shortages before and have always fed the nation well. 
They know when supplies are short, feed waste must be stopped. 

Livestock and poultry numbers are out of balance with feed supplies. The 
Government has ordered a cutback in chickens and turkeys, yet never before 
in peace time has the over-all demand for food been so large. 

This makes it imperative that all feed consuming animals produce at peak 
efficiency. 


The three basic fundamentals— 


1. Good Breeding 
2. Good Management 
3. Good Feeding 


are “musts” in plugging feed leaks. 


The no-good dairy cow, the poor-doing hog, the lazy old hen must give way 
to animals that have the right breeding and the ability to utilize feed efficiently. 
Strict sanitation and good care are the best insurance against breakdowns and 
costly losses. 

Feeds of all kinds should be fed in keeping with the job to be done. Hoppers, 
troughs and feeders should be feed-tight and in the proper places. 


Intelligent hand feeding will fit into any feeding 
program successfully when supplies are short. 
It is a proven fact that fewer animals of the right kind, managed and fed 
right, will produce more food on less feed. 
This is real feed conservation—not conversation. 


OCCIDENT 


FEEDS FOR POULTRY AND LIVESTOCK 


RUSSELL-MILLER MILLING CO. 
Minneapolis 1, Minnesota and East St. Louis, Illinois 
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Radio 


explains current feed crisis 
over 135 nbc stations feb. 24 


Mitchell—We are receiving many re- 
ports from farmers who are unable to get 
feed necessary to maintain production on 
their farms. Since you are closely iden- 
tilied with the feed industry as publisher 
of The Feed Bag magazine, Dave Steen- 
bergh, we have invited you here to shed 
some light on the reasons for the shortage. 

Steenbergh—Thank you, Everett, I am 
clad to be here. The feed industry is 
gravely concerned about the present feed 
crisis and is anxious for all farmers to 
know that the feed industry is not respon- 
sible for the shortages. The blame, if there 
is any, must be placed squarely on the 
shoulders of OPA, USDA and other gov- 
ernment agencies. 

Mitchell—That sounds interesting, Dave, 
can you explain just how the govern- 
ment is to blame? 

Steenbergh—The basic reason was the 
war's demand for increased food produc- 
tion. To get this food the government (1) 
encouraged increased production and 
numbers of all farm animals, (2) paid 
subsidies on milk and meat, (3) estab- 
lished floors to insure producers against 
possible losses and (4) supplied low cost 
feed wheat. 

Mitchell—Nobody can blame the gov- 
ernment for wanting food to win the war, 
Dave, but the war is over now and so 
there must be other reasons for the pres- 
ent critical feed shortage. 

Steenbergh—Yes, Everett, there are and 
these reasons too are due to government 
policies. Sufficient feed is no longer 
available because the government (1) 
promised to export millions of tons of 
wheat and protein meals to feed the peo- 
ple of other countries, (2) has permitted 
price controls and diplomatic policies to 
stop the normal importation of grain and 
protein meals from South America, (3) 
has failed to recognize feeding values in 
establishing price controls so that money 
is worthless and barter and “black 
market” operators successfully divert ex- 
isting supplies from regular trade chan- 
nels and (4) has established compara- 
tively low ceiling prices on corn and 
wheat encouraging the farmer to hold his 
crops for his own use or for possible 
higher prices. In the meantime, a poor 
cotton crop cut down our domestic pro- 
duction of protein meals; and high moist- 
ure reduced the feeding value, on an 
over-all basis, of the reportedly large corn 
crop. 

Mitchell—You describe a very bad 
situation, Dave. Have you any sugges- 
tions as to what farmers could do to help 
better conditions? 

Steenbergh—The problem is almost like 
that faced by Jesus when he fed the hun- 
gry multitude with five loaves of bread 
and two small fish except that the only 
One who could successfully ration a short- 
age is not here on earth. To help, every 
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Clifton Utley, news commentator; David K. Steenbergh, publisher of The Feed Bag, and 
Everett Mitchell, agricultural analyst, are shown above as they appeared on the program 
of the American Dairy association broadcast Feb. 24 over WMAQ, Chicago, and 135 
_ stations. A transcript of Mr. Mitchell's interview with Mr. Steenbergh is published on 
this page. 


farmer should make it his business to in- 
form his congressmen of his problem. The 
government brought about the present 
condition but if all controls were removed 
the law of supply and demand would 
function and we would soon adjust our 
requirements in line with supplies. 

If you believe price control must be 
maintained, however, then the only solu- 
tion is to ask for more government regu- 
lations. We believe that some relief would 
come if feed and grain were allocated 
under government supervision on the same 
basis as during the 1943-1944 crop year 
and that economical use would be en- 
couraged if OPA ceilings were adjusted 
to reflect actual feeding values. Imme- 
diate action, right now, is absolutely 
necessary if there is to be any relief be- 
fore the new crop and if that should “be 
a failure, it will be a national calamity. 

In addition, the government should cer- 
tainly encourage the importation of grain 
and feed and hold exports to a minimum. 

Mitchell—Have you any other sugges- 
tions for our farmer listeners? : 

Steenbergh—lIf I were a farmer, Everett, 
I would certainly try to keep my farm 
business operating profitably. Dairy farm- 
ers should sell low producers, defectives 
and culls. No grain should be fed to cows 
producing less than two gallons of milk. 
Do not sacrifice high producing cows. 

The poultry farmer should buy his chicks 
early and in only the amount that he can 
properly feed and care for. Commercial 


poultry producers must cut operations to 
the limit of their visible feed supply. The 
government has ordered a cut in the pro- 
duction of poultry feed in March to 95 per 
cent of March 1945, to 90 per cent in 
April and to 85 per cent in May and the 
months thereafter. 

All farmers should raise all the feed 
they can. Plant an emergency crop such 
as barley or oats to tide you over until 
corn is ready. Fertilize and make maxi- 
mum use of pastures and forage. Practice 
close culling of all herds and flocks but 
maintain production to the limit of your 
feed supplies. You can’t make a profit 
without your livestock and poultry. 

Mitchell—Those suggestions sound prac- 
tical to me but back a bit you said the 
government has ordered the feed industry 
to cut poultry feed production. Will you 
tell us something more about that order 

Steenbergh—That reference was made 
to order WFO 9 issued by the United 
States department of agriculture on Jan- 
uary 14. It restricts the use of protein 
meals in all feeds to 100 per cent of that 
used in the same months of 1945 but fur- 
ther cuts down production of poultry feed - 
to an eventual 85 per cent. In addition, 
the wheat order issued February 15 limits 
use of wheat in feed to 75 per cent of the 
amount used in March 1945, 70 per cent 
in April, 65 per cent in May and 60 per 
cent in June and the following 
months. The same order makes it unlaw- 
ful to use any flour in feed and the gray 
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bread provision cuts millfeed production 
one-third. Please remember, Everett, that 
these orders limit but do not assure pro- 
duction since few manufacturers can get 
even the authorized amounts of protein 
meals, millfeeds and grain. 

Mitchell—Sounds like the feed industry, 
as well as the farmer, has plenty of 
troubles. 

Steenbergh—Yes we have, Everett, and 
that is why we especially appreciate this 
opportunity to present the facts to your 
listeners. I am also secretary of the Central 
Retail Feed association and we work very 
closely with Lloyd Larson, secretary of the 
Illinois Feed association who is here to- 
day; Mark Thornburg, former Iowa com- 
missioner of agriculture and now secretary 


They’re on the way . . . millions of baby 
chicks that need the benefits of Germozone! 
Get this profitable farm trade into your store 
by featuring this great poultry medicine. 

Germozone is the liquid antiseptic which 
mixes quickly and thoroughly in the drinking 
water. For many common bowel troubles 
—simple diarrheas. Acts first, in drinking 


BUSINESS! 


Get those BIG Poultry Medicine 
PROFITS into Your Store with 


Germozone 


GEO. H. LEE COMPANY, Omaha 8, Nebraska 


of the Western Grain & Feed association; 
and Louis Thompson, secretary of the 
Eastern Federation of Feed Merchants. 
These men and their members join me in 
saying thanks to you and to your sponsor, 
The American Dairy association. 


@ HILL FEED CO., Lincoln, Neb., has been 
incorporated by Roscoe S&S. Hill, Ruth D. 
Hill and L. H. Fairchild. 


—— 
JOHN FAUCETT DIES 

John H. Faucett, Bath, N. Y., prominent 
feed, coal and produce dealer, died at 
his home Feb. 26 at the age of 72. Mr. 
Faucett had completed half a century of 
successful merchandising and for the past 
40 years had served as secretary of the 
Bath Savings & Loan association. 


These Birds 


MEAN 


water; second, in crop; third, back in intes- 
tines. Used in any kind of fountain. 

You can recommend Germozone to your 
customers with confidence — for 50 years it 
has stood the test of time. Consistently 
advertised — substantial profits for you. If 
there is no exclusive Lee Dealer in your town 
write today for sizes, prices, full information. 


1. Acts in Drink! 


Germozone has an effective 
action in the drinking 
water — destroys many 
germs and bacteria there. 


When 


2. Acts in Crop! 


active Germozone 
water is drunk and goes 
into bird’s crop, this med- 
icine acts against many 
germs with which it comes 
in contact there. 


3. Acts in Intestines 


After Germozone has used 
up its germ-killing power 
in the drink and crop, 
it is still a medicine back 
in intestines 


Poultry Institute Names 
M. Goodrich Chairman 


Mark Goodrich, sr., Strawberry Point, 
Iowa, was elected chairman of the board 
of directors of the Institute of American 
Poultry Industries, at the Fact Finding 
conference in Kansas City Feb. 10-12. 

Other directors for 1946 are: N. R. Clark, 
Swift & Co., Chicago; E. J. Davidson, Wil- 
son & Co., Chicago; H. W. Davidson, 
Sherman White & Co., Fort Wayne, Ind.; 
W. W. Dayton, Fairmont Creamery Co., 
Omaha, Nebr.; W. F. Leimert, Tranin Egg 
Products Co., Kansas City, Mo.; W. B. 
Loucks, Wadley & Co., Indianapolis; R. E. 
Pearsall, Armour & Co., Chicago; A. F. 
Perrin, Cudahy Packing Co., Chicago; J. L. 
Perry, Seymour Packing Co., Topeka, 
Kas.; Frank Pilley, sr., Frank Pilley & 
Sons, Omaha, Nebr. Frank A. Priebe, 
Priebe & Sons, Chicago; C. V. Rosenber- 
ger, Independence Produce Co., Independ- 
ence, Iowa; H. C. Sheridan, Omaha Cold 
Storage Co., Omaha, Nebr.; H. H. Stam- 
per, F. M. Stamper Co., Moberly, Mo.; 
Clarke Swanson, C. A. Swanson & Sons, 
Omaha, Nebr.; Mark Swearengen, Hend- 
erson Produce Co., Monroe City, Mo.; 
George Toomey, North American Cream- 
eries, Inc., Minneapolis, Minn.; Oliver 
Vilas, Vilas & Co., Storm Lake, Iowa; Otto 
Wright, Davis-Cleaver Produce Co. 
Quincy, Ill.; and P. O. Wright, W. D. 
Wright Produce Co., Hobart, Okla. 

E. J. Davidson, M. J. Goodrich, W. F. 
Leimert, R. E. Pearsall, A. F. Perrin, J. L. 
Perry, and F. A. Priebe were elected to 
the executive committee. 

Officers are: Cliff D. Carpenter, presi- 
dent; M. E. Fox, Peter Fox Sons Co., Chi- 
cago, and J. F. Peterson, Peterson-Biddick 
Co., Wadena, Minnesota, vice-presidents; 
Don Ogilvie, secretary; and W. F. Priebe, 
jr., Priebe & Sons, Chicago, treasurer. 


@ HANNSZ HATCHERY, Lubbock, Tex., has 
installed a new model l-ton Brower feed 
mixer. 

¢ 
@ MODEL MILL, Noblesville, Ind., has been 
sold to the Doughnut Corp. of America by 
the Acme-Evans Co.; Indianapolis. 


"Maybe it's the protein shortage, Bill, but 
it sure looks like you're raising chipped beef" 
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Features Scientific Feeding 
Champion Birds 


The story of new production records 
in leading egg laying tests, as an exam- 
ple of the advantages of using well- 
balanced, scientifically prepared feeds 
to achieve high egg production will be 
told in “Delsterol” advertising appear- 
ing during 1946 in poultry publica- 
tions and national and state farm 
magazines. 


“Delsterol” (Du Pont’s registered trade 
mark for its “D”-Activated Animal 
Sterol) is made entirely from domestic 
raw materials by irradiating selected 
animal sterols with ultra-violet light. 
Originated by Du Pont, it was devel- 
oped through 10 years’ research and 
has been used with signal success by 
leading feed manufacturers throughout 
the country. 


“Delsterol” is scientifically controlled 
throughout every step of the manufac- 
turing process and is “chick-tested” to 
assure uniform potency. It is com- 
pletely dependable, highly concentra- 
ted, and exceptionally stable. Its dry 
powder carrier facilitates thorough, 
accurate dispersion throughout the 
feed. “Delsterol” does not congeal in 
cold weather and does not impart “off” 
tastes or odors. 


The Vitamin D factor in your feeds is 
more important than ever, now that 
increased efficiency in egg and poultry 
meat production is becoming more 
essential to profitable operation. For 
information about prices and other 
data, write to E. I. du Pont de Nemours 
& Co. (Inc.), Organic Chemicals De- 
partment, Wilmington 98, Delaware. 


REG. U.S. PAT.OFF. 


BETTER THINGS FOR BETTER LIVING 
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feed tags. took for 
“D"Aetivated Animal Sterol. 
originated by Du Pout 


WORLD'S RECORD is established not from 
A just one factor, but by a combination of 
many — including’ fine stock, careful manage- 
ment, and a well-balanced ration. 

Last vear's Western New York Egg-Laying 
Test established new records for: 
1. Apen of 13 birds. 2. Average egg produc- 


The laying mash, prepared under the super- 


World’: record-breaking peu of 18S CW bite Priduced 495" eee: (Owing 


points, St mechs. Owned Mowree C Buber, Babcock Poultry tthaca, New Vers. 


WORLD’S PRIZE-WINNING pEN 
made new laying record in test using feeg 
i fortified with “D’’-Activated Animal Sterol 


vision of Cornell University. was well fortified 
with vitamins. Vitamin D was supplied by 
“Delsterol”"—"D"-Activated Animal Sterol in 
dry powder form—the scientific source of Vita- 
min D, originated by Du Pont and perfected 
through 10 years’ research. 

“PD"-Activated Animal Sterol is chemically 
tien of all birds. ontrolled throughout every step of its produc. 
tion. It is exceptionally stable, does not con- 


Real in cold weather, and 
tastes or odors. Iris 


does not impart “oa 
dependable, alwass 


manufactu; 
Source of Vitamin D in their 


C.G. 64. Wilmington 9x, Deps, 


BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 
Te heer greet stars, thrilling dramas, tune in every Mendey eve 
ning on the Dv Pont “Cevelcade of America” —NBC network. 


The Scientific Source of VITAMIN D 
now at new low price 


Year after year, ever since it was 
introduced to poultry feed manufac- 
turers, Du Ponthas reduced the price 
of‘‘Delsterol.”’ Continuing progress 
in manufacturing efficiency and in- 


creasing popularity withfeed mixers 
have made possible five price reduc- 
tions in five years. Thus, “Delsterol” 
is not only the scientific, but also 
the economical source of Vitamin D. 


4 
i 
For further information ahout“D “Activated 
Animal Sterol, write to E. 1. du Pont de Ne. 
‘ Ve 
— 
= 
ve 


TO FEED MANUF 
ACTURERS WHO 
rom IN THEIR FEEDS AND anes 


r rs | m n the new trace mineral blend 


—_— contains an ORGANIC JODINE 
compound that is 100% STABLE and 
cannot lose its strength | 


__._—S_— assures better utilization of lodine by 
increasing its assimilation 


_._—s supplies manganese, cobalt, 
copper and iron in adequate amounts 
to assure mineral balance of these 
important trace minerals 


-. free-flowing and easy to mix 


—_— saves you money— actually costs less. 
in the feed than Potassium lodide alone 


Write today for the complete story of Tra-min 


*Poiented in US ond Canodo 


ABO 
Manufacturers of Products ES, INC. 


MYERSTOWN, PENNSYLVANIA 


DISTRIBUTORS 

estern Lime & Cement Co 

Hannsz Hotchery Supply Co NEW ENGLAND 


54 Needham setts 
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Hay 


aid both buyer and seller 
in determining u.s. grades 


AY PROBABLY varies 

more in quality than any 

other harvested feed crop 
grown on American farms. In the 
same locality and under almost 
identical conditions there is a wide 
difference in the quality largely 
due to lack of understanding of the 
fundamentals of good haymaking. 
Quality in hay really means feed 
value. High quality hay has the 
physical and chemical characteris- 
tics that are associated with a high 
degree of palatability and a liberal 
supply of essential feed constitu- 
ents. 

The quality of hay is of equal im- 
portance to both the buyer and the 
seller. Dealers who want to please 
their customers and at the same 
time make good profits on hay sales 
would do well to familiarize them- 
selves with government methods of 
grading hay. 

The general government practice 
is to grade specific lots of hay by 
visual examination. Obviously hay 
cannot be sampled in the labora- 
tory as grain is sampled and so 
government - licensed inspectors, 
trained to recognize differences in 
grades of hay, make visual ap- 
praisals on the spot for each par- 
ticular lot. 

These inspectors are trained 
through a period of several weeks 
before they ever make spot sur- 
veys. This instruction period gives 
the inspector a definite scale on 
which he can base his analysis. 
Machine testing standards are in- 
stilled in the inspectors who base 
their grading decisions on compar- 
ison with machine grading. 

The exacting colorimeter test is 
transferred from a machine opera- 
tion to a mental judgment and com- 
parison on the part of the inspector 
through careful training and re- 
peated practice. The inspector is 
also thoroughly trained to judge 
grades of leafiness and foreign con- 
tent in the hay lots he examines. 

In the government laboratories 
at Washington and Kansas City, 
Mo., the colorimeter test determines 
the exact hue of green in the hay. 
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This hue is more important than 
the lightness or darkness in the 
green color itself. To determine its 
hue and grade, a sample of the hay 
is placed in the machine. Then the 
device focuses the color of the hay 
onto the upper half of a circle about 
the size of a dime. This is accom- 
plished through the use of mirrors 
and lenses. The mixed colors from 
two color plates are then focused 
on the other half of the dime-size 
circle. Next the dials are turned 
until the two halves—the color 
plate and the sample of hay — are 
in color agreement. Now a simple 
reading of figures on the color chart 
places the hay in an exact grade 
without error. 

Of course the use of these deli- 
cate machines is impractical in the 
field. But expert graders can near- 


_ly approximate their accuracy in 


matching the hues of green with 
one another. These graders or in- 
spectors are licensed by the govern- 
ment and are either government 
employes or are authorized to grade 
independently for a prescribed fee. 
All federal grading standards must 
be rigorously adhered to by these 
inspectors. 

Inspections are classed in three 
regular divisions and an appeal di- 
vision. These are as follows: 

(1) Complete inspections are 
made of every bale in a lot or such 
a thorough cross-section that an in- 
spection certificate can be issuéd 
for the whole lot without qualifica- 
tion. 

(2) Partial inspections are “car 
door” examinations of only a small 
cross-section of the hay lot. These 
are conditional inspections which 
appraise only the part of the lot 
which the inspector saw. 

(3) Sample inspections test small 
portions of hay lots in the labora- 
tory with results based on the sam- 
ple only. 

(4) Appeal inspections can fol- 


SHOWN above is the color- 
imeter or color-measuring ma- 
chine used by the department 
of agriculture to measure the 
hue of green in samples of hay 
and to teach inspectors the 
color requirements of the dif- 
ferent types of hay. 


low complete or sample inspections 
when their results are not desirable. 
Then appeals can be made if the 
hay has not been moved from the 
place where it was inspected, if its 
condition has not undergone a 
material change, if its identity has 
not been lost and if the appeal is 
filed no later than the end of the 
second day after the examination. 
There can be no appeals to partial 
inspections. 

Federal and federal-state inspec- 
tion certificates always bear the 
date of inspection, the quality of 
the hay inspected and the identifi- 
cation and location of the hay at 
the time it was inspected. Partial 
inspection records also show which 
portion of the lot was actually ex- 
amined by the inspector. 

The important physical qualities 
of hay which the inspector can 
readily gauge are: 

(1) Stage of maturity or ripeness 
when cut. 

‘Percentage of natural green 
color. 

Percentage of leaves. 
Percentage of foreign ma- 
terial. 


(2) 


(3) 
(4) 
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(5) Condition as to soundness. 

(6) Size and pliability of stems. 

(7) Aroma. 

These physical factors go hand in hand 
with the chemical factors which determine 
the protein, carbohydrate, mineral and 
vitamin content of the hay. The physical 
and chemical factors combine to produce 
the growth, gains in weight and reproduc- 
tive faculties that are the true measures 
of the feeding value of hay. 

The time of cutting determines to a 
large extent the yield and protein per 
acre of a crop of hay. It also makes a 
great difference in the palatability and 
digestibility. Delayed cutting is often 
responsible for lessened quality of cut 
hay. The yield increases rapidly during 
the early part of the season, then levels 


CRITI feeds are 
prepared 
with care and exactness 
from selected, laboratory 
tested ingredients . . . 
latest scientific formulas 


off during the blooming period and finally 
begins to decline. Thus it is important 
to the grower that he cut his hay before 
this general decline is in effect. 

The green color in hay is usually a 
fairly reliable determinant of its feed 
value. If the hay is rich with natural 
greenness it usually indicates early cut- 
ting, correct curing, good aroma, palat- 
ability, freedom from mold and a high 
carotene content. The quantity of caro- 
tene or vitamin A depends on the cause 
and degree of discoloration of the hay 
and the length of time: it was stored. 

The quantity of the leaves is perhaps the 
best physical grading factor of all. This 
is especially true in legumes. Alfalfa 
leaves, for example, contain about 24 per 
cent of crude protein and 14.4 per cent 


NH 


... heavily fortified with vitamins and minerals. 


This pays off to CRITIC customers in more meat, milk and eggs 
... lower feeding costs . . . improved health and vigor of their 
stock. And it pays off to CRITIC dealers, too, in customer 
loyalty and steady profits year after year. You can be sure, 
CRITIC delivers quality . . . and satisfaction. 


Sorry, we're unable to take on any new dealers at this time. 
We are hoping for an early change in the ingredient supply 
situation. Then we'll welcome your inquiry. 
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of crude fiber while alfalfa stems average 
only 10.6 per cent crude protein and 38 
per cent fiber. This means the leaves are 
far more important for feed than the 
stems. The leaves also contain more cal- 
cium and phosphorus than the stems. How 
hay is made has a lot to do with its 
leafiness. The maturity of the plant at 
the time of cutting is a determining fac- 
tor in its leafiness as is the curing process. 

Weeds, over-ripe grain hay, grasses of 
the wire nature, cornstalks, stubble and 
chaff are among the non-injurious foreign 
materials found in hay that will not harm 
the livestock. Poisonous plants, sandburs, 
wild barley, and matured needle grasses 
are some of the harmful foreign materials. 
Foreign materials never contribute any- 
thing to nutrition but may cause serious 
injury to livestock. 

The condition of hay is determined by 
the leafiness, time of cutting, color and 
foreign content. Unsoundness in hay usu- 
ally means spontaneous heating has tak- 
en place. This is caused by fermenta- 
tion in moist hay with a resultant temper- 
ature rise. If moisture content is less 
than 25 per cent, hay will ferment lightly 
or sweat but will then usually be dried 
out by the sun before any disintegration 
occurs. If, however, the hay moisture 
content is over 25 per cent, it is likely that 
hay will mold no matter what preven- 
tives are attempted. 

Legume stem size and stem pliability 
are influenced by thickness of stand, ma- 
turity when cut and soil fertility. When 
hay is cut early, the stems are usually 
soft and pliable. When fed thickly it is 
easily assimilated and very little is wasted. 
Legume hays with fine stems generally 
have more leaves than heavy stemmed 
plants. The texture of the stems is an im- 
portant factor in determining the feeding 
use of the hay. Fine, soft stemmed hay 
is preferable for sheep, rabbits and dairy 
cattle while coarse-stemmed hay is usual- 
ly used for wintering stock cattle and for 
milling purposes. 

Hay aroma is important as a factor in 
palatability of the crop. The aroma 
should be pleasant and characteristic of 
the crop, not stale or moldy smelling as 
a result of excess fermentation. Since ob- 
jectionable odors are not relished by live- 
stock a pleasant aroma is doubly impor- 
tant. 

The number of hay crops per year also 
influences the quality of the hay. Extra 
cuttings, especially in alfalfa, have proved 
that often four cuttings a year produce a 
greater protein content than three. Con- 


sideration must be given to winter hardi- 


ness and insect damage eas well as to 
yields of high quality hay in computing 
the number of crops to be cut annually. 

It costs no more to make high grade hay 
from the field than it does to make low 
grade hay. When the dealer is buying 
or selling hay he should take into con- 
sideration the specific factors which con- 
tribute to the quality or non-quality of 
hay. These factors are vitally important 
to him in preparing his selling talk, in 
disposing of his goods and in satisfying 
his customer with a product worthy ef 
his business and his reputation. 
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ite the rapid progress made in animal 


nutrition and in the feed industry, still further improvements lie ahead. 


That is why, research and experimentation continue unabated in : v4 
Glidden laboratories—why facilities. are being expanded to further 
investigate methods of providing still, greater feeding efficiency and s 
economy. We believe that these improv ements are possible and essen- 
tial in order to keep pace with changing conditions. Our efforts are in 
this direction and that, we believe, is worth: 


plans for the future. 


of consideration in your 


We are not at this time expanding the Glidden F; ranchise program, 
for we have accepted and respect the government restrictions on feed 
production. But we shall continue to manufacture products of high 
quality, for Glidden is building for today ... and tomorrow. KEEP 
AN EYE ON GLIDDEN FOR NEW DEVELOPMENTS, . 


“Results Assured by 
Applied Research” 


THE GLIDDEN COMPANY 


FEED MILL DIVISION | e INDIANAPOLIS 6, INDIANA 
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DRIED FERMENTATION SOLUBLES 


FOR DOG FOODS 


MANY LARGE MANUFACTURERS of dry dog 
foods have found that B-Y-21 is the ideal supplement. 


It contains 3630 milligrams of riboflavin per pound or 


8000 micrograms per gram. 


The protein content of B-Y-21 is not less than 30 


iiniiiiliiaiat per cent. It is easy to mix, handle, and store. 
circular giving full 
information. 
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mrs. rose stoddard 


and how to please 


RS. Rose Stoddard, live- 
wire owner of the Home 
Feed &Grocery,Little Rock, 


Ark., is tidying up her stockroom 
and dusting off her fishing tackle 
getting ready for spring. 

Catering to customers’ individual 
tastes is one of Mrs. Stoddard’s 
basic business policies. A profitable 
policy it has been too, to judge from 
the ever-increasing stream of cus- 
tomers who are coming back for 
more at the Home Feed & Grocery. 

“Hello, Jim’ or “Hello, Anna! 
Where's Tom today?” are typical 
greetings to customers when they 
walk in the door at Mrs. Stoddard's. 
The peppy, alert dealer knows all 
her customers by name and never 
forgets to ask about the ailing calf 
or the leak in the barn roof—little 
attentions which the southern 
farmers appreciate. 

Mrs. Stoddard knows more about 
some of the poultry flocks her cus- 
tomers have than they do them- 
selves. She keeps posted on addi- 
tions to flocks, egg production 
figures, and types of feeding em- 
ployed and is able to pass on in- 
formation on poultry raising which 
is of value to each individual 
farmer. 

Smiling Mrs. Stoddard is just 
about a perfect store operator, her 
customers think. Her buoyant, 
pleasing personality radiatesa 
warm, friendly spirit which men 
and women buyers alike rate as 
tops. She is the hub around which 
the business wheel turns. 

Since her husband's death 15 
years ago Mrs. Stoddard has oper- 
ated the Home Feed & Grocery in 
a progressive, wide-awake manner. 
She is the only member of the Little 
Rock Women’s Chamber of Com- 
merce who owns a feed business. 
Mrs. Stoddard is a tireless worker 
in civic organizations and is always 
ready to lend a helping hand to 
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projects which aid the general pub- 
lic welfare. 

But she’s also a great believer in 
outdoor recreation and is an avid 
fishing fan. On her occasional days 
away from the store, Mrs. Stoddard 
likes to spend her time fishing for 
crappies and pan fish in nearby 
streams. So she’s always ready to 
exchange outdoors chit-chat with 
her men customers on an even- 
Steven basis. The men are glad to 
find a woman with common inter- 
ests in Izaak Walton and nod ap- 
proval toward Mrs. Stoddard when 
she talks fishing and outdoor life. 
“Unfortunately,” Mrs. Stoddard ex- 
plained, “I am so busy here at the 
store that I don’t get out to fish as 
often as I'd like to.” 

Poultry feeds are the biggest sel- 
lers in Mrs. Stoddard’s stock and 
monthly sales are steadily increas- 
ing. One of the store's six employes 
is assigned to feed sales exclusively 
so that feeders get attention from a 
man whose whole duty is to please 
them with feeds. Mrs. Stoddard 
knows feeds from A to Z and 
usually handles feed problems her- 
self. 

Some dealers underestimate the 
small poultryman’s interest in for- 
mula feeds but not Mrs. Stoddard. 
Instead she realizes that most small- 
scale poultrymen have even a 
higher stake in their chicks than 
have the big raisers. So she stressés 
the nutritional value of the poultry 
feeds she sells. They listen care- 
fully to her suggestions and usually 
get top results when they follow 
her advice. Mrs. Stoddard encour- 
ages their questions and gets the 
right answers for the poultrymen 
from experts if she doesn’t happen 
to know them herself. 

At present very little advertising 
is being done mainly because 
stocks have been limited for sev- 
eral years. Mrs. Stoddard starts 


CATERING to customers’ in- 
dividual tastes is one of the 
characteristics of Mrs. Rose 
Stoddard, above, Little Rock, 
Ark. She is one of the few 
women in the countr¥ who own 
and operate a retail feed 
business. 


off each new year by presenting 
regular customers with attractive 
calendars which keep the name of 
her store before hundreds of 
Arkansas farm families every day 
of the year. Otherwise advertising 
is mainly in her smile and her serv- 
ice. “They can throw away news- 
papers but they can't forget when 
we've helped them,” Mrs. Stoddard 
says of her customers. 

At the back door of Mrs. Stod- 
dard's store is a loading dock 
where wholesalers unload and 
where customers pick up their pur- 
chases. It's convenient as are all 
the other customer service features 
of the Home Feed & Grocery. 

In the past there has been criti- 
cism of the people of the Bob Burns 
country for slowness and laxity in 
business practices. Siestas may 
once have been popular but that 
day is now gone forever. This suc- 
cessful Arkansas feed dealer knows 
that very well. 

“Siestas?” she asks. “Gosh, no! 
We're so busy we sometimes are 
lucky to find time enough to sleep 
at night.” 

@ ALEXANDER BROS., Marietta, Okla., 
have purchased the Ball seed and feed 
business. 


@ DAYTON DUKE will open a new feed 
store at Burton, Wis. 
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For 


further details 
please address 
NATIONAL 


SALES AGENTS. 


Peebles 


WITH 


RIBOLAC 


[Whey Fermentation Solids] 


RICHER WHEY PRODUCT SOLVES 
FEED ENRICHING PROBLEMS 


Dried Whey with Ribolac makes it possible to mix mashes with any desirable level of 
riboflavin and obtain that riboflavin level with a 100% whey solids product. 


Dried Whey with Ribolac is made by enriching whey solids with Ribolac* which is con- 
centrated riboflavin obtained from whey by a controlled fermentation process developed 
exclusively by Western Condensing Company. It is guaranteed not less than 23 milligrams 
riboflavin per pound (50 micrograms per gram). 


Because this additional riboflavin in Dried Whey with Ribolac is produced from whey, it 
blends naturally with the other whey nutrients. Each ingredient helps promote the most 
complete utilization of the others, thus Dried Whey with Ribolac retains all the advan- 
tageous features which for so many years have placed Peebles Process Whey Products high 


among the most effective and economical materials for improving and balancing poultry 
feeds. 


You will find Dried Whey with Ribolac an ideal product with which to increase the 
health, growth and yield promoting qualities of your mashes. 


* Registered Trade Mark 


National pales Agents _ 
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ESPITE its importance, only limited 

statistical data has been avail- 
able concerning the mixed feed indus- 
try in the United States. Important fac- 
tors that have made difficult the collec- 
tion of detailed information on the indus- 
try are its character, size, and widespread 
geographical distribution. With the rapid 
growth in utilization of feed grains and 
byproduct feeds in mixed feeds during the 
past decade, and particularly during the 
war period, the need for statistical data 
has increased. 

War Food Order 9, issued in December, 
1943, directing all oilseed processors to 
set aside certain quantities of their out- 
put for directed distribution, required 
mixed feed manufacturers to make re- 
ports on the quantities of high protein 
feeds they used in commercial mixed feeds 
during specified periods. 

The exact number of plants in the mixed 
feed industry has never been known. A 
report of the federal trade commission 
published in 1921 listed more than 3,000 
manufacturers but admitted that this num- 
ber was far from the actual total. A na- 
tional grain storoge survey made in 
February, 1942 showed 2,200 firms whose 
primary business was feed mixing. The 
same report showed a large number of 
flour mills, warehouses and elevators that 
mixed feed as a sideline. 

Reports to the department of agricul- 
ture under WFO 9 on use of high pro- 
tein feeds by feed mixers, provided the 
basis for establishing quotas for some 
6,000 commercial mixed manufacturers. 
This number does not include customs 
mixers and many other firms that produce 
only small quantities of commercial feeds. 
No estimate has ever been made of the 
total number of firms or plants producing 
mixed feeds but the firms reporting under 
WFO 9 probably were responsible for 
most of the total output of mixed feeds 
in the country from 1942 to 1945. Simi- 
larly, the use of high protein feed by the 
reporting firms probably represents a large 
proportion of the total usage in com- 
mercial mixed feeds. 

The accompanying table shows the 
geographic distribution of the nearly 6,000 
manufacturers that reported in 1944 under 
WFO 9. The report gives the number of 
plants according to the volume of high pro- 
tein feeds used in producing commercial 
mixed feeds. This table does not include 
firms which do custom mixing only. 

The data varies widely with the heaviest 
concentration in the North Central region. 
In the North Atlantic region where much 
feed is shipped-in every season, a fairly 
high concentration of commercial feed 
mixers is shown. In individual states the 
variation in reporting plants ranges from 
more than 400 in Wisconsin, Minnesota, 
Ohio and Indiana to 3 in Nevada and 4 
in Wyoming. Twenty-three states listed 


(Continued on page 62) 
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shows distribution by states 
of nearly 6000 manufacturers 


North Dakota 


NUMBER OF MIXED FEED MANUFACTURERS REPORTING USE OF HIGH- 
PROTEIN FEEDS IN COMMERCIAL MIXED FEEDS IN 1944 
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fewer than 50 reporting plants. 

The reports submitted covered the use 
and sale of protein meals from 1942 through 
September 1945, on the basis: of separate 
reports from each mixing plant. In gen- 
eral they covered the quantities of high 
protein feeds used and delivered straight 
(except for the amounts used in custom 
mixing) for each quarter of the period. 
The high protein feeds covered by the re- 
ports were: soybean meal, cottonseed 
meal, linseed meal, peanut meal, tankage, 
meat scraps, liver meal, fish meal, whale 
guano, corn glutten meal, sesame meal, 
babassu meal, ouricury meal and kernel 
meal. 

Because of a change in reporting re- 
quirements in 1944 whereby only feed 
manufacturers having an annual quota 
of 500 tons or more of high protein feed 
in 1944 were required to report, complete 
comparability of total use of those feeds 
cannot be obtained for the entire report- 
ing period. However, the tonnage of high 
protein feeds used in manufacturing com- 
mercial mixed feeds during 1942 and 1943 
was reported on a nearly comparable 
basis. The important inconsistency was a 
slight variation in number of plants which 
reported each quarter. 

The largest proportion of high protein 
feeds used by reporting companies was in 
plants which use more than 20,000 tons 
annually. But the volume of use by each 
of the four categories of plant consump- 
tion was fairly even in 1942-43. In these 
two years usage was greatest in Illinois, 
Missouri and New York with consumption 
in each of these states more than 400,000 
tons each year. The volume for 1942-43 
in other states ranged downward to less 
than 1,000 tons yearly in Wyoming and 
Nevada. 

The reporting firms used about half the 
total 1942 domestic production of the prin- 
cipal kinds of high protein feeds for which 
data are available. The quantities re- 
ported used in 1943 equalled about 58 
per cent of 1943 domestic production. 
Information on the use of individual varie- 
ties of high protein feeds is not available 
for this period. 

To determine the trend in use of high 
protein feeds in commercial mixed feeds, 
reports from 633 plants whose records are 
continuous throughout the period were 
studied. These plants included all which 
use more than 500 tons yearly. The 
analysis showed the quantities of high 
protein feeds used in commercial mixed 
feeds from 1942 to October 1, 1945. This 
information shows that consumption of 
high protein feeds by the 633 mixed feed 
producers during the first three-quarters 
of 1945 was slightly larger than in all 
1942, 14 per cent less than all 1943 and 
only 7 per cent less than in all 1944. These 
figures show an expansion in output of 
commercial mixed feeds in these plants 
during 1945 compared with the earlier 
years. This expansion, in turn, helps ex- 
plain the increased 1945 demands for high 
protein feeds. 
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All this information indicates that use of 
high protein feeds in producing commer- 
cial mixed feeds was greater in 1943 in 
these plants than in 1942 or 1944 but that 
1945 usage probably was greater than in 
any of the three previous years and 
probably greater than any other year. 


Quantities of high-protein feeds used in 

the manufacture of commercial mixed 

feeds by all reporting companies, United 
States, 1942 and 1943 


1942 1943 
State Total Tons Total Tons 
Me. 5,325 5,031 
N. H. 2,051 2,513 
Vt. 51,729 55,890 
Mass. 95,424 113,930 
R. I. 3,366 3,659 
Conn 17,528 17,064 
N. Y 404,334 420,129 
N. J : 44,782 47,153 
Pa. 145,719 175,170 
N. Atl. 770,258 840,539 
Ohio 313,493 368,061 
Ind. 243,350 280,567 
Ill. 421,216 523,704 
Mich 49,289 43,047 
Wis. 108,310 115,283 
E. N. Cent. 1,135,658 1,330,662 
Minn. 128,947 209,845 
Iowa 282,367 351,513 
Mo. 431,337 451,181 
N. Dak. 4,223 7,206 
S. Dak. 7,167 11,442 
Nebr. 110,363 127,244 
Kans. 90,842 99,596 
N. W. Cent. 1,055,246 1,258,007 
Del. 5,524 5,345 
Md. 69,749 61,816 
Va. 64,202 66,877 
W. Va. 6,214 8,003 
N. C. 47,113 56,194 
S.-C. 11,077 14,801 
Ga. 42,199 54,890 
Fla. 21,057 29,747 
S. Atl. 267,135 297,673 
Ky. 38,643 54,201 
Tenn. 86,294 108,747 
Ala. 36,749 47,370 
Miss. 19,227 27,232 
Ark. 20,558 24,854 
La. 11,546 12,122 
Okla. 28,953 39,859 
Tex. 170,229 200,608 
S. Cent. 412,199 514,993 
Mont. 3,453 4,125 
Idaho 1,915 1,996 
Wyo. 981 817 
Colo. 13,797 18,968 
N. Mex. 5,926 7,444 
Ariz. 4,300 6,160 
Utah 20,343 25,515 
Nev. 366 398 
Wash. 65,147 83,190 
Oreg. 47,597 55,877 
Calif. 213,911 285,874 
West. 377,736 490,364 
U. S. TOTAL 4,018,232 4,732,238 


J. C. Shouvlin to Head 
Bauer Bros. Company 


Bauer Bros. Co., Springfield, Ohio, has 
announced the election of Col. Joseph C. 
Shouvlin as president to succeed Charles 
L. Bauer who recently retired after 42 


J. C. SHOUVLIN 


years with the firm. Col. Shouvlin was 
released from active duty after three and 
a half years service with the army ord- 
nance department. 

While in service Col. Shouvlin com- 
manded the Cincinnati ordnance district 
which handled $1,500,000,000 worth of ma- 
terial from 400 firms during the period of 
his command. The district was charged 
with industrial ordnance mobilization of 
Tennessee, Kentucky and half of Indiana 
and Ohio. Production included ammuni- 
tion, artillery, small arms weapons and 
automotive equipment. 

Col. Shouvlin was associated with the 
National Supply Co. for 15 years but re- 
signed his post of vice president in 1940 
to help mobilize industry for war produc- 


tion. He is a graduate of Ohio State 
university and the Harvard Business 
school. 


@ MARTIN JOHNSON, Campbellsville, Ky.., 
has purchased the Farmers Mill from Ores 
Royse. 

@ ROBERT BOWERS, Lovington, Ill., has 
been appointed manager of the Victor 
Dewein Co. elevator at Emery following 
his recent discharge from the naval air 
corps. 

NEW WASHINGTON MANAGER 
G. Webber Knight has been appointed 

manager of the Washington office of the 
Pennsylvania Salt Manufacturing Co., 
Philadelphia, according to an announce- 
ment by Richard L. Davies, assistant to 
the firm’s president. Mr. Knight has been 
associated with Pennsalt for 21 years and 
will direct all company business in the 
capital as well as firm relations with gov- 
ernment agencies. 
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Thousands of poultrymen are now mixing 
Sulfaguanidine with the mash and feeding 
this mixture for the control of coccidiosis. 
They find Sulfaguanidine highly effective 
against all forms of coccidiosis. 


Even in extremely large flocks housed 
under crowded conditions, Sulfaguanidine 
is controlling outbreaks of coccidiosis with 
minimum loss. 


Reports of scientists and poultrymen from 


LEDERLE LABORATORIES, 


all parts of the country show that when 
Sulfaguanidine is used properly for the 
control of coccidiosis 
* mortality is surprisingly low 
« birds quickly return to normal 
feed consumption 


e uniform growth is uninterrupted 


Upon request, we will gladly supply you 
with full information about Sulfaguanidine. 


INC. 


A Unit of American Cyanamid Company 
30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
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New, low-cost Curbay B-G (dried molasses fermentation 
solubles) contains biotin, pantothenic acid, pyridoxine and 
riboflavin — several times the amount in milk. 
, * * * 
Improve your feeds with this economical supplement. 
For sample and further information, wire or write U. S. 
Industrial Chemicals, 60 East 42nd St., New York 17, N. Y. 
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Dealers 


EARLY 300 grain and feed 

men met at Denver's Shirley 

Savoy hotel Feb. 17-18 for 
the annual convention of the Colo- 
rado Grain, Milling and Feed Deal- 
ers association. The attendance 
was the largest in the organiza- 
tion's history and more than double 
that of last year’s meeting. 

Vincent Kerwin, McCelland Mer- 
cantile Co., Pueblo, was re-elected 
president; Ralph 
Farr, Greeley, vice 
president; and 
Lloyd N. Case was 
re-named execu- 
tive secretary. All 
three were anani- 
mous choices. 

Five new direc- 
tors were elected 
to the association's 

14-man_ board. 

They are: H. C. 
Harrison, Arriba; Dell Gerdom, 
Denver; George Irelan, Yuma; John 
Conley, Denver; and Vice President 
Farr. 

The opening day, Sunday, was 
arranged by Mr. Case mainly as 
a get-together day. No formal 
meetings were held but members 
visited and discussed major and 
minor feed and milling problems. 
Exhibits sponsored by various 
manufacturers and _ distributors 
drew the attention of many of the 
delegates. 

President Kerwin formally opened 
the convention's business session 

Monday morning 
9:30 and then 
introduced R. H. 


Vincent Kerwin 


Tucker, Colorado 
extension agro- 
nomist, who ex- 


plained some of 
the research and 
experimental 
methods the state 
is employing. 
“We want to 
grow the kinds of 
wheat, the varieties of wheat that 
will meet the demands of the 
millers,” Mr. Tucker said. He de- 
clared that the state extension ex- 


Lloyd Case 
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re-elect kerwin president 
at convention in denver 


perts were utilizing all the most 
modern methods of sampling and 
testing to achieve the best possible 
results with Rocky Mountain crops. 

“We have been following the 
crop testing plan and it has helped 
us all a lot,” he continued. “Colo- 
rado’s testing and sampling pro- 
gram aims at the best possible 
crops.” 

Mr. Tucker urged the dealers to 
concentrate on top quality products. 
“T think it is a short-sighted policy,” 
he said, “for any organization that 
is dealing in grain to let any poor 
quality seed go out to the cus- 
tomers.” 

He told the Colorado association 
members that if the state’s 1,300,000 
acres of winter wheat had been 
planted with varieties promising 
the best yield, crop production 
would have totalled over 10 million 
bushels. 


CENTER of attraction at the 
Colorado convention was Ray 
B. Bowden, executive vice 
president of the Grain & Feed 
Dealers National association, 
shown (foot on chair) sur- 


rounded by dealers anxious to 
learn more about new grain 
and feed regulations. 


After a question and answer 
period following Mr. Tucker's ad- 
dress, President Kerwin introduced 
Dr. H. S. Wilgus, associate director 
of the Colorado experiment station 
whose topic was, “Relationship of 
Colorado A & M to the Feed In- 
dustry.” 

Dr. Wilgus explained the work- 
ings of agricultural substations in 
experimental work. The state’s en- 
tire agricultural research and test- 
ing cost only $300,000 in 1945, he 
said, and produced savings hun- 
dreds of times that amount. 

“There are two types of solutions 
to major farm problems,” Dr. Wilgus 
explained, “the ultimate, and the 
proximate which we are able to 
determine through out experimen- 
tal work. The experimental work 
often shapes a better ultimate solu- 
tion.” Dr. Wilgus said that trained 
field men, laboratory men and ex- 
pert agronomists stood ready at 
all times to help farmers and indus- 
try representatives alike. He cited 
the popularity of the new short 
courses in agriculture as growing 
indications that the men whose 
livelihood are dependent on good 
feeding are taking a greater in- 
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terest in scientific feeding and crop grow- 
ing. 

President Green of Colorado A & M 
College followed Dr. Wilgus with a short 
welcome to the association members. 

Morris Rust, Denver industrial labora- 
tory owner, discussed “Eighty Per Cent 
Extraction Flour”. He said that under the 
new government wheat order 125 pounds 
of wheat will make as much flour as 138 
pounds of wheat formerly made. 

Adjournment for luncheon followed re- 
ports of the resolutions committee which 
recommended abolition of OPA and other 
government controls, exemption of farm 
elevators from time-and-a-half provisions 
of the Fair Labor Standards act and sup- 
port of the Gwynne bill in the house 
which would not penalize business for 
errors made by federal interpretors of 


of coming events 


California, Hay, Grain & Feed 
Dealers Association, Biltmore 
Hotel, Los Angeles, Calif. 


Illinois Grain Dealers Association, 
Pere Marquette Hotel, Peoria, 


Millers National Federation, Edge- 
water Beach Hotel, Chicago, IIl. 
May 14-15 


Panhandle Grain & Feed Dealers 
Association, Herring Hotel, 
Amarillo, Texas ..... May 14-15 


American Feed Manufacturers As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind. 


Oregon Feed & Seed Dealers As- 
sociation, Multnomah Hotel, 
Portland, Ore........... May 24 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 
June 3-4 


Pacific Northwest Grain Dealers 
Association, Davenport Hotel, 
Spokane, Wash. ........ June 7 


Ohio Grain, Mill & Feed Dealers 
Association, Commodore Perry 
Hotel, Toledo, Ohio... .June 7-8 


Eastern Federation of Feed Mer- 
chants, Commodore Hotel, New 
rere June 14-15 


Indiana Grain & Feed. Dealers 
Association, Sargent Hotel, Wa- 
wasee, Ind........... June 17-18 

International Baby Chick Associa- 
tion, Municipal Auditorium, St. 

Illinois Feed Association, Con- 


gress Hotel, Chicago, Ill. 
Sept. 30-Oct. 1 


Chairman Arch 
Archambault, Denver, read the committee's 
report. 

The afternoon session began at 1:30 
with an address of welcome by John C. 


government orders. 


Vivian, governor of Colorado. Governor 
Vivian urged a return to free enterprise 
and individual initiative which he said 
industry had earned by its “splendid war- 
time production performance.” 

Committee reports by Henry Lague, 
Monte Vista, legislative chairman and 
Ralph Farr, of the nominating committee, 
followed Gov. Vivian's talk. 

Though delayed several hours by a 
train wreck which forced him to arrive at 
the convention session without notes or a 
prepared manuscript of his speech, Ray 
Bowden, Washington, D. C., executive 
vice president of the Grain & Feed Dealers 
National association brought Colorado 
association members the latest interpreta- 
tions of government wheat and corn orders 
and their importance to the industry. 

“There will be no decision on price 
control in 1946," he declared. Mr. Bowden 
said that black market practices and other 
selling schemes have made the actual 
prices of farm produce about the same 
as they would be without any govern- 
ment controls. He cited cases in the Chi- 
cago market where nylon stockings and 
liquor are taking the place of cash in 
grain dealings. “These practices are do- 
ing a great deal of harm to our industry,” 
he warned, “but OPA is cracking down on 
violators.” 

He cited cases where big firms have 
leased storage space in country eleva- 
tors, paying six months’ rent in advance 
whether they actually store corn or not. 
Then these same firms give orders to the 
country elevators to shoot the corn 
through as soon as it comes in. These 
cases are being currently investigated by 
the government, Mr. Bowden said. 

“Buying corn above ceiling prices is 
another destructive force,’ he declared. 
“T'll buy your No. 2 corn, Mister,” is a 
typical “line’’ given to growers who have 
only sample grade corn, he explained. 
These buyers pay No. 2 prices for what 
they know is only sample grade but often 
they get the corn. OPA is after these 
operators too, he said. 

Shortly after he began a discussion of 
the important war food order 144, the so- 
called “80 per cent order’, Mr. Bowden 
was interrupted by several long distance 
telephone calls. These calls brought more 
information of an up-to-the-minute nature 
on the wheat order. 

Mr. Bowden explained that the wheat 
order was issued because of near starva- 
tion conditions in most of Europe and 
said that all Americans approved of the 
order if it actually would save lives. “The 
American spirit of fair play and sports- 
manship will play along,” he asserted. 

“It’s the toughest order in the history of 
the grain and milling trades in America,” 
Mr. Bowden claimed. “When millers are 
producing 80 per cent flour it will cut 
mill feed supplies as much as 30 per cent 
according to some experts. This will 
really hit the mixed feed industry and 
prices of ingredients will have to be re- 


filed with OPA, because by June only 60 
per cent of the January-February wheat 
average can be used in mixed feeds.” 

The drop in wheat will mean a drop in 
livestock, milk and poultry production, 
he pointed out. But, as it stands, the order 
applies only to 1945 wheat and will end 
June 30. 

Mr. Bowden also explained the new 
wheat requisition system under which 
millers can buy 45 days’ average supplies 
in advance. This means if a dealer has 
less than a 21 day supply on hand he can 
requisition wheat up to a 30 days’ supply 
from any terminal or country elevator. 

But the order grants merchandisers un- 
limited inventories which will help their 
lot somewhat. Preference orders are pro- 
vided for under the provisions of WFO 
144 and must be filled by dealers in order 
of receipt. These orders are semi-nego- 
tiable, he said. 

To really move the vitally needed wheat 
two things are necessary, he explained. 
First, enough box cars must be made 
available and second, farmers must be 
urged to sell the wheat they have. Be- 
cause most farmers have a lot of cash in 
comparison with tighter days they prefer 
to hold onto their crops in anticipation 
of a price increase, he said. 

In a question and answer session fol- 
lowing this talk the audience nearly 
“snowed” the speaker under with queries. 
Mr. Bowden explained that the new order 
cancelled all contracts on. wheat which 
had not already been filled. He also said 
that the new 65 cent an hour wage rate 
would hurt country millers and elevator 
operators and urged united action to get 
exemption from the order's provisions. 

Mr. Bowden said he favored a 25-35 cent 
per bushel increase in the price of corn. 
He pointed out that unless some such 
increase is definitely acted on rumors will 
merely cause the farmers to quit selling 
their crops. Unless prices are raised 
farmers can do better by feeding their 
corn, he said. 

In closing, Mr. Bowden urged an end to 
price controls. “OPA has proven by its 
failure that no. little group of bureaucrats 
or men in Washington can plan for a 
nation this size,” he declared. 

The meeting adjourned in the late 
afternoon and a cocktail hour, banquet 
and dance in the Lincoln ballroom wound 
up the activities. 


@ LEE MORRIS, Radisson, Wis., has opened 
his new Farmers Feed & Supply. 


@ ARTHUR ALLEN, Maple Hill, Kans., has 
purchased Clarence Doel’s feed store at 
Topeka. 


ALP QUITS COLLEGE POST 

H. H. Alp, extension poultryman at the 
University of Illinois College of Agriculture 
for the past 20 years, has resigned to be- 
come associated with Lester J. Norris, St. 
Charles, Ill., banker and industrialist. Mr. 
Alp will also serve as agricultural ad- 
viser to the state bank of St. Charles. He 
was the sponsor and organizer of the Illi- 
nois Turkey Growers’ association and is 
acting secretary-treasurer of the Illinois 
Poultry Improvement association. 
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Overcome Proved Vitamin A 
Losses As High As 98% In 
Natural Feedstuffs —With 
NOPCO XX* Guaranteed 
Marine-Oil Vitamin A, Plus D 


Published Experiment Station records from coast to 
coast prove that pro-Vitamin A (carotene) slips 
away from natural feedstuffs during harvesting, 
curing and storage. Yet your finished feed must 
contain ample Vitamins A and D—to guard your 
customers’ flocks against Borderline Vitamin A and 
Vitamin D deficiencies that lower poultry profits 
through slow growth, low egg production, poor 
hatchability, poor health. 


That's why more and more successful feedmen get their grip on the 
Slippery Eel with Nopco XX—time-tested, guaranteed marine-oil 
source of true Vitamin A plus Vitamin D in one easy-to-use, 
nationally-advertised product. 


Help Your Customers Get ’Em Started Right 


With NOPCO XX 
in Your Feed ! 


Satisfied feed customers, 
with lusty, fast-growing 
chicks, are your best. in- 
surance now against the 
coming test of keen competition. Right now, your customers’ chicks 
need ample Vitamins A and D to live, grow and gain peak produc- 
tion. So get a grip on the Slippery Eel—prepare for the keen com- 
petition that’s sure to come. Fortify your feed with Nopco XX now. 


NOP 


Reg. U.S. Pat. Off. 


THE FEED BAG — March, 1946 


Nopco XX is available in 54-gallon and 30-gallon drums—also in 
smaller factory-sealed packages. Prices on request. Since 1926, Nopco 
has manufactured Nopco XX and other fine vitamin products for 
poultry and animal feeding. 


Write Nopco for free Vitamin A Data Sheet 41VA34—contains 27 
photographs showing importance of Vitamin A to poultry. National 
Oil Products Company—113 First Street, Harrison, N. J. 


Vitamin A 
Is ““Hard to Get’’, 
Too! 


Heavy bookings, plus 
a very tight supply of 
Vitamin A, may make 
Nopco XX “hard to 
get’’ from time to time. 
But other fine Nopco 
Vitamin A and D 
products will serve you 
well, should Nopco XX 
be temporarily unavail- 
able. 


IN ONE PR 


*Trademark of National Oil Products Co. Copyright 1946 National Oil Products Co. 
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The SIGN that 
means business 


General Mills 


REG U.S. PAT. OFF. 


“Farm-tested" 


ALWAYS 


. interested in a 


DEPENDABLE 


write 
nearest office 


General Mills © Larro Feeds @ Dept. 21 © DETROIT (2)—-SAN FRANCISCO (6)—CHICAGO (4) é 
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Prohibit Use of Wheat 
In Malt Beverages 


The government has amended war food 
order 66 to prohibit the use of wheat and 
wheat products in the production of malt 
beverages, the department of agriculture 
has announced. The new amendment 
which became effective March 1 also re- 
stricts the aggregate use of all other 
grains to 70 per cent of the amount used 
by the brewing industry in 1945. The 
use of rice, except screenings and brewer's 
tice, is also prohibited. 

Actually the new order means a 30 per 
cent reduction in the use of permitted 
grains for all brewers except those for 
whom a minimum quota of 180,000 pounds 
of grain is provided for each quarter. 
The small producers will not be ma- 
terially affected by the new order as far 
as their total output is concerned. 

The restrictions are believed necessary 
by the government to make more grain 
available for food. The demand for all 
grains exceeds the supplies and the pres- 
ent situation is more critical than in any 
war year. Large quantities of wheat are 
needed for food for Europeans and for 
expanded domestic demands for food, feed 
and industry. The wheat available dur- 
ing the war to supplement feed grains 
made possible the substantial increases 
in livestock and poultry numbers. Now, 
however, the wheat must be diverted to 
food production. 


OPA Boosts Grain Prices 
Effective March 4 


Further subsidy and price ceiling 
changes to conserve grain were an- 
nounced March 2 by Clinton P. Anderson, 
secretary of agriculture, and Paul A. 
Porter, federal price administrator. The 
amendments provide additional measures 
for grain conservation in line with the 
program announced by President Truman. 

The changes are aimed at adjusting 
livestock feeding to the reduced supplies 
of feed grains and to encourage more 
prompt marketing of grain supplies. The 
department of agriculture also announced 
that it is considering action to make pos- 
sible more equitable distribution of feed 
grain. The coordinated plan is intended 
to help make possible attainment of the 
government's foreign food commitments. 

Considerable time and discussion was 
spent on the problems of speeding up 
the adjustment of livestock operations to 
a diminished feed supply before the fol- 
lowing actions were decided upon: 

1. Hog ceilings and _ subsidies: no 
change on ceilings is contemplated before 
Sept. 1. As soon as possible OPA will 
confer with its industry advisors to con- 
sider lowering the ceiling price on heavier 
weight butcher hogs after Sept. 1 and 
lowering the subsidy on heavier hogs be- 
fore Sept. 1. These changes would en- 


THE FEED BAG — March, 1946 


courage finishing of hogs at lighter weights 
with more efficient use of limited feed 
grains. 

2. Cattle feeder subsidy: the present 
subsidy of 50 cents per 100 pounds on 
cattle meeting certain weight and grade 
specifications will be ended June 30. This 
subsidy has aimed at giving greater en- 
couragement to cattle feeding operations. 
The present situation does not justify 
this subsidy’s continuance, the depart- 
ment reported. 

3. Grain prices: these prices were in- 
creased March 4 as follows—wheat, 3 
cents a bushel; corn, 3 cents; barley, 4 
cents; oats, 2 cents; grain sorghums, 9 
cents a hundred. Ceiling prices for rye 
will be increased by 4 cents a bushel 
when they go into effect June 1. These 
adjustments are expected to keep grain 
prices within legal limits. When ceilings 
were first established on grain a cushion 
was included to allow for possible parity 
advances. The cushion has now been de- 
flated and the new ceilings will supply 
a new cushion as well as a reflection of 
parity. 

4. Price regulations on corn and proc- 
essed grains: changes are being made to 
aid in restoring normal distribution by 
country elevators and carload sellers. 

5. The USDA also announced that a 
conference of farm, trade and processing 
advisors had been called to discuss a 
war food order designed to bring about 
a more equitable distribution and a better 
mobilization of feed grain supplies through 
the use of inventory limitations and de- 
livery preferences for users in greatest 
need. 


Announce Support Prices 
For Soybean Growers 


The 1946 grower support price for soy- 
beans will be the same as 1945 because of 
the tight situation on protein meals and 
edible and industrial oils, the department 
of agriculture has announced. The ac- 
tion is expected to assist farmers in meet- 
ing 1946 soybean goals. The base sup- 
port price for green and yellow beans 
grading U. S. No. 2 will be $2.04 per 
bushel with the same differentials used in 
1945 applying to other colors of beans and 
for variations in quality. The method of 
supporting producers’ prices will be an- 
nounced later, the department said. 


Increase Wheat Quotas 
For West Coast Mixers 


The department of agriculture is now 
considering programs to make more corn 
and other feed grains available for the 
Pacific coast, Secretary Clinton P. Ander- 
son has announced. The department 
recognizes that the west coast will be 
largely dependent on wheat as a feed 
grain until more corn and other feed 
grains can be sHftpped into the area. 

To avoid unreasonable hardships until 


the programs are worked out, the amount 
of wheat authorized for use under section 
B of WFO 144 by each mixed feed manu- 
facturer on the Pacific Coast will be in- 
creased by an amount which will take 
into consideration all other available feed 
grains and will permit a total use of grain 
in the manufacture of mixed feeds each 
calendar month up to 85 per cent of the 
amount of grain used in the corresponding 
month of 1945. The states affected in- 
clude: California, Oregon, Washington, 
Utah, Idaho and Nevada. 


Set-Aside Protein Meal 
Shipped to 27 States 


Processors are required to set-aside 5 
per cent of their March production of 
soybean, cottonseed, linseed and peanut 
meal under a department of agriculture 
order announced Feb. 27. The quantity 
is the same as that ordered set aside for 
the Jan. 21-Feb 28 period. 

The processors are being instructed to 
ship the set-aside meal to states which 
are short on protein meal supplies. Ship- 
ments have been directed to the follow- 
ing 27 states: Maine, Vermont, Rhode 
Island, Kentucky, Michigan, Maryland, 
Virginia, West Virginia, North Carolina, 
Tennessee, Alabama, Arkansas, Florida, 
Louisiana, Mississippi, Oklahoma, South 
Carolina, Texas, California, Colorado, 
Idaho, Kansas, Nevada, New Mexico, Ore- 
gon, Utah and Wyoming. Shipments 
from Jan. 21 through the end of February 
have totalled 29,300 tons. The meal is 
being sold by processors through regu- 
lar trade channels. 


Urge Simpler Language 
For Government Orders 


Happy day! The federal government is 
once again trying to get its bureaucrats 
to write its thousands of regulations, con- 
trols and directives in language which the 
average poor business man can under- 
stand. 

They are not guaranteeing that all orders 
will come forth with penny instead of 
dollar words, but if the OPA, PMA, CCC 
and the hundreds of other agencies follow 
suggestions of the civil service commission, 
perhaps many firms will be able to dis- 
pense with the help of a lawyer in learn- 
ing what they can't do. 

The civil service commission recently 
put out a pamphlet which suggests that 
official government releases and corres- 
pondence be made simple enough so the 
average college graduate can understand 
them. 

In the drive to have agency regulation 
writers adopt the simple language and 
eliminate the two foot words, the commis- 
sion cites as a glaring example the fol- 
lowing phrase which is typical of present 
government orders: 

“Unless the office of price administration 
or an authorized representative thereof 
shall, by letter mailed to the applicant 
within 21 days from the date of filing appli- 
cation, disapprove the maximum price as 
reported such price shall be deemed to 
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have been approved, subject to non- 
retroactive written disapproval or adjust- 
ment at any later time by the office of 
price administration.” 

Pointing the finger of scorn at such 
wording, the commission suggests that this 
could have been said as follows: 

“You must wait three weeks before you 
can charge the ceiling price you applied 
for. OPA can always change that price. If 
they do, they will write you a letter.” 

By such action the commission hopes to 
get sentences shortened to an average of 
17 words, about six personal references 
per 100 words and 150 syllables per 100 
words. 

But congress can still write the words 
which will end all bureaucratic expound- 
ing by merely saying “The war is officially 
over . . . goodbye to OPA, CCC, PMA 
and all bureaucrats.” 

Perhaps the public would like that sen- 
tence a lot better, too. 


Ban Swapping of Beans 
For Protein Meals 


The so-called swapping of protein meals 
for oilseeds, beans and other commodities 
has been restricted by the department of 
agriculture under an amendment to War 
Food Order 9 announced Feb. 28 by Clin- 
ton P. Anderson, secretary of agriculture. 
Under the amended regulation no buyers 
can receive more meal through any kind 
of transaction than they did in the corre- 
sponding month a year ago. 

The revised order also contains excep- 
tions applying to concentrates obtained 
from crushers in Texas, Oklahoma and 
Louisiana. 

The new amendment bars acquiring 
stocks larger than a year earlier by any 
means: purchase, trade, barter, gift, loan, 
exchange or otherwise. The provision re- 
garding concentrates states that concen- 
trates acquired by manufacturers from 
cottonseed crushers in the three states 
mentioned will be counted as protein meal 
at the rate of one ton of meal per ton 
of concentrate. Oklahoma, Texas and 
Louisiana crushers were authorized to pur- 
chase northern soybeans for crushing and 
have used these beans in manufacturing 
concentrates. 


Announce Price-Support 
Program for Poultry 


Producers will get aid in marketing their 
poultry during the present feed emer- 
gency from the new nationwide chicken 
price support program announced March 
6 by the department of agriculture. 

Effective March 8 the USDA began its 
purchase program for dressed chickens 
from co-ops, dealers and processors at 
prices which reflect an average farm price 
for live chickens of not less than 90 per 
cent of parity. Currently this means sup- 
port for poultry at an average farm price 
of 18.3 cents a pound with variations for 
type, weight and location. The program 
does not apply to young chickens weigh- 
ing 3¥2 pounds or less alive. 

The prices for dressed poultry to re- 


flect the support price will vary according 
to weights, types and quality, and accord- 
ing to four zones established under the 
program in recognition of usual freight 
differentials between areas of production 
and large consumer markets. 

Under the price support program poultry 
purchases will be made on a dressed 
weight basis from dealers, processors and 
co-ops who certify that they have paid 
producers at least the announced support 
prices for live poultry. All poultry thus 
purchased will be subject to federal in- 
spection and will be purchased on an 
offer-and-acceptance basis with deliveries 
to be made in car lots of poultry packed 
in ordinary dressed poultry containers. 
Offers will be received each Wednesday 
beginning March 20 with acceptance dates 
each following Friday. 


Restrict Use of Millfeeds 
By Feed Manufacturers 


Restrictions on the usage and limitations 
on the allowable receipts of wheat mill- 
feeds for mixed feed manufacturers have 
been announced by the department of 
agriculture in an amendment to War Food 
Order 9. The order governs the use of 
protein meal in the manufacture of live- 
stock and poultry mixed feeds. 

Effective April 1 no manufacturer dur- 
ing any calendar quarter may purchase 
or receive by any other means wheat 
millfeeds which will cause his total re- 
ceipts during the quarter to exceed one- 
sixth of his total 1945 intake. 

The amendment also provides that no 
person during any one month shall use 
wheat millfeeds in the manufacture of 
mixed feeds including poultry feeds in 
excess of two-thirds of the amount he 
used during the corresponding month of 
of last year. 


OPA Reduces Margins 
On Processed Grains | 


OPA regulations covering ceiling price 
on processed grains for feeding and mix- 
ing were amended March 4, 1946, reduc- 
ing merchandising margins for processors. 
This was announced as a move to dis- 
courage the practice of processing grain 
rather than selling it as whole grain. 

Under the amended regulation, proces- 
sors arrive at their price by taking either 
the ceiling base price of the grain they 
use, less any markup for a_ country 
shipper, or the ceiling base price paid to 
the producer delivered to the processing 
plant. 

Processing charges are not changed. 
For coarse grinding $2.50 per ton may 
be added over coarse grinding. This 
differential must not be more than the 
same differential charged in January, 1943. 

The big change is in the merchandising 
markups permitted processors over and 
above their processing charges. These are 
cut back $1.00 per ton and now are as 
follows: 

Sales from a processing plant—$2.00 
per ton to feeders iff carlots; $3.00 to 
feeders in l.c.l. quantities; 50 cents to 


persons other than feeders in carlots: 
and $1.50 to persons other than feeders 
in 

For sales from a warehouse not located 
at the processing plant, into which the 
product has been unloaded: $2.00 per ton 
to feeders in carlots; $4.50 to feeders in 
l.c.l.; 50 cents if sold to persons other than 
feeders in carlots; and $3.00 if sold to 
persons other than feeders in l.c.l. 

For sales from a store into which the 
product has been unloaded after having 
been unloaded at a warehouse not located 
at the processing plant—$2.00 per ton to 
a feeder in carlots; $7.00 to a feeder in 
l.c.1.; 50 cents to persons other than feeders 
in carlots; and $3.00 to persons other than 
feeders in l.c.l. 


Mixers May Have to 
Re-figure Base Prices 


Recent increases in the ceiling prices 
of various grains put some feed manu- 
facturers in a position where their filed 
base ingredient prices are lower than the 
current ceiling. 

In such cases, these manufacturers must 
refile their base ingredient prices with 
OPA or else go into an “adjusted base 
ingredient” price basis in calculating their 
control prices. 

However, recently the ceiling prices of 
ground grains and grain base mixes have 
been reduced. In this case, any manu- 
facturer including these products in his 
formula feeds is required to refile on the 
basis of the lower ceiling. 

Where manufacturers who made less 
than 3500 tons of formula feed in 1944 
have taken the option of not filing base 
ingredient prices they must nevertheless 
keep accurate records to show what prices 
they are using in their calculations of 
their control prices. 


New Order Limits Sales 
Of Flour and Millfeeds 


Amendments to War Food Order 144 
which re-define excess wheat, permit the 
manufacture of faring and prohibit sale 
and delivery of wheat millfeeds to any- 
one except feed dealers and flour to any 
but food manufacturers have been an- 
nounced by the department of agriculture. 

Excess wheat is described as wheat on 
hand at market close not covered by 
supply certificates accompanied by pre- 
ference orders; approved export sales, 
supply certificates of feed mixers, food 
manufacturers and millers; and certificates 
for merchandisers. So that wheat will move 
through normal trade channels merchan- 
disers have been authorized to issue sup- 
ply certificates which will allow them to 
buy wheat owned by country shippers and 
other merchandisers. 

Millers now may manufacture farina 
up to 5 per cent if the weight of the farina 
and flour is not less than 80 per cent of 
the cleaned wheat from which the farina 
and flour were made. The amendment 
provides that no miller will sell or deliver 
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You're First with improved feeds when you're 
on the Master Mix Concentrate Program 


ONE SMALL SECTION of the extensive biological, 


chemical and control laboratories maintained by 
Master Mix to develop new formulas and main- 
tain a constant check of the nutritional values 
in Master Mix Concentrates and complete Feeds. 
The biological laboratories are headquarters for 
controlled feeding tests and field surveys. 


‘TCHIS IS PART of your laboratory. These are your scientists, * DOMINATE YOUR TERRITORY —with widely 
your equipment. For the work done in this laboratory is advertised and actively merchandised Concen- 
work done for the Master Mix Dealer—to keep him out in front trates that have the confidence of feeders. 
with such outstanding developments as M-V (Methio-Vite). * CUT COSTS—with balanced Concentrates com- 
Here the formulas are developed which help you get and keep pounded of ingredients bought in volume and 
more satisfied customers. Here the Master Mix Concentrates and the savings passed along to the Dealer. 
complete Feeds are nutritionally measured so that you can sell * CUT “INVENTORY —with uniformly mixed and 
with confidence because you're sure of their nutritional potency. tested balanced Concentrates instead of many 
Think of this laboratory as part of your business, serving you minerals, vitamins, proteins and other ingredients. 
and your customers. And think of all the other advantages you * SAVE TIME—in storing, handling, weighing, 
get by being a Master Mix Dealer and building your own mixing. Have one balanced, compounded mix- 
branded feeds and custom mixes with Master Mix Concentrates. ture instead of 26 to 30 ingredients. 


MI X Write for details of the Economical, Efficient Complete Master Mix Program 


TER MIX Concentrates and Com- 
= plete Feeds with M-V 


McMULLEN FEED MILLS, Div of Central Seye Co., Inc., Ft. Wayne 2, Indiana. Fastest-growing feed manufacturers in America—largest pred of 
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HILE IN WASHINGTON, D. C. 

we decided to try and find out 
for the readers of The Feed Bag through 
the secretary of agriculture himself some 
of the things which are bothering feed 
men today. 

So we made an appointment to see 
Secretary of Agriculture Clinton P. Ander- 
son in the hopes of getting the answers 
direct from him. Our appointed time was 
moved back an hour when Secretary 
Anderson was called to the White House 


See here, 


‘Mr. Feed Dealer.. 


ITH customers depending upon YOU to feed their poultry and 
livestock, you can’t let them down with just talk about “protein 
shortage.” You may have to rebuild your formulae to stretch the scarce 


Sees 


rough times ahead 
for feed industry 


but we were finally ushered into his large 
office. 

The great issue now demanding the 
attention of every one in Washington is 
whether or not OPA can be renewed and 
if renewed whether its power over the 
prices of all agricultural commodities 


may be stripped. Many segments of 


ingredients. You may have to substitute ingredients you can get for 


those you can’t get. 


But beware of mineral deficiencies in substitute ingredients! It’s so easy 
to make sure your feeds contain an adequate and properly balanced 
supply of EVERY essential mineral — in soluble form. 


MINERAL CONCENTRATE 


Mineralize your feeds or supplements with Herman Nagel’s completely 


soluble “Formula B” Mineral Concentrate. 


Simply add “Formula B” 


plus salt and calcium carbonate from your own stock. You can offer 
your customers a feed containing—in completely soluble form— all 


tion. 
able phosphates . 
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essential for vigorous health . . 
it “melts on your tongue.” 


the minerals necessary for meat, milk and egg produc- 
“Formula B” provides the four readily avail- 


. the seven trace minerals proved 
. all in a form so soluble 


WRITE OR WIRE TODAY for ''Formula B"' literature. 


The HERMAN NAGEL CO. - 53 W. Jackson Blvd. » Chicago 


official Washington seem to want to let 
the secretary of agriculture control all 
prices on agricultural commodities. 

We asked the secretary whether the 
department would adjust the prices of 
grain and feed on a feeding value basis, 
rather than as they now stand. He said 
that it was only problematical as to 
whether the department of agriculture 
would get such power and it could only 
be done by congress when and if it writes 
the OPA extension. Until that time no 
decisions will be made, he said. 

Another subject bothering feed men is 
the question of whether or not efforts are 
really being made to increase the supply 
of blackstrap molasses for feeding pur- 
poses. The secretary assured us that the 
government is doing everything possible 
to get more imports of blackstrap molasses 
and he hopes that results will be forth- 
coming very soon. 

Regarding the new grain control and 
ration order which is expected to be in 
effect about April 1 Secretary Anderson 
feels that such an order will do a lot to 
make grain more available for all uses in- 
cluding essential export. He _ sincerely 
hopes that the order will get supplies in 
proper places. 

Several times in conversation with legis- 
lative representatives and in press reports, 
it has been indicated that the United 
States will furnish about 40 per cent of 
the grain needed for export for emer- 
gency feeding of starving peoples in for- 
eign countries. .On this basis 60 per cent 
would be supplied by grain-producing 
countries other than the United States. 

We asked Secretary Anderson whether 
the ability of other countries to supply 
grain had been fully explored. He replied 
that the combined world food board had 
taken inventory of all available supplies 
in the world and in making allocations for 
feeding purposes had designated ship- 
ments by countries entirely on each coun- 
try's ability to export taking into con- 
sideration its own needs. He emphasized 
that allocations had been made on an 
equitable basis. 

Another question was whether we are 
doing everything possible to increase im- 
ports of feeds and ingredients from South 
America. The secretary explained that 
all efforts had been made to get more 
imports from South America but there too 
the supply is limited. 

The most important fact gained from the 
interview is that there will be rough days 
ahead until the next crop is harvested. We 
are committed to a big export program 
to save the lives of starving millions and 
with so much grain being funneled out of 
the country the cnly answer is continued 
liquidation of poultry and livestock in this 
country and reduced commercial feed 
operations for at least three or four 
months. 


@ FARMERS MILL & ELEVATOR, Ferdi- 

nand, Ind., has been re-opened by Roman 

Fleig and Hilbert Pund who purchased 

the plant from Hugo Senninger. 


@ JAMES DONOHUE, Milwaukee, Wis., 


has purchased the Nic Hubing Co. plant 
at Belgium. 
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You Can Make An Ultra-Lifed Feed For Every Poultry And Livestock Need 


The Critical 
Period of the 


New Born 4 


ULT 


Delicate bodies must be built to maturity so that 
they can be profitably productive. Too many vitamin- 
mineral deficiencies are the result of neglect and false 
economy. The right start aids to a good finish. 


Ultra-Lifed and Markitop Feeds adequately supply 
tender young growing stock with their nutritional require- 
ments. You can manufacture these feeds and help your 
customers do a better stock raising job. 


Ultra-Lifed Chick Starting Mash and Growing Mash, 
Markitop Calf Food and Markitop Calf Growing Ration 


Don’t Let Nutritional 
Deficiencies Get a Start-- 


Provide Adequate Vitamins, 


Base and Trace Minerals 


and Markitop Pig and Sow Ration should spot light your 
feed sales in the immediate and near future. Easy to 
make. Easy to sell. They produce outstanding results 
under all normal conditions. 


Remember that Easesway Poultry Inspection Service, Hog 
and Dairy Specialists to aid you, Chemical Analysis Service 
of feed ingredients, Formula Service and Merchandising 
and Sales Literature back you up in your sales of Ultra- 
Lifed Products. 


Write Ultra-Life for details and complete information. 


ULTRA-LIFE LABORATORIES, INC. 


MAIN OFFICE 
EAST ST. LOUIS, ILLINOIS 


Warehouses at: Philadelphia, Pa.; Richmond, Va.; Tampa, Fla.; Omaha, Neb.; Wichita, 
’ Kan.; Denver, Colo.; Milwaukee, Wis.; Fort Worth, Texas; Royal Oak, Mich.; New Orleans, 
La.; Belleville, Pa.; Minneapolis, Minn.; Cedar Rapids, lowa. 
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HERE'S THE 
SCRATCH GRAINS 
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a 
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In any stock. In any corner of the ware- 
house or store. In truck or freight car 
...the bag that bears a Savage Tag 
makes friends with its handlers. It is so 
easy to identify, even beyond reading 
distance. 

Bright colors and simple related de- 
signs for each type of feed give Savage 
Tags amazing effectiveness. They are a 
big help in selling, handling, storing 
and delivering. 

Proof of this is in the fact that over 
200 important feed manufacturers in 
the United States use Savage Tags for 
their complete lines. 

These manufacturers find that Sav- 


age Tags save time; cut down mistakes; - 


and help them acquire a definite hold 
on dealers who like their convenience 
and surety. 

Any manufacturer, large or small, 
can profit from Savage Tags for For- 
mula Feeds. 

See for yourself how your complete 
line of feeds can be identified with eye- 
catching color and related design; at 
the same time, holding to your trade- 
mark or individual style. It’s simple 
and effective. Send for your free “Batch 
of Samples,” today! 


HOMER J. SAVAGE, President 
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HEN Cuthbert and 
Thomas Bullitt of Louis- 
ville, Ky., bought the 


Spring Mill near Mitchell in south- 
ern Indiana ‘way back in 1815 they 
probably never envisioned the day 
when visitors would be coming by 
streamlined train, high-powered 
automobiles and even airplanes to 
see their mill. 

But that's the way it is today—in- 
terested visitors from all over the 
United States are finding Spring 
Mill and the beautiful Indiana state 
park around it a favorite sightsee- 
ing spot. The park has a new 76- 
room modern inn, camping areas, 
and acres and acres of picnic lands. 
Many visitors like to spend more 
than one day at the park because 
there are so many interesting 
things to see. 

The Bullitts bought the little Indi- 
ana mill from Samuel Jackson, a 
young sailor who didn't feel at 
home on the land. That was in 
1815. The Bullitts, contrary to the 
best Horatio Alger traditions, were 
neither tattered nor starving when 
they came to the Spring Mill. In- 
stead they were prospering real es- 
tate dealers who had been operat- 
ing in Virginia and Kentucky. The 
brothers seemed to have a special 
interest in grist mills. 

The little mill that Samuel Jack- 
son sold the Bullitts started growing 
almost immediately. A full corps of 


comes to life in indiana’s 


old spring mill village 


stonemasons, carpenters and me- 
chanics began to construct a mighty 
mill with walls of hewn stone three 
feet thick. People around Mitchell 
began to say that the Bullitts’ were 
“getting too big for their britches.” 

But the two brothers were enter- 
prising businessmen and they pros- 
pered at the Spring Mill. In 1822 
they sold out to William and Joseph 
Montgomery, two brothers from 
Philadelphia. The Montgomerys 
added a log and stone tavern and 
still house. But they too sold out to 
still another pair of brothers, Hugh 
and Thomas Hamer. 

The Hamers began active man- 
agement of the mill and village in 
1832. Although many improvements 
had been made since the Bullitts 
first purchased the mill, the prop- 
erty was still essentially a wilder- 
ness settlement. This wasn’t enough 
for the Hamers; they wanted to 
make the village a commercial and 
social center. 


RESTORED exactly as it was 
130 years ago the old Spring 
Mill, left below, is now in 
full-scale operation. The build- 
ing at right was used as a resi- 
dence for over a century by 
the various mill operators. 
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Under their guidance the village 
began to expand. New industries 
were added and the settlement was 
made a regular stop on the Louis- 
ville-Terre Haute stage line. The 
Hamers were great promoters. 
Hugh Hamer bought and sold lum- 
ber, grain, pork and whiskey as far 
south as New Orleans. Spring Mill 
village was coming of age. 

Spring Mill started to slip in the 
late 1850's. The engineers who 
planned the transcontinental rail- 
roads forgot about the village. 
Trade declined and Spring Mill set- 
tled back into the past. George 
Donaldson purchased the properties 
from the aging Hugh Hamer and 
through neglect helped the village 
to its death. 

In the 1920's the citizens of Indi- 
ana began a great clamor for state 
parks. Economy-minded Col. Rich- 
ard Lieber headed the state depart- 
ment of conservation at that time. 
Col. Lieber ruled that the state 
would accept as state parks only 
lands which were given outright. 
By this time the Spring Mill prop- 
erty belonged to the University of 
Indiana which had acquired it for 
scientific experimentation in the 
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The difference 


VITAMIN AzJ) FEEDING OILS 


Although the weight test for proper vitamin 
efficiency doesn’t tell the whole story, here 
is positive evidence of the results found in 
comparative feeding. Well-developed, larger 
and stronger bones result through Controlled 
Consistency of the necessary vitamin balance. 
RED ROOSTER Vitamin A & D Feeding 


Oils, under constant and exhaustive scientific 
laboratory tests and expert supervision, are 
produced to meet your customers’ most 
exacting requirements. 

For firmer egg shells, increased hatchability, 
healthy growth and development, look to 
RED ROOSTER. 


MANUFACTURED UNDER STRICT LABORATORY CONTROL BY 


TECHNICAL FISHERIES CORPORATION 


SAN FRANCISCO CALIFORNIA 


* 


WILBUR-ELLIS COMPANY . pistrisutors WEST OF THE ROCKIES * SAN FRANCISCO * LOS ANGELES ‘ 


R. W. GREEFF & CO., INC. . pistrisutors EAST OF THE ROCKIES » NEW YORK CITY » CHICAGO 
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(Continued from page 15) 
not an artificial dollars-and-cents figure 
that may be attached to it. The purpose 
of trading is to market commodities— 
not speculation apart from marketing. 

Speculation in a market where there 
is little need for hedging or merchandis- 
ing is simply gambling. And the people 
of this country, speaking through Con- 
gress, have said that the commodity ex- 
changes are not a place for uncontrolled 
speculation. We as a nation can't afford 
to gamble with our food. 

We believe, and I'm sure this associa- 
tion as a whole believes, that anything 
which jeopardizes the continuance of fu- 
tures trading is not worth the risk. The 
commodity exchanges have important and 
wholly legitimate functions to perform and 
it is on the performance of these functions 
that their value to the economic life of 
the nation will be judged. 

The hedging services, for example, are 
economically justified and will become in- 
creasingly important as price controls are 
lifted. At present, producers are protected 
against losses from price changes by 
subsidies and price supports. But cash 
grain dealers, cotton merchants, and other 


handlers and processors of farm products ~ 


do not have the same kind of protection. 
Even where price movement is restricted 
to a relatively narrow range between sup- 
port levels and ceilings, dealers seek 
protection by hedging their risks in the 
futures markets. When they can't get 
this protection in the form needed and at 
the time they need it, their costs go up. 
And this increases the total cost of mar- 
keting. 

Speculation has a function in spreading 
risk but it carries potential dangers. 

During the war the commodity ex- 
changes have done a good job of pro- 
tecting themselves, the producers, buyers 
and sellers, and the public generally 
against the dangerous and unwarranted 
fluctuations resulting from war news. 
When the Japanese struck at Pearl Harbor, 
the department and the official boards of 
the commodity exchanges took precau- 
tions against chaotic trading. That spell 
of stormy weather passed without causing 
serious damage. Ever since, the exchanges 
have held down daily fluctuations. With- 
out those voluntary controls, daily fluctua- 
tions could have upset at least a part of 
our economy, for war news came fast 
and didn't always mean what the first 
flash indicated. We might have gone 
through periods when nobody knew the 
going price of any major commodity. But 
we didn't—and we appreciate the actions 
of the exchanges that helped maintain a 
high degree of stability in our markets. 

We can be glad, too, that the exchanges 
and the services they provide came 
through the war in good shape to perform 
their marketing functions in the postwar 
period. 

But we have not yet gone very far into 
postwar economy, and the functions of 
the commodity markets are threatened 
by a danger that always accompanies 
the shift from war to peace. 
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We need only look back to the after- 
math of the other World war. There were 
periods when speculative forces domi- 
nated our commodity markets. When that 
happened, the marketing function suffered. 

Now we are entering a period in which 
marketing is extremely important. We 
must market great volumes of agricultural 
commodities, and we must do the job ef- 
ficiently and economically. 

Let's look at the reasons for this. 
see where we stand. 

Agriculture is now producing a third 
more than before the war and doing it 
with about 20 per cent fewer people. 
Farm people are using a great deal of 
o'd machinery and they don't have as 
much machinery now as they will have 
when machinery manufacturers get into 
full swing. They have not yet been able 
to get all of the fertilizer and other pro- 
duction supplies they would like to buy. 
In short, agriculture’s big increase in pro- 
duction has not reached its limit. 

Consumption of agricultural commodi- 
ties in this country has gone up too. Even 
during the war years, civilians consumed 
from 6 to 11 per cent more food than be- 
fore the war. Food released by cutbacks 
in military requirements has found a ready 
market. The American people are using 


Let's 


about a third more milk than in prewar 


years. In the last part of 1945 we were 
consuming meat at the rate of about 165 
pounds a person per year. Well-qualified 
people had estimated that amount was 
the top limit of demand, but we were 
eating that much and wanting still more. 
People used to think they knew what the 
limits of consumer demand would be un- 
der different economic conditions. We can 
still estimate, but we just don’t know. 
For some products demand is quite inelas- 
tic. But, in a broad sense, I'm convinced 
that when the American consumers have 
enough money, the domestic market alone 
will take a greater total volume of agri- 
cultural production than we had in the 
prewar years. 

Foreign demands are large too. Before 
the war we needed export markets that 
we couldn't get. Now there are export 
needs that can’t be filled. The present 
conditions, of course, are temporary. Re- 
lief requirements are just now reaching 
their peak. But this much is certain: 
foreign needs for many United States 
producis will continue, and United States 
farmers will need for some products, at 
least, a large foreign market. At the 
same time, the United States has a new 
role on the economic stage of the world 


“Sonny is doing pretty good for himself. He just made a deposit on another tractor!” 
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—a role of greater leadership in the effort 
to promote economic stability. The world 
will not be satisfied with the fettered in- 
ternational trade that existed before the 


war. 

So—while the pattern of postwar trade 
has not emerged from the smoke of war— 
we can see some definite signs of the 
times. 

It seems to me that military victory has 
brought us a fresh chance to establish 
the type of economy we all want—an 
economy of full production and consump- 
tion geared to that full production. What 
we all really want is volume. 

Production, of course, has to be matched 
by mass purchasing power. And the 
source of mass purchasing power is full 
employment at good wages. 

With full employment and good wages 
in this country, farmers and everyone 
concerned with farm products can avoid 
most of what came to be known as the 
“farm problem.” However, demand for 
farm output will not automatically assure 
us of meeting the objectives we have set. 
Hit-or-miss farm production will not do the 
job. Our pattern of production must jibe 
with the types of demand. As you know, 
agriculture altered its pattern of produc- 
tion in many ways during the war. We 


increased our production of some com- 
modities much more than others, and we 
need to make other shifts in line with the 
demands of peacetime. 

Now here comes the poser. During the 
war the government gave farmers certain 
assurances about future prices. This was 
no more than right. The government 
could not easily enter into contracts with 
farmers as it did with manufacturers. 
There had to be some way of safeguard- 
ing the farmer against loss just as the 
manufacturer's contract safeguarded him. 
The government is going to make good 
on its price support commitments to 
farmers. But there are dangers that we 
may as well recognize. Inflexible price 
supports may tend to hold agriculture 
to its wartime pattern of production in- 
stead of encouraging it to make the neces- 
sary shifts to fit a peacetime demand 
pattern. Just for example, it looks as if 
support prices for eggs will encourage 
farmers to produce more eggs than the 
market requires. On the other hand, sup- 
port prices of 90 per cent of parity on 
dairy products would not bring anywhere 
near the required volume. In fact, de- 
mand for dairy products is far from satis- 
fied now with prices far above the sup- 
port level and with subsidies still being 


Discuss General Milla Program 


Some of the formula feed representa- 
tives of General Mills, Inc., who met at 
Minneapolis Feb. 18-19 to discuss future 
advertising and sales plans are shown 
above. Standing, left to right, are W. O. 
Plummer, Minneapolis; N. E. Dewes, 
Detroit; L. S. Thompson, Detroit; seated are 
P. M. Waters, Chicago and F. L. Church, 
San Francisco. 

Others who attended included: G. H. 
Lambert, San Francisco; Charles Van 
Horssen, Chicago; W. F. Armstrong, Kan- 
sas City; R. W. Senusky and F. E. Lashelle, 
jr., Detroit. 

Harry A. Bullis, president of General 
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Mills, opened the conference. Discussions 
were led by M. P. Stark, executive as- 
sistant to Mr. Bullis; L. R. Jamison, presi- 
dent of farm service; G. S. Barnes, advertis- 
ing manager for flour, feed and special 
commodities; Gordon A. Hughes and R. J. 
Small, market analyists. 

Company vice presidents who spoke 
were: L. N. Perrin, executive vice presi- 
dent; G. S. Kennedy, flour and feed; S. C. 
Gale, advertising; Walter Barry, grocery 
products; G. Cullen Thomas, products con- 
trol. Abbott Washburn, assistant director 
of the public services department, also ad- 
dressed the group. 


paid. We need to combine with the parity 
concept a more flexible means of carrying 
out our price support commitments if we 
are to avoid the creation of surpluses 
and deficits, side-by-side, and if we are 
to keep ourselves in position to trade 
with the rest of the world. 

Now that we have developed our pro- 
ductive power to the highest point in his- 
tory, we are face to face with a greater- 
than-ever challenge in marketing and dis- 
tribution. Failure to distribute properly 
that which we produce will exact a ter- 
rific price. We have paid that price once, 
and we cannot afford to do it again. The 
price, as you know, is limited production, 
a withering economy, depression and 
want. 

Thus, while purchasing power is the first 
requisite for good distribution, we should 
not neglect to modernize our marketing 
methods and facilities—to make our en- 
tire distribution system as efficient as pos- 
sible. 

This is what I had in mind when I said 
earlier that the commodity exchanges 
have important work to do in the post- 
war period, that the public interest calls 
for their being in condition to perform 
their marketing function. 

With full employment and good wages, 
we can look forward to an expanding 
economy—to good nutrition for every- 
one—to living standards in keeping with 
the greatest productive power on earth. 
That's the kind of America that you want. 
And that’s the kind of America that I want. 

We can hope for this. We could take 
a chance that it will “just happen.” Or 
—we can do everything in our power to 
make it happen. We who believe in the 
American future can unite in the effort to 
assure steady, full employment. For in 
that lies our destiny. 


FitzGerald Aids Hoover 
On Famine Commission 


Dr. D. A. FitzGerald, director of require- 
ments and allocations for the department 
of agriculture, has been appointed by 
President Truman to assist former Presi- 
dent Herbert Hoover, head of the newly 
created famine commission. Dr. Fitz- 
Gerald was named by Clinton P. Ander- 
son, secretary of agriculture, to fill Mr. 
Hoover's request for an adviser. 

Dr. FitzGerald, Mr. Hoover and other 
commission members were to leave the 
United States by plane March 15 to in- 
vestigate food conditions in a number of 
foreign countries. The party expects to 
complete its tour in about five weeks. 

@ HOHENSTEIN & SCHULDT, Mokena, IIl., 
have purchased the Cappel Bros. coal and 
feed business. 

@ GERHARD KROEMER, Lowden, Iowa, 
has purchased L. H. Stolte’s interest in the 
Stolte & Kroemer feed business. 

@ WALTER DAILY, Chrisman, Ill., has pur- 
chased new property on which he will 
build a two-story warehouse for the Chris- 
man Milling Co. 
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GRANITE 


Moves daily to an ever increasing market. 


Sold on a Money- 
back guarantee 


ALL S/ZES~CHICK TO 
TURKEY ~ IN CLEAN 
SACKS~ FREE FROM 


A YEAR ago the Stone Mountain Grit Company pur- 
chased the Atlanta, Stone Mountain and Lithonia 

Railroad to facilitate the movement of a constantly in- 

creasing demand for this popular grit — Stonemo. 


We, like every other manufacturer, are still plagued with 
shortages of labor, box cars and manufacturing equip- 
ment. 


We appreciate the patience and co-operative spirit our 
customers have shown. . If your order is somewhat 
delayed be assured that we are leaving no “stone” un- 
turned in our efforts to expedite shipments of all orders. 


C 


President 


VT. 
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Bright Displays 


help stimulate sales at 
osage seed & feed store 


Ti: CUSTOMER who walks 

Tv the modern feed store 

of the Osage Feed & Seed, 
Osage, Iowa, notices immediately 
how well all the merchandise is 
displayed and how clean the prem- 
ises are. . 

C. J. Landborg, owner, takes 
pride in keeping a feed store that 
can rank with any other retail 
store in Osage in cleanliness and 
service. This is one reason why 
this progressive merchant has built 
a fine feed business in this city of 
3200, located in the heart of the 
prosperous corn and hog country 
in north central Iowa. 

The Osage Feed & Seed store is 
headquartered in a two-story stuc- 
co building right on the city’s main 
street. There are many display 
facilities and plenty of parking 
space. Farmers stop regularly to 
buy feed, seed and other farm 
supplies for they appreciate the 
neat atmosphere and friendly serv- 
ice offered by this firm. 

The display facilities of this store 
are certainly worth any merchant's 
attention. In the first place the win- 
dows are kept neat and clean at all 
times. No cobwebs, fly specks, or 
dirt are allowed here. The win- 


dows are neatly lettered with strik- 
ing advertising messages, and yet 
the signs do not prevent the passer- 
by from glancing through to see the 
entire interior of the store. 

On several windows Mr. Land- 
borg repeats his slogan which he 
has used for many years: “A feed 
or seed for every need!” 

Mr. Landborg uses the “open” 
method of display in his store. This 
is a practice which has boosted 
sales in many retail stores for it 
permits the prospect to view a lot 
of merchandise at one time and 
stimulates the buying urge. The 
Landborg store is quite wide and 
this permits the placing of several 
waist-high tables with merchandise 


at counter top and side levels. The 
prospect who approaches these 
displays instinctively feels like 


stopping and inspecting the mer- 
chandise. And when this is done 
the result is usually a sale. Dis- 
plays of this type, too, help this 
store staff do multiple selling, be- 
cause other related items are al- 
ways close by. 

Some of the livestock and poultry 
remedies are displayed in the open, 
while others are shown in glass en- 
closed cases. Remedy sales are 
pushed regularly. Very few feed 
customers leave this store without 
being questioned in regard to poul- 
try health. This policy, plus promi- 
nent display, helps to give the 
Oscge Feed & Seed Co. an excel- 
lent remedy volume. 

Mr. Landborg makes use of much 
of the point of sales display material 
distributed by his supply sources. 
This material, so helpful in making 


TWO interior views of the 
Osage Feed & Seed store are 
shown left. Note neat arrange- 
ment of displays and judicious 
use of wall posters and other 
selling aids. A front view of 
the attractive stucco building 
is shown at upper right. 


additional sales, is posted very 
carefully. In fact the walls of the 
store are liberally sprinkled with 
advertising material, but the effect 
is attractive and orderly. There is 
no crowding, no “messy” appear- 
ance. 

Mr. Landborg is a former North- 
rup King & Co. salesman. He close- 
ly observed the various display 
and sales methods of numerous 
feed establishments in this area 
and incorporated some of the best 
of these ideas in his own store. 

Because of his knowledge of 
seeds and soils, Mr. Landborg has 
built an excellent seed business. 
Farmers who drop in at the Osage 
store find that Mr. Landborg pos- 
sesses much information on various 
kinds of seeds, their selection and 
planting, as well as preparations 
of the soil. Information of this kind 
is sought regularly by many alert 
farmers who want to keep abreast 
of ngw advances in agriculture. 

Feeds and supplies can be load- 
ed at the front door or from a side 
street location. Such facilities help 
a great deal, in handling trade dur- 
ing rush periods. Mr. Landborg has 
a sizable warehouse at the out- 
skirts of town from which point sup- 
plies are brought to the downtown 
retail store as needed. 
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Looking for increased sales in high-income 
Wisconsin? Use the paper that reaches 9 out of 
every 10 farm families! Edited for the Wisconsin 
farmer exclusively. A farm paper—a business 
paper—a newspaper—all rolled up into one! In 
Wisconsin—it’s Wisconsin Ag! 


and 
Farmer 
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Here’s the only paper that does the complete 
job of selling Iowa’s rich, progressive farm mar- 
ket. Gives volume circulation in every Iowa 
county. Preferred by local dealers and distribu- 
tors because it really boosts local sales. In Iowa 
—it’s Wallaces’ Farmer! 


WALLACES’ 


| Farmer and 
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REN-O-SAL 


MEMBER 


with 


Dr. Salsbury’s 


New Kind of Drinking Water Medicine 
Promotes Faster Chick Growth 


You can recommend Ren-O-Sal with confidence. Tests, 
at the Dr. Salsbury Poultry Research Farm, showed 
that Ren-O-Sal treated chicks grew faster, matured 
quicker, laid earlier than did untreated chicks. Poultry 
raiser experience backs up these tests. 


Also Prevents Spread of Cecal Coccidiosis 


When the first sign of cecal (bloody) coccidiosis ap- 
pears in your customer’s flocks, recommend double- 
purpose Ren-O-Sal. Given according to directions, it 
prevents the spread of cecal coccidiosis in chickens. 


Ren-O-Sal is headed for big sales this year. Get your 
share. Feature Ren-O-Sal prominently in your store. 


Tie in with Dr. Salsbury’s biggest farm, poultry paper 
and radio advertising campaign. Tell your customers 
you have the product they want and need. Recom- 
mend the large economy size package. 


Dr. Salsbury's Laboratories, Charles City, lowa 
A NATION-WIDE POULTRY SERVICE 


NORTH CAROLINA DEALER SAYS: 

Ren-O-Sal certainly meets all your claims. Here's 
a product I can sell with real enthusiasm. It builds 
plenty of steady customers. 


When Birds' Breathing Needs Easing . . . Recommend Dr. Sals- 
bury's Can-Pho-Sal. Loosens phlegm and muccous that clog 
hen's nostrils. Simple to use as spray, inhalant, nasal wash. 


Display This 


Emblem Prominently 
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rats and mice have 


Slim Pichings 


at mc guire feed co. 


HE rats aren't on speaking 
terms with R. W. McGuire, 
owner of the McGuire Feed 
Co., Charleston, W. Va. They've 
got plenty of good reasons too. 

If Mr. McGuire's store was the 
only place the rats could eat there 
would surely be a sudden end to 
the rat population because the Mc- 
Guire Feed Co. doesn't feed rats. 
In fact, it is 100 per cent rat-proof. 

Even the sharp teeth of the big- 
gest rats have no effect on the solid 
brick walls and the concrete floors 
of the McGuire building. And the 
rat has yet to turn up in Charleston 
who can open the store’s steel door 
after closing time. The rats have 
to watch Mr. McGuire's selling 
activities from a distance and, he 
suspects, with a great measure of 
unhappiness. 

“We sell about 100 carloads of 
feed a year,” Mr. McGuire ex- 
plained, “but the rats don't rate 
among our customers.” The Mc- 
Guire Feed Co. operates a l-ton 
truck which makes prompt de- 
liveries within a 20-mile radius of 
Charleston. Trips are arranged so 
that regular deliveries cover the en- 
tire local territory. There is no 
charge for the delivery service. 

Most of Mr. McGuire's business 
is in dairy feeds. “They're our top 
sellers and we see that our custo- 
mers get the best,” he explained. 
In the Charleston area dairy farm- 
ing is practiced on a large scale 
_ and the firm has several customers 
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5 feed sales. 
sells Dr. Salsbury and Dr. LeGear 
| brands and the customers are well 


who buy a whole carload of feed 
at atime. These carload sales are 
important as good-will builders to 
encourage small buyers in addition 
to the profit and convenience the 
company enjoys from the large 
sales themselves. 

The McGuire feed store is run 
like a cafeteria. The wide ware- 
house doors are at street level and 
customers can drive their cars and 
trucks right in. “This really sells 
our stock for us,” Mr. McGuire 
said, ‘because farmers buying 
feeds are a lot like women eating 
in a cafeteria—when things look 
good to them they take ‘em whether 
they really need them or not.” 
Once the car or truck is inside the 
warehouse the customer is inclined 
to toss on an extra bag or two of 
egg mash, chick starter or some 
other feed which wasn’t on his 
original shopping list. Mr. McGuire 
arranges his stock so that the 
farmers have no trouble finding 
what they want easily. 

“Cafeteria-type selling makes 
the farmer confident that no one is 


_doing any high-pressure selling on 


him,’ Mr. McGuire explained. He'll 
probably buy more every time than 
he would have if a clerk had been 
right at his side.” 

Mr. McGuire blankets his terri- 
tory with a farmer magazine issued 
by his feed manufacturer, the Ar- 
cady Farms Milling Co., and re- 
ports exceptionally good results 
from this promotion. He also uses 
newspaper ads and direct mail to 
keep his firm name in the public 
eye and attract new customers. 

Poultry remedies are a very prof- 
itable sideline to Mr. McGuire's 
The Charleston dealer 


pleased with the results these prod- 
ucts have given them, Mr. McGuire 
reported. 

“During the past few years I 


RAT-PROOFING a feed store 
is one sure way to save money, 
according to R. W. McGuire, 
center, shown with W. A. Cop- 


ley, his son-in-law, left, and 
Earl Young, an employe. Be- 
low is a front view of the Mc- 
Guire Feed Co. at Charleston, 
W. Va. 


have noticed that most farmers are 
more concerned about poultry 
health and sanitation than they 
were before the war,” Mr. McGuire 
explained. “With good prices for 
poultry and eggs they are begin- 
ning to realize how important it is 
to keep down mortality rates and 
unnecessary losses. Although most 
individual sales are not large, the 
turnover is good and its surprising 
how the volume counts up at the 
end of the year.” 

Rat-proofing and cafeteria sell- 
ing are perhaps Mr. McGuire's two 
best known merchandising claims 
to fame. But there’s a lot more be- 
hind the successful Charleston busi- 
ness than that. Most of the story 
is R. W. McGuire himself. His 
conscientious retailing principles 
and his progressive business meth- 
ods have long made his store the 
favorite of West Virginia farmers. 
Assisted by Earl Young, who has 
been with him since the firm be- 
gan in 1922 and W. A. Copley, 
Mr. McGuire's son-in-law, this en- 
terprising feed man has built up a 
reputation for honest dealing and 
good merchandise that is hard to 
beat. 

The rats never get into Mr. Mc- 
Guire’s store and neither do dis- 
courtesy and misrepresentation. 
Brick walls and concrete floors have 
kept out the rats and an honest 
sales policy has kept out the rest. 
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It is safe to say that few radio enter- 
tainers are better known or better-loved 
by American farm audiences than the 
Cackle Sisters. For several years their 
happy singing and musical cackling has 
endeared them to rural folks on Purina 
programs throughout the country. 


Now they are featured on Purina’s 
greatest show of all, “Opry House Mati- 
nee,” covering practically every farm 
community from more than 240 Mutual 
Network stations. 


.«~Cackle Sisters, One of Farmers’ Best Loved Radio Teams, 
Making New Friends for Purina Dealers on 240 Mutual Stations 


Tune in any Saturday afternoon and 
see how expertly this show combines 
good entertainment with down-to-earth 
feed selling... how it builds real re- 
spect and prestige for Purina Dealers. 


Purina’s large nation-wide business 
has always made it possible to back up 
Purina Dealers with powerful national 
and local advertising campaigns and 
merchandising programs. This is a val- 
uable asset possessed by the man who 
holds the Purina Franchise. 


PURINA MILLS 


RINA CH 
Headquarters + St. Louis 2, Mo. 


; 
~ 


| ; THE PURINA FRANCHISE— HUB OF A PROFITABLE FARM SUPPLY BUSINESS 


84 _THE FEED BAG — March, 1946 


| 
ws 
di 


ICKEY’'S Mustang, the 
M Hickory Grove Feed 

store’s delivery jeep, 
careened around a corner and 
came to a screeching stop in front 
of the warehouse door. 

“Hey, Joe,” shouted Mickey clam- 
bering up the platform steps, “Look 
what I got. It's a letter for Lem 
from Pop, his dad in California. 
Guess I wrote you about him when 
he was on a vacation here and you 
were in the South.Pacific.” 

“Oh, you mean that one-man 
California Chamber of Commerce,” 
giggled Joe. “Wonder what's up 
his sleeve now. Let Lem have a 
look at it quick. I’m dying for a 
good laugh, anyhow, and I'll bet 
there’s one in the letter.” 

Mickey breezed through the 
warehouse door and dropped the 
afternoon mail including Pop's let- 
ter on Lem’'s desk. 

Lem, busy with his income tax, 
was in an irritable mood. « 

“Letter from Pop in California for 
you,” announced Mickey. “Bet it’s 
got some dillies in it, bragging 
about the weather, ‘cause we 
haven't heard from him in a long 
time.” 

“Right now, Mickey,” growled 
Lem, “I'm in no mood for jokes. If 
Pop had to work like I do on my 
income tax, he wouldn't have time 
to tell any of those tall stories. 
Oh, well, let's take a look, any- 
way. Maybe it'll get my mind off 
some of these figures.” 

Mickey stood by impatiently as 
Lem deciphered Pop's shaky. but 
still legible handwriting. On the 
second page he paused and said, 

“Ask Joe to come in from the 
warehouse, Mickey. Pop’s written 
something here that I wanna ask 
him about.” 

Puzzled, Mickey hurried to get 
Joe. Lem’s serious mien didn't 
sound like Pop was telling any of 
his usual tall stories about Califor- 
nia climate. He was all ears when 
the three stood together at Lem’s 
desk. 

“Y’ know, boys,” he began, 
“Last month we were talking about 
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lem jones’ feed store under 
veterans’ job training plan 


by EMIL J. BLACKY 


taking in a man on that veterans’ 
job training plan and maybe mak- 
ing a farm salesmen outa him. 
Well, Pop says here that he’s got 
a young fella that used to hang 
around with him in Bill Greene's 
feed store down in California. He’s 
been writing to Pop while he was 
overseas and now that he’s out of 
the service he wants to learn the 
feed business in a small town. This 
boy only lives about 100 miles 
from Hickory Grove so Pop wrote 
back and told him to come and see 
me, and he says we kin look for 
the young fella to drop by any day 
now. Says he’s a bright chap, 
comes from the farm and worked 
for a feed dealer in his home town 
during his vacations before he went 
in the service. Wadda you say, 
boys? Do you think we ought to 
talk to him and give him a try.” 

“Doesn't hurt to look the lad over, 
Lem,” quickly responded Joe, since 
it was he who originally proposed 
the idea of training one or two 
service men under the government 
plan. 

“Sure, and I kin drive him around 
in the jeep a couple of days and 
show ‘em how feed is really de- 
livered,”’ chimed in Mickey. 

“There you go again,” Mickey, 
chided Lem. “Here we haven't 
even seen the chap, much less 
agreed to take him on, and you 
start figuring out how you can 
spoil him from the start. Well, let's 
wait and see if he comes around.” 

Lem didn’t have long to wait. 
Two days later a tall young man, 
still bronzed from service in the 
South Pacific, walked in and asked 
to see Lem Jones. 

“I'm Glenn Ward,” he said after 
Lem and he had shaken hands. 
“They nicknamed me Skid in the 
army, so everybody calls me that 
now. Got to know Pop pretty well 


in California and we corresponded 
a lot while I was overseas and 
since I got back home. I like the 
tall stories he tells.” 

“Glad to see you, Skid,” answered 
Lem, smiling at the newcomer’s 
easiness and frankness. ‘‘Pop writes 
and tells me that you're interested 
in learning about the feed busi- 
ness.” 

“Yeah, I really would. I like 
Hickory Grove and I have an aunt 
here, that'll be glad to let me stay 
with her.” 

“That's so? What's her name?” 
Lem asked. 

“Mrs. Henry Ward. Know her?” 

“Certainly! Know her real well. 
She and Mrs. Jones are good 
friends. Belong to the Hickory 
Grove Business Men's Club auxi- 
liary.”’ 

“As I was saying before,” Skid 
spoke, “I'd like to work for the Hick- 
ory Grove Feed store. I’m kind of 
interested in being a feed salesman 
and I guess there’s nothing like 
learning from the ground up. The 
government pays a good part of 
my wages while I’m training, y’ 
know.” 

“Well,”” replied Lem, appraising 
Skid and liking him the more he 
talked, “I don't see how we can 
lose giving it atrial. Joe, our ware- 
house man, certainly could use 
some help and you won't find a 
better man to teach you the feed 
business. He's been in the service, 
too. Just got back three or four 
months ago. Let's call him in and 
talk it over.” 

When Joe, paged by Lem’s boom- 
ing voice which penetrated the 
closed warehouse door, came walk- 
ing to his desk, Mickey was na- 
turally trailing at his heels. 

“Joe,” Lem said, “This is Skid 
Ward. He’s the young man Pop 
wrote about that wants to learn 
the feed business. Think you could 

(Continued on page 94) 
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Schenley Reports Huge 
Feed Byproduct Output 


Schenley Distillers Corp. recovered 
and processed more than 527 million 
pounds of high vitamin livestock and 
poultry feed concentrates as a byproduct 
of alcohol manufactured for war purposes 
during the war, Carl J. Kiefer, vice presi- 
dent in charge of production, has an- 
nounced. 

Mr. Kiefer reported that an accelerated 
byproduct recovery program which in- 
cluded a $2,000,000 expansion of dry- 
house facilities had boosted feed output 
of Schenley plants to 18 million pounds 
monthly. He said that byproducts proc- 
essed by the company during the war 
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were sufficient to provide the feed con- 
centrate requirements of 378,636 cattle and 
8,257,600 laying hens for the entire war 
period. 

RON KENNEDY JOINS NATIONAL 

Lieut. Col. Ron Kennedy, who is now on 
terminal leave from the army, has joined 
the staff of the Grain & Feed Dealers Na- 
tional association, St. Louis, Mo. Mr. Ken- 
nedy was employed with the National 
for a short time just prior to entering serv- 
ice. He has a good background in the 
grain and feed trade, having previously 
served as executive secretary of the West- 
ern Grain & Feed association and in a 
similar capacity with the Pacific Northwest 
Grain Dealers association. 


PERMANENT 
Spout Separator 


Fully automatic in operation. 

No manual removal of tramp iron. 

Tramp Iron is automatically discharged. 

Double gap provides two magnets in one 
unit. 

The separator with a trap gate. 

Has Mill Mutual Class "A" Rating. 

Held in operating position by magnetic 
attraction. 

Positive action of trap gate, open or closed. 
No electric current needed, furnished com- 
plete and can be installed by anyone. 
Backed by two generations of experience, 

your guarantee of satisfaction. 


MAGNETIC 
URING CO. 


Milwaukee 4, Wis. 


PULLEYS—CLUTCHES—BRAKES—DRUMS—MAGNETS 


Larson Named Secretary 
For Dehydrators Group 


Lloyd S. Larson, Chicago, has bee: 
named executive secretary of the Ameri- 
can Dehydrators association, according to 
an announcement by W. J. Small, 
Neodesha, Kan., president of the organiza- 


LLOYD S. LARSON 


tion. The secretarial duties were previ- 
ously handled on a temporary basis by Ed 
Glennon of the American Feed Manufac- 
turegs association. 

Mr. Larson, who assumes his new duties 
April 1, is president of the Lloyd Larson 
Advertising agency, 53 West Jackson 
boulevard, Chicago, and also serves as 
executive secretary of the Illinois Feed 
association. 

In addition to his secretaryship Mr. Lar- 
son's organization will carry on an educa- 
tional publicity campaign on the use of 
alfalfa meal in rations for livestock and 
poultry. This program is already under 
way and special articles and research 
data on this subject are being made avail- 
able to feed manufacturers and educators 
without charge. 


Hay Inspection Service 
Available in Nebraska 


Through an agreement with the produc- 
tion and marketing administration and an 
amended state law, Nebraska is now able 
to provide federal-state hay inspection 
certificates for hay shipped out of the state, 
L. M. Gates, state entomologist, has an- 
nounced. 

Trained inspectors are now assigned to 
the Elkhorn and Platte valleys where most 
of Nebraska's surplus hay is produced. 
When buyers demand inspection certifi- 
cates they are assured of the grade of hay 
for which they are paying. Heavy penal- 
ties are provided for hay sellers who mis- 
represent the actual grade of their hay. 


@ WOODFORD ELEVATOR CO., Minonk, 
Ill, has moved to new quarters. 
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HESE products, developed for 


greater economy, provide a substan- 
tial saving to you. They are suitable in - 


every respect for feed or feed-ingredient 
application. 


You are invited to write for further information and prices 


RIBOFLAVIN 85% 


MERCK 

(NOT U. S. P.) 
85% 
1.5% 

No. 54— 
RIBOFLAVIN MIXTURE 

MERCK 


One ounce contains one gram of Ribo- 
flavin. Balance is starch and small 
amounts of Calcium Sulfate and Iron 
Sulfate. 


Both Products Intended For Use In 
Livestock And Poultry Feeds. 


Other Merck Products for the 
Feed Industry: 
POTASSIUM IODIDE 
POTASSIUM IODIDE MIXTURE 
NIACIN (Nicotinic Acid) 
CHOLINE CHLORIDE 


FINE CHEMICALS FOR THE 


PROFESSIONS AND INDUSTRY 


SINCE 1818 


MERCK & CO, Inc. Manufacturing Chemists RAHWAY, N. J. 


New York, N. Y. + Philadelphia, Pa. + St. Louis, Mo. + Elkton, Va. + Chicago, Ill. + Los Angeles, Calif. 


In Canada: Merck & Co., Ltd., Montreal * Toronto 
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for feed plant can quickly 
be figured with this chart 


OST feed plant operators 

—and even many me- 

chanics—are more or less 
helpless when it comes to choosing 
shafting for the feed plant. Hence 
the development of this chart which 
eliminates computations and en- 
ables any feed plant operator to 
determine the diameter of rolled or 
turned shafts for transmitting a 
given amount of power and a given 
r.p.m., knowing the nature of the 
loading on the shait. 

Example: 100 h.p. must be trans- 
mitted at 500 r.p.m. Turned steel 
shafting is to be used with pulleys 
close to the hangers. What should 


by F. W. MADISON 


be the diameter of the shaft? 
Answer: The dotted lines drawn 
across the chart show how the 
problem is solved. Run a straight 
line through the 500 in column A, 
and the 100 in column B, and locate 
the intersection with column C. 
Then from that point of intersection 
run over to the point in column E 
corresponding with “turned shaft- 
ing” showing the pulleys close to 
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the hangers or bearings. The in- 
tersection with column D shows 
that the shaft diameter should be 
2.62 or 25 in. 

The sketches at the right of 
column E show visually the nature 
of the loading. Thus, at the top we 
have a plain shaft running through 
two bearings without any pulleys 
on it whatsoever. In that case the 
shaft is subjected to torsional 
stresses only and not to bending 
stresses. The third and fourth ex- 
amples from the top show pulleys 
close to the bearings. The two 
bottom examples show pulleys 
scattered all along the shaft in 
which case conditions are most se- 
vere, of course, consequently the 
shaft must be largest in diameter. 

It will be noted in each case that 
smaller cold rolled shafting may be 
used than turned shafting. 

The range of this chart is great 
enough to take care of most ordi- 
nary conditions such as are en- 
countered in feed plants as well as 
many extraordinary conditions. 
The r.p.m., column A, range all the 
way from 50 to 3000. Column B in- 
cludes horse power from | to 4,000. 
Column D shows shaft diameters 
from 1 to 10 inches inclusive. And 
column E includes practically every 
loading condition. 

This chart is applicable to ex- 
amples having bearings not more 
than 8 feet apart. 


© COLLINS & CO., INC., Denmark, S. C., 
have incorporated to deal in seed, feed, 
grain, poultry and produce. Officers are 
C. B. Tatum, A. P. Cates and W. Q. Collins. 


@ SHEFFIELD GRAIN & SUPPLY, Sheffield, 
Mass., has been opened by Thomas C. 
Armstrong of Great Barrington and Martin 
E. Leafgreen. 
NEW CONCRETE FEED PLANT 

Shawano (Wis.) Equity Co-op is con- 
structing a modern reinforced concrete 
combination feed mill and elevator. The 
building was designed by Fred Chase, 
Strong-Scott Manufacturing Co. represen- 
tative from Oshkosh, Wis. The contract 
was awarded to the Lemke Co. 
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YOU DON THAVE TOSECLIT. . . 


GUARANTEED IN A.O.A.C. Units per gram, 2,000—900,000 
Units per pound. FEE"“D’RI supplies Vitamin D from 
D-activated animal sterol. It is made from domestic source 
and need not present any problem of availability. In dry 
form, it offers the most economical source of Vitamin D. It 
is easy to handle, pours like flour, mixes and disperses uni- 
formly. Light in weight, it saves freight cost, requires less 
storage space. Unaffected by weather conditions or tem- 
perature changes. This is the dry form of Vitamin D con- 
centrate that made history during war-time scarcity of 
essential Vitamin ingredients and transportation facilities. 
Biologically assayed and laboratory controlled, “Fee'D’RI 
fits your formula, with guaranteed units of vitamin “D”. 


@ EVERY poultry raiser knows that 
pullets—and hens too—need good 
feed adequately fortified with Vita- 
mins “A’ and “D” to make these 
maintained non-stop laying records 
. . . for 300-egg-a-year production. 


When the pullets lay well for two 
or three months, and then “wash 
out”, the first thought of the poultry 
raiser is to switch to another feed. 


Fortify your feeds with FEE“D’ OIL 
or FEE“D’RI .. . it’s the sound, 
safe way to build repeat business. 


VITAMIN |D) FEEDING OIL 


FEED” OIL has been used by feed manufacturers for years 
as a dependable source of Vitamin D feeding oil. Pullets 
and hens alike must have adequate supplies of Vitamin D 
in their feed for maintained high production. The poultry 
raisers who depend on eggs for their source of income 
naturally demand feeds enriched with Vitamin D. 


FEE"D”OIL Vitamin D concentrate is easy to use. It mixes 
readily and has uniform dispersing qualities. Available in 
Vitamin “A” as required. It fits your formula and meets 
exact U.S.P. and A.O.A.C. units of strength guaranteéd. 
Guaranteed potencies in units per gram, 85 D, 400 D, 400 
D-1000 A, 400 D-2000 A, 400 D-3000 A, 800 D, 800 D-1000 
A, 800 D-2000 A, 800 D-4000 A, 800 D-6000 A. 


THOMPSON-HAYWARD CHEMICAL CO. 


KANSAS CITY 8, MO. 


BRANCHES: 
MINNEAPOLIS 
OKLAHOMA CITY 
SAN ANTONIO 


DES MOINES 


HOUSTON CHICAGO 
OMAHA 


DENVER 
TULSA 
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—war orders 


(Continued from page 70) 


millfeeds to any person except feeders 
or feed manufacturers or distributors nor 
flour to any persons except for home con- 
sumption by themselves or to persons who 
regularly engage in distributing flour or 
processing it into other products. Bakers 
and retailers are exempted from furnishing 
inventory certificates for flour. 

West Coast feed mixers are permitted 
wheat sufficient to permit them to use 
a total of grain up to 85 per cent of the 
grain used during the corresponding month 
of 1945. The 80 per cent extraction rate, 
inventory limitations on wheat and flour 
and restrictions on use are unaffected by 
the amended order. 


Extend Dairy Production 
Payment Program 


The government dairy production pay- 
ment program has been extended through 
June 30, according to an announcement 
by the department of agriculture. Rates 
for the April-June period will be the same 


as the corresponding period of 1945, of- 
ficials said. 

The extension of the program from 
March 31 means that April payment rates 
for milk will range from 60 cents to 90 
cents per hundred depending on the area 
with a butterfat price of 17 cents per 
pound in all areas. 

May and June payments will be 25 
cents to 55 cents per hundred-weight and 
10 cents per pound of butterfat. The 
lower payments are in accordance with 
accepted practices of decreasing pro- 
ducer payments during the flush milk pro- 
duction season. 

All payments will be subject to termi- 
nation or revision in case of general in- 
creases in price ceilings for milk and milk 
products. On Jan. 29 the stabilization 
administrator announced that the general 
level of returns to milk producers would 
be maintained at the 1945 level this year 
either by subsidy or by increasing price 
ceilings if the subsidy is eliminated. The 
official also pointed out that the govern- 
ment attempts to avoid prices increases 
when possible by terminating subsidies 
subject to general stabilization of the cost 
of living. 

Under the dairy production payment 


Jurhey jor Winston Churchill 


The grand champion turkey of the 1946 Fat Stock show at Houston, Tex., is 
shown above in its crate awaiting air shipment to Winston Churchill, former 
British prime minister, who was vacationing at Miami, Fla. last month. The 20- 
pound Broad Breasted hen was purchased at auction for $500 by the Uncle Johnny 
Mills, Houston, from the raiser, Milroy Gregor of Mason, Tex., and was sent to Mr. 
Churchill as a gesture of Texas hospitality. Left to right in the picture are Vernon 
C. Frederick, Wholesale Produce Co., Houston; Col. Julian Weslow, vice president 
of the Houston Fat Stock show; C. O. Ogden, Eastern Air Lines; J. W. Sartwelle, 
president, Houston Fat Stock show; L. F. Van Stone and J. W. (Uncle Johnny) 
Vinson, vice presidents‘of Uncle Johnny Mills; W. R. Archer, president of the 
Uncle Johnny firm; and W. A. Richardson of the Railway Express air division. 
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program farmers are paid according to 
how much milk and butterfat they pro- 
duce and sell. The plan has operated 
since October, 1943, to offset increased 
dairying costs and to encourage continued 
high milk production. 


Prohibit Use of Grain 
For Industrial Alcohol 


The department of agriculture has an- 
nounced an amendment to WFO 141 pro- 
hibiting the use of grain in the producticn 
of ethyl and butyl alcohol unless speciii- 
cally authorized by the production and 
marketing administration. 

The original order was issued July 2i, 
1945, when the Reconstruction Finance 
Corp. was buying ethyl and butyl alcoho!s 
produced from domestic and foreign grain. 
This program was terminated last Septem- 
ber. Since that time little grain has been 
used for industrial alcohol production. Re- 
cent inquiries, however, have indicated 
that some producers would once again 
like to use grain to produce ethyl alcohol. 

Effective March 1 the amended order is 
the same as that applying to beverage 
distilling. Government officials say restric- 
tion of grain use for industrial alcohol is 
desirable because of the critical grain 
shortage and because the RFC still has a 
large stockpile of industrial alcohol avail- 
able to producers. 

The amendment also removes a pro- 
vision which governed corn exports be- 
cause corn and corn products are now 
subject to export license control within 
allocations established by the depart 
ment. Now two approvals for exports 
are unnecessary. 


Reinstate Price Ceilings 
On Wheat Germ 


Wheat germ ceilings have been rein- 
stated effective March 18, OPA has an- 
nounced. Previously the agency had re- 
moved the product which is used in 
formula feeds and for oil extraction from 
price control. This exemption was _ in- 
tended to apply only to package sales to 
consumers for use as breakfast cereal. 

Once the exemption was announced 
prices jumped as much as $30 a ton be- 
cause of the feed shortage. This price 
rise made it impossible for OPA to contro! 
wheat germ oil not affected by the exemp- 
tion. The reinstatement order restores 
March, 1942 ceilings which will apply to 
all existing sales and undelivered con- 
tracts. 

@ CECIL RAMSDELL, Tama, Iowa, has 
opened a chick and feed business follow- 
ing his recent discharge from the marine 
corps. 

@ FOREST L. DUNCAN, Winston-Salem, 
N. C., has purchased the Mebane Flour 
& Feed Mills from John H. Cooper, 
Roanoke, Va. 

@ SIGLE GRAIN CO., White City, Kan., 
owned by L. L. Everly, Emerald A. Wilker- 
son and Harold A. Sigle, has taken over 
the George Hauserman Grain Co. 
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STOCK UP NOW ON THIS 
VOLUME SALES PRODUCT 


This spring promises to be a big season on 
KRITTER-KOTE! Farmers will be anxious to get 
the thriftiest possible gains from their hogs. They 
know mange and lice-free hogs are thriftier, bring 
higher market prices. The demand will be heavy for 
KRITTER-KOTE, the improved hog oil and insecti- 
cide that prevents and controls hog lice and sarcoptic 
mange. Take advantage of this extra profit oppor- 
tunity. STOCK KRITTER-KOTE NOW! 


SERVICE PRODUCT 
Sy, 


COMPANY 
CHICAGO «MINNEAPOLIS 
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Now, you can help your customers put an end to rats robbing 
their flocks, feed and profits. TAT Formula 83 uses double bait 
for double effectiveness—a dry feeding bait used alone or dusted 
on foods and a floatable powder to be dusted on drinking water. 
Both baits contain ANTU (alphanapthylthiourea) sensational 
new agent so toxic to Norway rats one lick kills em! Yet, it’s 
harmless to chickens, pigeons, rabbits, guinea pigs and squirrels. 


Hogs seem to suffer no 


Retails at 
$1.00 
Introductory Size ...... 35 


(12 packages mounted on 
attractive counter card) 


Dealer Di On Req 


3 New TAT DDT PRODUCTS NOW AVAILABLE 


TAT 10% DDT DUST | TAT 3% DDT INSECT- 


ill effects from eating rats killed by it. 


UNCONDITIONALLY GUARANTEED! 


You can sell TAT Formula 83 on a satisfaction-or- 
money-back basis. It’s unconditionally guaranteed to 
give results. So, stock TAT Formula 83 now. It’s 
good news for you and your customers—bad news for 
Brother Rat! 


TAT 35% DDT 


POULTRY DELOUSER | ICIDAL WHITEWASH | CONCENTRATE 


Effectively controls poultry 
lice when dusted on hens. 


When brushed or sprayed on 
inside surfaces of coops, one 
application gives clean white 


Diluted with water, produces 
a low cost residual surface 


Two applications a few weeks 
apart recommended. Avail- 
able in refillable dust guns 
and 1 Ib., 4 Ib., 50 Ib. bags. 


protective coating and long 
term control of flies, mites, 
ticks and mosquitoes. In 1 Ib., 
4 Ib. and 50 Ib. bags. 


spray effective against flies, 
mites, bedbugs, ticks and 
mosquitoes. Comes in a wide 
range of sizes from 8 oz. cans 
to 55 gal. drums. 


Special 


OTHER OUTSTANDING TAT PRODUCTS 
FOR FARM USE—25%, and 50%, DDT Wettable Powders—2%/, DDT 


FOR HOUSEHOLD AND GARDEN USE—TAT Ant Traps, Ant Bait, 
Roach Traps, Mole Killer, Insect Repellent, DDT Sprays and 
Insecticidal Dusts, Weedette (2, 4-D Weed Killer) 


If not available through your distributor, send for Catalog Sheet, 
Price Schedule and Data Manual on TAT DDT Products 


CO.,INC - 


MONTCLAIR, N. J. 


New Poultry Grit Firm 
Organized at Montello 


The Montello Granite Products Co., Mon- 
tello, Wis., has been organized to manu- 
facture poultry granite grit, according to 
an announcement by H. B. Scott, president 
of the firm. The company will be affiliated 
with the Montello Granite Co., monument 
manufacturers, and will have access to 
stockpiles of crushed granite as well as the 
use of mining equipment now in operation, 
he said. 

Jack L. Dane, formerly with the en- 
gineering division of Borge-Warner Corp., 
is vice president of the new company and 
will direct production at the plant. E. J. 
Crawford is secretary and treasurer of the 
firm. 

Lyle H. Hill, Madison, Wis., manufac- 
turers’ representative, has been appointed 
director of sales and advertising, Mr. Scott 
announced. Mr. Hill represents several 
nationally known feed makers in Wiscon- 
sin. Mr. Scott said the new plant was 
scheduled to begin full scale operations 
about April 1. 


@ DAVID CITY GRAIN CO., David City, 
Neb., will soon open the Da-Co Feed & 
Seed store in the downtown district. 


@ DIAMOND V. MILLS, Cedar Rapids, 
Iowa, has been incorporated to manufac- 
ture and sell grain and feeds by C. 
W. Bloomhall, M. D. Bailey and B. B. 
Stauffacher. 


Gorton's 


a COD LIVER & FEEDING OILS 


MAXIMUM DOUBLE PROTECTION IN BOTH VITAMINS A & D 


ORTON’S 
VITAMIN OILS 


WAREHOUSE STOCKS AVAILABLE 
FOR IMMEDIATE DELIVERY: 


Akron, Ohio 
Contact: 
Cc. C. WELCH 
Sunbury, Ohio 
Phone 52-R-5 
Pettisville, Ohio 
Contact: 
ZEHR & CO. 
Phone Wauseon 
1201R 
Madison, Wisconsin 
Minneapolis, Minnesota 
Contact: 
E. F. MORRIS 
Hopkins, Minn. 
Phone 7169 


NEW ENGLAND 


BY-PRODUCTS CORP. 
177 Milk Street 
Boston 9, Mass. 
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Are You Paying Twice as Much Per Ton of Feed As You Need To 
for Necessary Vitamin A and D Protection? 
Though a considerable quantity of seemingly inexpensive 85D oil has come on the 


‘market, we still recommend the fortified 400D-2000A oil as a more economical purchase, 
in terms of necessary protection per ton of feed. 


Here Are The Facts 


The necessary Vitamin A and D protection, for example, in one ton of all-mash laying 
ration requires: 
20 lbs. of 85D-400A Oil @ 
OR 
4 lbs of 400D-2000A Oil @ 
16 Ibs. of Grain Products @ 


Saving per ton of feed 


Figure it out for yourself on the true cost, which is DOLLARS PER TON OF FEED. 


That is why we said in the beginning that the cost of 85D oil only seems low (per gallon). 
Based on current prices for Gorton’s Oil using 400D-2000A potency you can buy the same 
amount of Vitamin A and D protection for approximately half the cost (per ton) of feed. 
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take him under your wing for a while 
and teach him?” 

“And this is Mickey,” added Lem. “De- 
livery and office boy and general nuis- 
ance.” 

The handshake that Skid gave Mickey 
made the Hickory Grove flash wince, but 
the smiles they exchanged foreboded a 
fast if mischievous friendship. 

“I think I can take a buddy over,” 
chuckled Joe, wringing Skid’s hand, “if 
he doesn’t mind a little hard work. And, 
by the way, I'll help him fill out those 
government papers on this training plan, 
because I've been reading all about it. 
I'll take care of your end of it too, Lem.” 

“Well, it looks, like you talked your- 
self into a job, Skid,” agreed Lem. 
“Say, how about coming over to my house 
and having dinner with Mickey, Joe, and 
Mrs. Jones and myself? Seeing as how 
you're a friend of Pop’s and Mrs. Ward's, 
I know she'll be glad to have you.” 

“Sounds, O. K. to me. I'll call my aunt 
and tell her I'll be home later.” 

That night, the family circle at Lem 
Jones’ dinner table was a merry one, for 
the accounts Skid had to tell about Pop 
and some of his letters, brought back old 
memories of the eventful vacation the old 
gentleman spent in Hickory Grove. 

Mickey, especially, somehow felt that 
things weren't going to be as dull around 
the Hickory Grove Feed store when the 
new trainee started on the job. And it 


seems that despite Lem’s earlier objec- 
tion he was still going to get a chance to 
teach him how to deliver feeds with a 
jeep—or at least learn some new army 
ways of doing it. 

“Could be,” Mickey thought, already 
devising means for the opportunity as he 
gulped his second helping of Mrs. Jones’ 
pot roast, that melted like chocolate ice 
cream in his mouth. 


Roger P. Annan Resigns 
Post with National 


Roger P. Annan, secretary of the Grain 
& Feed Dealers National association, an- 
nounced his resignation at a staff meet- 
ing held last month at St. Louis. No 
successor has yet been named but F. 
Peavey Heffelfinger, president of the as- 
sociation, said that the executive com- 
mittee expects to name the new secre- 
tary in the near future. 

Mr. Annan joined the National six 
years ago and before that time operated 
the Annan-Burg Grain & Milling Co., at 
St. Louis, which his father founded. He 
also served a term as president of the 
St. Louis Merchants’ Exchange. Mr. An- 
nan will remain associated with the Na- 
tional until his successor is familiar with 
his new duties. 


@ RUSSELL HARDIN, Albany, Mo., has pur- 
chased the A. V. Gregory feed mill. 


@ CHARLES H. BARTLETT, Bozeman, 
Mont., has purchased the Manhattan Flour 
& Feed Co. 


J. A. Forest Co. Opens 
New Wisconsin Plant 


J. A. Forrest Co., Minneapolis, opened 
their new feed mill and warehouse ct 
Bangor, Wis., recently with the shipment 
of its first carload of feed to the account 
of A. L. Stanchfield®& Co., Minneapolis. 
Mr. Stanchfield is a long time friend of 
J. A. Forrest, sr., president of the company. 

Mr. Forest has been a flour and feed 
wholesaler since 1900 and his new plan! 
at Bangor is reported to be the finest of 
its type in the country. The plant will 
handle carload lots only with all pur- 
chases and sales handled through the 
firm's Minneapolis office. 

The new plant is constructed of rein 
forced concrete and stone throughout. ii 
comprises a four-story 97 by 95 foot build 
ing, a three-story building 40 by 139 fee: 
and several smaller structures. The mil! 
building is modernly equipped for grinding 
grain and grain screenings and has a 
large rolled oats unit and a unit for the 
manufacture of dairy feeds. The new ware- 
house will store 20,000 hundred pound 
bags. 

@ BOTTORFF PRODUCE CO., Hedrick, 
Iowa, has been purchased by the J. H. 
Wake Feed & Mill Co. from the Iowa- 
Pacific Co. of Ottumwa. 


— 

@ E. J. McDONNELL, South St. Paul, Minn., 
has been appointed to succeed O. M. Jen- 
sen as manager of the feed department of 
Armour & Co.'s plant. 


For VITAMINS 


So mecessary to maintain your 
standard of Feed Quality — it’s 
no gamble with Sardilene. 


The high physical qualities of 
Sardilene, and its biological stand- 


ardization, assure proven results 
for those who include this High-Vitamin 
product in their poultry and _ livestock 
feeds. 


These intrinsic values of Sardilene are the result QU ALIT 7 GUARANTEED 


of decades of experience in fishery products, plus B. 


pioneering scientific research and development. 
Manufactured ny tT. t. BOOTH COMPANY, INC., San Francisco 11, Calif. 
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Yes, you can be sure when you get Sardilene. 
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Victor Reid Takes Over 
West Coast Business 


Victor R. Reid has resigned as sales 
manager of the Hart-Carter Co., Minneap- 
olis, to take over the operation of Reid- 
Strutt & Co., Portland, Ore., Pacific North- 


VICTOR R. REID 


west representatives for Hart-Carter grain 
and seed cleaning equipment. No succes- 
sor has been named. 

Mr. Reid has been associated with Hart- 
Carter for more than 25 years, the last 
nine as sales manager. He began as a 
factory hand and progressed through vari- 
ous positions until he was appointed sales 
manager in 1937. 

Wesley G. Strutt who was Hart-Carter’s 
west coast representative for eight years 
was killed in an automobile accident last 
October. He headed W. G. Strutt & Co. 
which Mr. Reid now will direct. Offices of 
Reid-Strutt & Co. will be located at 414 
Lewis building, Portland. 


Ohio Feed Convention 
Scheduled June 7-8 


The Ohio Grain, Mill & Feed Dealers as- 
sociation will hold its 67th annual conven- 
tion at the Commodore Perry hotel, Toledo, 
June 7-8, according to an announcement 
by W. W. Cummings, secretary of the or- 
ganization. The meeting was originally 
scheduled for Columbus but the site was 
changed because of difficulty in obtaining 
an open date in the capital city. 


@ HERBERT E. SISCHLER, Moorland, Iowa, 
has purchased the Bowles Grain Co. 


@ C. I. BASHORE, INC., Rochester, Ind., 
has completed construction of a new feed 
plant. 


LAZY HENS SAY 


t's unfair... 


‘... that it makes them work too hard. But I say, 
‘Forget the work. If the feed makes you feel like 
working, that’s what counts.’ Bring on your 
greater demands from Greece and your feed 
shortages in Osaway County. I’m on a ‘Lay-Away 


Plan’ and if Nadrisol Solubles can help, I’m for 


Analyses have disclosed that in Distillers Solubles 
the protein content of the original grains is re- 
tained, that the vitamins and minerals of yeast 
added during fermentation give the ingredient 
greater value. When independently conducted 
tests in state colleges produced favorable results, 
profit-wise feed mixers turned to the ingredient 
with confidence. As a highly effective ingredient 
for poultry and livestock feeds, a help in pro- 
ducing fast, economical growth, Nadrisol Solubles 
merits your consideration. 


Produlac Dried has similarly proved its effective- 
ness. Mixed with profit in war-time rations, it 
can contribute to your peace-time formulas as 
well. Why not try Nadrisol Solubles or Produlac 
Dried, the tested ingredients? 


0 
@ JOHN EHLER, Lamont, Iowa, has pur- 


chased the Gibson Elevator Co. elevator at DRIED te 
Aurora. SOLU 

| GRAINS WITH 
@ JAMES G. ROSE, Rushville, Ind., has 


leased the W. G. Kimmel elevator which 
is now called the Rose Elevator. 


DRIED DISTILLERS SOLUBLES 
of 
NATIONAL DISTILLERS PRODUCTS CORPORATION 


GRAIN PRODUCTS DIVISION + 120 BROADWAY - NEW YORK 
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—modern store 
(Continued from page 37) 


shrubbery located at the base. The glass 
block is used to insure privacy in the 
offices while taking advantage of natural 
illumination. Use of blocks here also pro- 
vides adequate insulation against both 
weather and sound. The sales area 
located to the left of the building, is 
fronted with large panels of clear polished 
plate glass. This same treatment is carried 
back on the left side of the front, thus 
making possible a clear view of the in- 
terior of the sales area from practically 
all exterior angles. The entrance located 
near the center of the building is com- 
posed of two Herculite (tempered) glass 


doors. This completes the all-glass motif. 

A special feature of the exterior is in- 
clusion of a small tower or pylon at the 
junction of the sales and office areas. This 
tower rises considerably above the roof 
of the store. Thus it can be seen at a 
considerable distance and provides a 
most suitable space for placing the name 
of the company or the word “feeds”. The 
letters can be of glass in a color contrast- 
ing to the Carrara facing of the tower, 
and laminated directly to the surface. 
The name of the store is also in characters 
of glass which are free-standing on the 
slightly projecting canopy which exiends 
the length of the front. 

The efficient utilization of space is a dis- 
tinguishing factor of this design. One- 
third of the area is devoted to office use, 


SELL STERLING CHICK MASH 


Tuere's REAL PROFIT selling blended and balanced 
Sterling Chick Mash to your customers because it’s a 


feed that means results. 


It produces fast, uniform * 


growth — promotes vitality, health—does a complete 


and efficient job of building*strong, sound birds. 


Gran 


ulated coarse for easy eating — pure, safe, nutritious. 
Cash in on the big demand for this top quality chick 


builder. Place orders now. 


NORTHRUP, KING CO. 


Minneapolis 


_ DEPENDABLE SINCE 1884 


Minnesota 


96 


and has doors leading to both the opera- 
tional areas of the establishment and to 
the store. The sales area itself is well 
illuminated and arranged so that full dis- 
play of feeds, seeds, remedies, and other 
supplies can be made. Farm implements 
and large items can be adequately shown 
in the areas immediately in back of the 
glass separating panels. The location of 
the entrance, immediately adjacent the 
tower, eliminates cross traffic for those 
using either the offices or the sales area. 
A large door from the rear of the sales 
area leads directly to the storage, milling, 
or bulk-handling areas. 

As can be seen in the illustration this 
store can be considered as a separate 
unit easily adaptable to a majority of 
present feed establishments. It can, in a 
manner, be affixed to the front of a struc- 
ture and will lend a well deserved note 
of appeal. The extensive use of glass in 
this design also affords the feed store 
operator with another means for providing 
sanitary safeguards. Since glass is in- 
organic in composition it successfully re- 
sists practically all types of fungi and 
bacteria growth. It is impervious to the 
usual elements causing deterioration in 
other types of materials. 

Although not indicated in the architect's 
conception, the roof of the King’s Feed 
Co. store is insulated with the new glass 
insulation known as Foamglas. This is 
a cellular,.inorganic material with high 
insulating values against temperature, 
condensation, and humidity. What is more 
important to the feed establishment opera- 
tor is that Foamglas is fireproof, water- 
proof, and vermin-proof. It provides an 
excellent insulation for use in feed mills, 
elevators and other buildings in the feed 
indusiry, particularly since it is impervious 
to practically all elements and vermin. 

It is a well established fact that an 
attractively designed exterior plus a taste- 
fully appointed interior helps increase 
business. To the progressive feed store 
operator who is looking forward to ex- 
panding markets, the modern open front 
type of store, as symbolized by the King’s 
Feed Co., offers a real sales stimulating 
medium. This design is only one of many 
which can be worked out by feed opera- 
tors in cooperation with local architects 
and builders. 


@ DONALD E. FALKNOR, West Milton, 
Ohio, has purchased his father’s interest 
in the Falknor-Burke Co. at Troy. 


@ LOUIS WARNETH, Weiser, Idaho, will 
open a feed business in the location which 


formerly housed the Weiser Grain & Feed 
Co. 


CHASE TO BUILD NEW PLANT 

The Chase Bag Co., has sold its Min- 
neapolis factory building at 700 Washing- 
ton avenue, North, to the Gamble-Skogmo 
Co. and will build a new bag plant near 
the Mississippi river, F. H. Ludington, New 
York City, president of the company, has 
announced. The new building is to be 
built on Washington avenue, North, at 
38th street and will contain about 160,000 
square feet of floor space, Mr. Ludington 
said. 
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BUNDLE FROM HEAVEN 


The salesman announced that he had 
just received “a bundle from heaven,” 
and was passing out cigars. 

“Boy or girl?’ asked the feed dealer. 

“Neither,” answered the salesman. “It 
was my laundry.” 


CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION ke 


SLOW WORK 

Mrs. Goldbrick: “Where have you been 
all morning, Maggie?" 

New Maid: “Filling the salt shicienes. 
like you told me, ma’m.” 

Mrs. G.: “All that time?” 

Maid: “Well, it isn't very easy to pour 
the salt through all them little holes.” 

* * * 
SOUR ANSWER 

Junkman: “Any old beer bottles you'd 
like to sell, lady?” 

Old Lady: “Do I look as though I 
drink beer?’ 

Junkman: “Any vinegar bottles you 
would like to sell?” 

MEBBE EVEN THREE! 

A colored man was being arraigned be- 
jore a justice. The justice asked if he 
would like a lawyer to defend him. 

“No jedge, came the reply. “I don't 
think I wants no lawyer. But I'd cer- 
tainly ‘preciate a couple good witnesses 
if you got ‘em!". 


* * * 


WORD OF ADVICE 

A committee was appointed by one of 
the nationally-known magazines to study 
the question of how bes! to hold a wife, 
and a selected list of husbands was quer- 
ied. The only reply received was from a 
western penitentiary. It stated briefly: “I 
found the best way was around the - 
but it shouldn't be overdone. Please note 
change of address.” 

* * 

Remember the good old days when your 

hostess asked, “One lump or two?” 
* * * 
ONCE UPON A TIME 

Three bears went out for a stroll in the 
desert. 

Papa Bear sat on a cactus and said, 
“Ouch!” 

Mama Bear did likewise and said, 
“Oh!” 

Baby Bear sat on a cactus and said 
nothing—just sat. 

Mama Bear turned to Papa Bear and 
said, “Oh, dear! I hope we're not rais- 
ing one of those Dead End Kids!" 

* * * 
SPIRITED REPLY 

Knowing that the minister was very 
fond of cherry brandy, one of the church 
elders offered to present him with a 
bottle on one consideration—that the pas- 
tor acknowledge receipt of the gift in the 
church paper. 

“Gladly,” responded the good man. 

When the church magazine came out 
a few days later, the elder turned at 
once to the “appreciation’’ column. There 
he read: “The minister extends his thanks 
to Elder Brown for his gift of fruit and 
the spirit in which it was given.” 
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Hubby: “Some day, beloved, I shall die 
and leave you.” 


The man who starts out to borrow 
WAR PAINT trouble finds out that his credit is always 
Young girl: “Does this lipstick come off good. 
easy?” 
Clerk: 


“Not if yon et up a good fight.” Old Father Hubbard went to the cup- 

board, 

To get himself a drink. 

When he got there the cupboard was 
bare, 


So he took one from the sink. 


THE BIG QUESTION 


She (tenderly): “How much?” 


Feeders know the value of the 


GRANULAR GRIND 


Farmers and feeders know the value 
of the right type of grind and mix. 
They know that a mealy granular 
grind—is more easily digested — 
higher in feeding value. 


Customers instantly realize the value 
of the Blue Streak Granular Grind, 
free from flour and slivered hulls, 
that mixes smoothly and evenly 
throughout the batch. 


They also know that Blue Streak is 
the mill that produces the granular 
grind. 


You are certain with Blue Streak — 
certain that you are giving your 
: customers the best in feeding value. 


PRATER PULVERIZER COMPANY 
1825 SOUTH 55TH AVENUE CHICAGO 50, ILLINOIS 


Z S PLEASE SEND INFORMATION ON EQUIPMENT CHECKED 
C Blue Streak |i 
Advance 


nb Blue Streak 
Standard 


DO Blue Streak 
Streamliner 


PRODUCES THE GRANULAR 


THAT GRIND! 
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Mash-Nic is a scientifically 


prepared compound containing nicotine in 


special shockless form. It affords easy and effective control of 
large roundworm (Ascaridia galli) in chickens. 


Mash-Nic helps your customers make more money from their 
poultry which is in turn reflected favorably in your business. It 
will pay you to investigate Mash-Nic. 


CONTAINS NICOTINE IN 
 QDORLESS + + TASTELESS 
TNSQLUBLE NON-VOLATILE 
: FORM 
ACTIVE INGREDIENT-NICOTINE 
{EXPRESSED AS ALKALOID). . . 


MASE IN U.S.A. BY 


CHEMICAL CORP. 


LOUISVILLE, Ky. 


CONTROLS Large 
ROUNDWORM 


The scientific principle behind Mash-Nic is respon- 
sible for its efficiency and safety. The nicotine is 
“locked up” in Mash-Nic and is inert during its 
passage through the digestive tract until it reaches 
the small intestine where a chemical reaction with 
the digestive juices releases the nicotine. Full strength 
is then brought to bear on any existing large round- 
worms and they are expelled promptly. 


Because the nicotine is not absorbed in mouth, 
gullet, crop or gizzard, Mash-Nic is a ‘‘shockless 
treatment.” Does not affect growth or production. 
Write today for full information. 


TOBACCO BY-PRODUCTS & CHEMICAL 
CORPORATION, INCORPORATED, Louisville 2, Ky. 
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H. B. PARKER 


H. B. Parker has been appointed sales 
and traffic manager for the new Swift & 
Co. soybean oil mill at Frankfort, Ind., 
according to an announcement by S&S. D. 
Hollett, mill manager. Mr. Parker joined 
Swift's refinery department in 1936 and was 
transferred to the soybean division in 1939. 
He served in the coast guard from 1942 
to 1945. Processing operations are ex- 
pected to begin at the Frankfort soy mill 
in a few months, Mr. Hollett reported. 


W. G. Kellogg to Head 
Hallet G Carey Co. 


W. G. Kellogg, Minneapolis, was elected 
president of Hallet & Carey Co., Minneap- 
olis grain merchants, at the firm's annual 
stockholders meeting held in New York, 
Feb. 13. 

Other officers chosen were: L. P. Gan- 
non, executive vice president; E. R. Kibler 
and H. C. Whitten, vice presidents; Jack 
Meyer, treasurer; E. J. Dorsey, secretary: 
H. L. Hankinson, assistant secretary; and 
F. L. Gonyea and R. R. McRoberts, as- 
sistant treasurers. Mr. Meyer is from New 
York and all other officers are from Min- 
neapolis. 

The following were elected directors: 
Carlos Falk, R. F. Straub and M. K. Cross- 
nary, all of New York; K. A. Powell, 
Winnipeg; and Mr. Kellogg, Minneapolis 


@ OREGON MILLING CO., Oregon, Wis., 
has been purchased by Max and Sam 
Lerner. 


@ FRANK SWEENEY, Oregon, Wis., has 
purchased the Cusick interest in the seed 
and feed business, coal and stock yards 


MOVE TO NEW OFFICES 
The Kansas Grain, Feed and Seed 
Dealers association has moved its offices 
to 823 Wiley building, Hutchinson, Kan., 
according to an announcement by O. E. 
Case, secretary of the organization. 
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HE program to acquaint farmers 

and all feeders with the facts about 
the present feed crisis so that the feed 
industry will not be blamed for the short- 
ages is being universally approved and 
The Feed Bag has been highly compli- 
mented for its February editorial and 
suggested advertisment explaining this 
problem and for the radio presentation of 
the topic which David K. Steenbergh, 
publisher of The Feed Bag, made in an 
interview with Everett Mitchell over 
WMAQ and 135 NEC stations on Sunday, 
Feb, 24. 

Many local manufacturers and dealers 
have used the suggested advertisement 
in their weekly newspapers and 
the weekly newspapers and the Whole- 
saler Warehouse, Manchester, Iowa, re- 
printed the editorial captioned “Protect 
Your Good Name” in a 2 col. x 20 in. 
advertisement in the Manchester Demo- 
crat-Radio on March 5. 

Clyde Bigham of the Wholesaler 
Warehouse writes: “We took the liberty 
of reprinting—in our local newspaper— 
your fine editorial. Have attached a copy. 
If you wish to cause us trouble because 
we used your editorial without permis- 
sion it will not make a particle of differ- 
ence. Being in the feed business under 
present conditions, we have so much 
trouble that a little more just wouldn't 
be noticed.” 

J. G. Matthews, vice president and 
treasurer of the National Oats Co., East 
St. Louis, Ill., writes: “I want to take this 
opportunity to congratulate you on this 
editorial. I feel that the information con- 
tained therein should be in the hands of 
every feed dealer and feed consumer in 
the country.’’ Mr. Matthews planographed 
the full page editorial for mailing to all 
Corno dealers and offers them additional 
copies for distribution to their customers. 

Carl G. Orsinger of the Waterloo Mills 
Co., Waterloo, Iowa, wrote: “Just read 
your splendid editorial in the February 
issue of The Feed Bag. I think you have 
covered the situation expertly and thor- 
oughly. I think that tear sheets of this 
editorial should be mailed to many of the 
more influential members of congress as 
well as Anderson, Byrnes, Bowles and nu- 
merous others.” 

Carl Luther of Archer-Daniels-Midland 
Co., Minneapolis, writes: “Your editorial 
in the February issue of The Feed Bag is 
so clear and to the point, we wonder if 
it would be possible for us to obtain 
about 250 reprints of this one page.” 

More comments were received with 
reference to the radio interview. 

Paul Gebert, jr., the Lincoln Mill, Mer- 
rill, Wis., telephoned: “Your radio talk 
hit the nail on the head and the farmers 
are believing what you said. Ten of my 
customers have been in this morning 
talking about you and wanting to buy 
full truckloads of feed.” 

Paul Sather of the King Midas Flour 
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and editorial are 
well received 


Mills, Minneapolis, wrote: “I am glad I 
had the chance to hear your swell job 
of reporting on the feed picture to the 
nation on the dairy farmer program. Most 
speakers are inclined to pull their 
punches when they are put on the spot 
but you certainly let loose with both 
barrels.” 

Ralph Field, president of the American 


Rich in Vitamins 


EAC TURED OV 
Tre G.E.CON KEY CO. 
Ono 


Feed Manufacturers association, Chicago: 
“I want to congratulate you on the very 
nice presentation you made over:the 
radio with Everett Mitchell. I think you 
did a swell job.” 

Oscar M. Straube of Pay Way Mills, 
Kansas City, Kans., telegraphed: “Tone 
quality and comments excellent. Think 
your broadcast told position of industry.” 

Donald F. Crane of E. J. Crane & Sons, 
Chippewa Falls, Wis.: “We certainly 
want to congratulate you on your very 
excellent and thorough presentation of 
the facts of, and causes contributing to, 
the present feed crisis over the radio 
yesterday. It is our hope that a goodly 
number of our customers were tuned in 
for you really gave them the picture. in 
no uncertain manner. Your talk was 


Big 
the bag 


AND “EB ror 
YOUR CUSTOMERS 


Those two BIG red letters ‘‘Y-O” 
on the bag do put over Conkeys 
BIG ‘vitamin story fast. Remem- 
ber, too, how BIG they really are 
in helping your trade know how to 
get BIG feeding results with BIG 
profits. 


THE G. E. CON 


KEY COMPANY 


6761 Broadway, Cleveland 5, Ohio 


MILLS: CLEVELAND, O. 


TOLEDO, e 


NEBRASKA CITY, NEBR. 


“IT PAYS TO FOLLOW THE WAT 
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most timely and is certain to have bene- 
ficial effects for our industry.” F 

Mark G. Thornburg, secretary of the 
Western Grain & Feed association, Des 
Moines, Iowa: “I want to congratulate 
you upon the interview you gave over 
the radio Sunday noon. I think you 
covered the subject splendidly in the 
short time you had.” 

Wayne Fish, secretary of the North- 
west Feed Manufacturers & Distributors 
association, Minneapolis: “You did a 
grand job this noon on the dairy farmer 
program and your remarks were certainly 
well founded and covered the subject 
perfectly. You should be a radio com- 
mentator.” 

James F. Keegan of Keegan Bros., Rich- 
land Center, Wis., and president of the 


THE WHOLE MILK WAY 
OF RAISING A CALF 
1600 POUNDS MILK 


THE FUL-0-PEP WAY 
350 POUNDS MILK 
150 LBS.FUL-O-PEP 


Central Retail. Feed association: “Heard 
your talk on the radio. You sure did a 
swell job and I think that is the best way 
to explain this situation as there were 
sure to be a lot of farmers listening to 
that program.” 

Dave Carlson of the North East Feed 
Mill Co., Minneapolis: ‘You sounded very 
natural and had something to say. Hope 
you get more opportunities to go on the 
air as it will do a lot of good for the 
feed trade.” 

Harry G. Cowan, Spencer Kellogg & 
Sons, Minneapolis: “I was one of the 
many thousands who listened to your 
radio talk last Sunday. I thought you 
did a splendid job.” 

Claire Nelson of Merck & Co., Rahway, 
N. J.: “We would like very much to have 


Help Your Customers Save Milk 
By Featuring Ful-O-Pep 


AT LEAST 75% OF THE MILK once used in 
raising a calf may now be saved by 
feeding vitamin-rich Ful-O-Pep Calf 
Starter. At the same time, many dairy- 
men raise even better calves on Ful-O- 
Pep Calf Starter than they formerly 
raised on whole milk. 


FUL-O-PEP RAISED CALVES are big and 
rugged, they’re deep-chested and trim 
in the middle, the hide is soft and pli- 


able and the hair is smooth and silky. 
And calves raised the Ful-O-Pep Way 
usually have little or no trouble from 
scours and digestive upsets. 


WITH MILK SO MUCH IN DEMAND, help 
dairymen save milk and save money by 
recommending Ful-O-Pep Calf Starter. 
For more information about this profit- 
able feed, write to The Quaker Oats 
Company, Chicago 4, Ill. 


FUL-@=PEP cater starter 


Builds big rugged calves at low cost 


a copy of the transcript as presented on 
February 24 during the Voice of the Dairy 
Farmer program of the American Dauairy 
association.” 

H. W. Clements, manager of Bemis 
Bro. Bag Co., Chicago: “I heard your 
radio talk last Sunday. It was indeed 
splendid and I enjoyed it.” 

M. L. Shipley. advertising manager of 
Vitality Mills, Chicago: “Will you kindly 
send us a copy of the discussion which 
you broadcasted over WMAQ on Fe! - 
ary 24.” 

Clyde H. Hendrix, vice presiden: of 
Pillsbury Mills, Clinton, lowa: “I wan: to 
congratulate you on the good job 
did with Everett Mitchell on Sunday. You 
went right to the point and didn't Ick 
courage. I think our feed industry press 
is the best in the United States.” 

Frank F. Helberg president of the Elgin 
Flour & Feed Co., Elgin, Ill.: “I listened to 
your broadcast last Sunday and wish: to 
congratulate you for the splendid job , 
did. Keep the good work up.” 

Transcript of the radio interview of 
Steenbergh by Mitchell is published on 
page 51 of this issue of The Feed Bag. 


Ralston Purina Names 
New Plant Managers 


New managers for three Ralston Purina 
mills have been announced by Ray F. 
Rowland, St. Louis, vice president in 
charge of production. Joseph F. Lepine has 
been appointed manager of the Buffalo 
mill and T. R. Schreiner has been pro- 
moted to manager of the Wichita plant. 
Victor H. Frisch, formerly manager at 
Wichita, has been appointed to succeed 
L. M. Robison at Richmond, Ind. 

Mr. Lepine succeeds the late Lloyd Hed- 
rick, who died Feb. 7. Mr. Schreiner has 
been‘ assistant manager at Iowa Falls for 
the past year and succeeds Mr. Frisch who 
moves to Richmond after managing the 
Wichita plant since 1940. 

@ MURRAY WEAKLEY, Dyersburg, Tenn., 
has announced that the Forked Deer Soya 
Mills, Inc., which he heads will build a 
new $350,000 soybean’ processing plan! 


"But they told us chocolate milk came from 
cows, too!" 
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ECAUSE the first supply of gray 

flour may cause housewives some 
concern as to its baking qualities dealers 
who handle flour should familiarize them- 
selves with the differences between the 
new 80 per cent extraction flour and regu- 
lar white flour. 

The new emergency flour is a cream- 
gray or an off-white color instead of the 
usual creamy white. This color is due 
mainly to the presence of some parts of 
the wheat kernel which contain consider- 
able amounts of natural plant color pig- 
ment. 

Emergency flour is not all-purpose. How- 
ever, because it will be the only flour 
available it probably will be used for all 
purposes. Millers are making every ef- 
{ort to make the emergency flour as much 
like regular extraction as possible. Home- 
makers who used self-rising flour will find 
their dealers stocking emergency quality 
self-rising flour. 

The new flour has come out well on al- 
most all baking and cooking tests. Only 
the clear, creamy color which has in the 
past been identified with fine baked prod- 
ucts is missing. Biscuits, bread and pas- 
try now have a slightly grayish tinge. 
Products which use whole eggs or egg 
yolks—muffins, cookies, sweet yeast breads 
and rolls, coffee cakes and cakes—are a 
little lighter because the eggs mask the 
slightly darker tint. . 

In baking itself emergency flour is 
used just like enriched white flour. A 
minimum of mixing or stirring after flour 
and liquid have been combined seems ad- 
visable when products use baking powder 
or sour milk and seda for leavening. The 
advice to mix only until flour is moistened 
is especially important with the new type 
flour. 

When making yeast-leavened products 
batters and doughs should be handled 
lightly especially after they have risen 
once. These products should not be al- 
lowed to rise too long or to get too light. 
Letting them rise only until they are 
doubled and no more seems best. When 
using soft wheat emergency flour, yeast- 
leavened products should be allowed to 
rise until not quite doubled. 

Cakes will not be as velvety and deli- 
cate as before but will still be good. Two- 
egg and chocolate cakes will show little 
difference from similar cakes made with 
all-purpose white flour. 

As a thickener there is no difference in 
qualities of emergency and all-white 
flours. Emergency flour is a good mixer 
for thickening gravies, making sauces and 
for pie and cake fillings. 

Proven recipes which worked well with 
white flour will turn out equally fine 
baked and cooked products with grayish 
emergency flour. 

Food values are a little different in the 
new flour. It contains more thiamine, 
niacin, riboflavin and iron than plain white 
flour but only about half as much as en- 
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noted in tests of 
emergency flour 


riched white flour. Because of this most 
emergency flour is being enriched in ac- 
cordance with enriched white flour stand- 
ards. 

Emergency flour contains a_ slightly 
higher protein content than enriched white 
flour, about three-fourths of 1 per cent. 
These proteins, however, do not contribute 


Nourse 


f 


\¢ and Your Customer's 
OAKES 


to baking quality. They belong to the 
non-gluten forming proteins and also tend 
to weaken the gluten structure essential to 
good batters and doughs. As flour is a 
cookery ingredient rather than just a food 
in itself the baking quality of its proteins 
is equally as important as their quantity 
or perhaps even more important. Good 
appetite appeal is necessary as a pre-re- 
quisite to good nutritional appeal. 

In calories emergency flour is compar- 
able to white flour. 

For storage it is advisable to keep 
emergency flour stocks somewhat smaller 
than white flour stocks because the new 
flour does not keep as well. Like all flour 
emergency flour should be kept in a cov- 
ered container in a cool dry place. 


M.1.PGan 


sag rod, Other fuel types available. 


6— No. 64 
Glass Pans for 
Mason Jars 
.One-piece polished glass. 

Fits any Mason Jer.” 


3— No. 503° 
Waterers 
Made of heavy galvanized 
steel. Double wall con- 
\ struction, 42” drinking 
space. 


6—No. 448. 
Chick Feeders 
Has turned flange «long 
trough to prevent feed 
waste. Adjustable reel 
guards revolve to prevent 
roosting* 48 inches long. 


-6— No. 3942-W 
Broiler Troughs 


42 inches long. Capacity 
15 quarts feed. Has hinged 
wire grill that lifts easily. 
Adjustable. 


Here’s a LIFESAVER for Chicks-the 709-E Battery Brooder 


Thousands of these Batteries are in use in hatcheries and 
broiler plants. They have brought through millions of chicks 


| Oakes M.I. (Maximum In- 
' take) Plan is a real help to 
more profitable selling of 
poultry equipment...It 
stresses Balanced Unit Sales 

,..tells how and why proper 
equipment for ‘Maximum In- 


take’’ of feed afd water cuts 

chick loss, promotes fastér 
is // growth, increases egg production. 
OAKES BALANCED UNIT FOR 300 CHICKS 


,/ 1—No.750 Electric Brooder. 6- -No. 448 Chick 


Feeders. 6—No. 64 Glass Pan Founts. 3—No. 
503 Waterers. 6—No. 3942-W Broiler Troughs. 


Trying to raise too many chicks with too little 


equipment results in excessive chick losses. Thrifty 
growth in brooder house means greater 
profit realized in less time. You can 
sell the Unit shown here with 
complete assurance that it 
will do the job right. IHus- «KS 
tration shows arrangement for 
best results. 


No. 750 ELECTRIC BROODER i 
Provides 2,704 inches of brooding area. Canopy 52 x 52 inches. 
‘Has adjustable legs. Sturdy assembly. Heavy denim-curtain on can’t 


with mortality losses as low as 1 to 3%. Chicks brood in 
enclosed section. Heat is deflected downward. Made entirely of 
metal. Many hatcheries use for display and storage. Send for 
our new Catalog No. 52 and copies of the M. I. Plan Booklet. If 
your regular jobber cannot supply you‘ write us. 


“THE OAKES MFG. COMPANY 
BOx 30-A TIPTON, INDIANA 
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FIRST WISCONSIN 


WATCH THIS MAGAZINE FOR IMPORTANT ANNOUNCEMENT 


[FORTIFIED |y | FORTIFIED | 
PIG | BREEDERS | 
(BUTTERMILK | [BUTTERMILK | 
| FORTIFIED PLAIN | 

| CHICK Condensed | 
BUTTERMILK | BUTTERMILK | 


Waite us for 
MERCHANTS CREAMERY co. 


536 LIVINGSTON STREET - - CINCINNATI, OHIO 
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AUSTIN W. CARPENTER 


In asking the readers of my column to 
again think through with me on the impact 
of Senate Bill 882 and House Bill 2922 
which cover proposed legislation known 
as the national fertilizer program, I feel no 
apology is necessary when the threat 
these bills carry against private enterprise 
is considered. 

When the Hill-Bankhead-Flanagan bills 
were dropped in the legislative hopper 
some months ago, I attempted to point out 
that the enactment of this legislation 
would be another case of taking the tax 
dollars of private industry to build and 
operate another big government corpora- 
tion to compete with private businesses in 


Austin W. Carpenter is a member of 
the New York State Emergency Food 
commission and executive director of the 
Eastern Federation of Feed Merchants. 
His opinions, as expressed in this column, 
are his own and are not necessarily shared 
by the publishers of The Feed Bag. 


the fertilizer field. This angle of the situa- 
tion it seemed to me demanded opposing 
“action by private business people. 

On discovering that a provision of this 
proposed legislation provided that at the 
end of five years of operation these gov- 
ernment fertilizer plants were to be turned 
over to regional farm cooperatives, thus 
emphasizing another attempt to use gov- 
ernment to aid tax-free cooperatives as 
against independent taxpaying businesses, 
it seemed logical that businessmen en- 
ergize themselves to prevent such legisla- 
tion becoming law. 

But the real pay-off came when still 
further scrutiny of the proposed legisla- 
tion brought to the surface its objective 
of establishing test demonstration farms 
throughout the country to whom fertilizer 
produced in the government plants is to be 
distributed absolutely free of cost. Then, 
it seemed to me that taxpaying free enter- 
prise people should become boiling mad 
at this socialistic feature of the proposed 
law. 

A paragraph in the house and senate 
bills provides that 75 farms in each of the 
2000 agricultural counties of America 
would receive government manufactured 
fertilizer scot-free. 

The enactment of this legislation could 
have far reaching impact. Once a law, 
it could easily be used as a pattern for 
the establishment of government in manu- 
facturing and distribution of livestock 
feeds, farm implements and other farm 
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supply commodities. 
Quite interestingly, the two dominant 
farm organizations of the country are di- 
vided on these bills. The farm bureau 
under the leadership of President Edward 
O'Neal is strongly plugging for them while 
the national grange organization is against 
them. In this connection, I wonder if 
the grange opposition stems from the fact 
that grange thinking is influenced con- 
siderably by the leaders of the north- 
eastern cooperatives who are strongly in 
the business of manufacturing and selling 
fertilizers. 
Under the opposition of the grange and 
-northeastern cooperatives, these bills are 
laying dormant in the legislative hopper. 
However, it must be recognized that Presi- 


THAT 


CERTAIN 


dent O'Neal of the farm bureau is a crafty 
operator on legislative matters. While at 
the present time, he isn’t pressing this 
legislation he is still definitely committed 
to secure its final enactment. He is simply 
biding the arrival of the psychological time 
to quickly uncover this proposed legisla- 
tion and rush through its passage while 
the opposition is napping. 

Signing off, it seems appropriate to em- 
phasize that independent farm supply 
business people refuse to be lulled into 
complacency by present inaction on this 
proposed legislation. Instead, it’s highly 
important to keep up a constant fire of op- 
position to this unfair and socialistic law 
proposal. Let your congressman know 
your opposition to it. 


@ Dry Skim and buttermilk are being produced 


every day. Supplies are not plentiful, to be sure, 


but you are fortunate, indeed, if you are using 


these milk products in your chick and turkey 


starters and in your breeding mashes—fortunate 


because you and your customers may know that 


dry skim and buttermilk supply that certain 


something which is needed to make good starters 


and breeding mashes. Be sure to include dry 


skim or buttermilk in these highly critical feeds 


whenever possible. 


AMERICAN DRY MILK INSTITUTE, INC 


LA SALLE STREET, CHICAGO 
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—frontier 


(Continued from page 75) 


first decade of the 20th century. 

Col. Lieber himself looked over the 
Spring Mill property but decided there 
wasn't land enough for a good park. He 
said that Lawrence county, which was to 
make the donation, would also have to in- 
clude some of the surrounding area. Col. 
Lieber hadn't seen the old village on his 
first visit but the next time he inspected 
the property he and his guide stumbled 
onto it. 

“What's this layout?” the Colonel asked. 

“Just a deserted dump. We'll get it out 
of here fast!’ the guide replied. 

But Richard Lieber didn’t want the vil- 


40 to 150 H.P. 
Engine or Motor Drive 


BETTER ALL ‘ROUND PERFORMANCE 


lage removed; he wanted it restored. The 
Lehigh Portland Cement Co. agreed to 
donate the land if the state would restore 
the village. Indiana's engineers went to 
work in earnest. Everything had to be 
just as it was 100 years ago, Col. Lieber 
directed. “It has to be genuine,” he told 
his engineers. They complied. 

Denzil Doggett, a young engineer, pro- 
posed that the mill be put in running 
order. Col. Lieber was at first uncertain but 
then agreed. From splash marks on the 
walls of what was left of the stone mill 
building, Doggett got an approximate 


idea of the size of the mill wheel. A 
workmar. stumbled on a half-rotted sec- 
tion of the rim of the original wheel and 
Doggett was set to go. 
a 24-foot wheel. 


He reconstructed 


Really 
BIG Capacity 


Hammermill 


Capable of 
24 Hour SERVICE 
7 DAYS A WEEK 


For flour and feed manufacturers, there's profit in the enormous 
capacity, remarkable endurance and the uniformly fine quality 


grinding. 


For those engaged in custom feed grinding, profit also 
lies in the speed, adaptability and quick “change-over” 


features. 


Prompt delivery of several sizes — Write today for complete information. 


| JACOBSON MACHINE WORKS 


| 1074 Tenth Avenue S. E. 
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Minneapolis 14, Minn. 


An old miller turned up from nowhere 
to sharpen the French stone burrs. Cash 
and antique donations poured in from 
all over the state. Everyone seemed to 
want to help. 

Then one day the great wheel started 
turning. It groaned and creaked and Col. 
Lieber mopped his brow with anxiety” 
“Come on, come on, wheel!” he pleaded 
The wheel must have heard him for its 
ominous creak became a steady, efficient- 
sounding hum. The great stone burrs 
turned rapidly and the yellow corn mea! 
poured out. The Spring Mill had come 
to life again! 

Tourists never leave Spring Mill state 
park without first purchasing a sack of 
corn meal to take home. Particular house- 
wives all over Indiana insist there is no 
other meal of comparative quality. 

The Spring Mill village is humming 
again and the yellow meal pours from the 
mighty stone burrs like sunbeams from 
the sky. Visitors from many states and 
foreign lands have enjoyed their sightsee- 
ing at the restored village. Those visitors 
who love the romance of frontier America 
never leave without saying, “Spring Mill 
wasn't dead; she was just resting up a 
little for the busy days ahead!” 


Mussers to Represent 
Sprout, Waldron Co. 


Ralph J. Musser, Los Angeles, has been 
appointed representative for the entire 
state of California by Sprout, Waldron 
& Co., Muncy, Pa., equipment manufac- 
turers. Mr. Musser, who has been the 
company’s southern California agent for 
the past 20 years, will now also direct 
sales in northern California formerly 
handled by the H. M. Shanzer Co., San 
Francisco. 

Robert Musser, recently discharged from 
the army, will assist his father with the 
expanded territory. As soon as facilities 
are available the Mussers plan to stock 
a full line of replacement parts for Sprout- 
Waldron machines in use in the California 
territory. Their Los Angeles office is lo- 
cated at 4210 Tenth avenue. 


@ RAGLAND BROS.., Leitchfield, Ky., have 
purchased the feed business from G. M. 
Haycraft and his son Tilford. 


@ UHLMAN GRAIN CO., Otoe, Neb., has 
been sold to E. W. Sauder of Gridley and 
L. L. Sauder of Lamont. 


@ W. J. SAVAGE, Knoxville, Tenn., has in- 
stalled a new l-ton Brower feed mixer. 


RESUME MOISTURE METER REPAIRS 
The Seedboro Equipment Co., Chicago, 
has announced that it can again make 
repairs on Tag-Heppenstall moisture 
meters and urges meter owners to have 
their equipment inspected before the next 
harvest. The firm recommends overhaul- 
ing meters every few years for maximum 
accuracy. Requests for complete partic- 
ulars on the repair service and shipping 
directions should be addressed to the com- 
pany at 223 W. Jackson boulevard, Chi- 
cago 6, Ill. 
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Concrete 


EED plant operators find it necessary 

to do or supervise many kinds of jobs, 
concrete steps sometimes being one of the 
jobs. Herewith is a sketch that shows how 
to make first class, substantial, concrete 
steps, up or down nearly any slope, with 
the least effort and at least expense. Only 


NATURAL SLOPE OR 
GWEN SLOPE 


70 BE DUG OUT FOR 47. STEP 


400k, WALK, OR LANDING 


one form is necessary—a form made of 
two boards and a brace as indicated in 
the sketch by the arrow and the words, 
“Form, 2nd step.” 

The writer recently made eight steps up 
a slope that was 8” up vertically to each 
10” horizontally which is a convenient 
slope for steps and the same ratio was 
therefore used in the steps themselves— 
8” vertically and 10” horizontally—and as 
a result the amount of digging necessary 
was reduced to the absolute minimum. 
The writer merely dug out “notches.” The 
sketch shows the amount of earth that 
must be removed, which isn’t much. 

Obviously, the thing to do is to begin at 
the bottom and work upward. The writer 
first laid the ‘floor.’ After a day of har- 
dening, he built the first step with the 
form in the position as marked “Ist step.” 
Then he allowed the step to harden for 
a day after which he moved the form to 
the position as shown for the second step. 
Next day he built the third step. And so 
on until all of the steps were built. He 
did the work during “between and after 


hours” as there was no great hurry. Of : 


course where a complete stairway must 
be finished in a day, forms must be built 
for each and every step, making that meth- 
od considerably more expensive than the 
method described here. 

This method lends itself to application in 
many variations. The length of the boards 
in the form, to be sure, determines the 
width of the steps. The thing to do is to 
use boards in the form which are as long 
as the stairway is to be wide. Then if the 
stairway is to be narrowed gradually as 
you move upward, it is simply necessary 
to saw the required amount off the boards 
with the making of each step. Or, if the 
stairway is to be spiral, the baseboard of 
the form will be a trapezoid. With the 
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are easy to make 
by this method 


by F. W. MADISON 


same two boards it would be possible to 
do a number of “stunts” in spiraling up an 
embankment. 

Make certain that the earth is well 
packed. That is why it is best to use the 
natural slope of the earth, if possible, be- 


cause the earth has been packed by na- 
ture for many centuries. Also, make the 
layers of concrete thick enough so that they 
won't crack, particularly if subjected to 
freezing temperatures. Four inches thick, 
if outdoors in cold climates, is recom- 
mended. 

@ EDWARD DORAN, Boone, Iowa, is now 
operating the Boone Cereal Mill which he 
recently purchased. 

@ ADAMS HATCHERY, INC., American 
Fork, Utah, has installed a new l-ton 
Brower feed mixer. 

@ KALONA FEED CO., Kalona, Iowa, has 
been purchased by E. B. Hochstetler from 
Herman Swartendruber and Arden Safo- 
rek. 


No. 216 (above) is 16'x32' but 
similar buildings can be had in” 
24' and 48' wide and almost 

length. 


ABRICATED 


E 
-F 


PRE 


ARM BUILDINGS 


Scores of “Premier” dealers have 
proven to their own profit that it’s 
as easy to sell a wanted building 


No. U-12-SR Brooder 
House. Finest 12'x 


(ready for quick, easy assembly by 
inexpert help) as to sell a bag of 
feed or a box of chicks! 


If you have the courage, capital and 
help, here is the House Line to help you 
roll up a big volume and large profits. 
A hot tip! Assemble a 216 House on your 
property for storage, sales room and 
demonstration. That sells ‘em. Prices, 
agency proposition and House Catalog 


No. 108 Brooder House, 
10'x8' size. Economical 
for the small poultry 
raiser. 


The X15 Skyline House (abo 
wide ‘and 20' long Add | 
to moke any length desired. 


FOR ANY 
IN POULTRY FARM EQUIPMEN 


mailed on request. 
THE NATIONAL IDEAL CO. 


904 N. W. Summit St., 
Toledo 4, Ohio 


FACTORY PRECISION. 


RIGHT! 


BUILT & 
PRICED 


TO 


, OHIO 


3RO, STEP At 
“uff 
FORM \ 
| 
» 
12’ house on the 
market. Note large 
NATIONAL-IDEAL, TOLEDO 


GRAIN 
COMMISSION 


AND 


MERCHANTS 


Consignments Solicited 


BARLEY — RYE 


BRANCH OFFICES 
AT 


AMES, IA. 
ALGONA, IA. 
SAC CITY, IA. 
SIOUX FALLS 


W. M. BELL 


COMPANY 


ESTABLISHED 1897 


Milwaukee-Cedar Rapids, la. 


PHONE — MILWAUKEE 
DALY 5135 


Phone — Cedar Rapids, 8827 


This month The Feed Bag honors Wil- 
liam N. Knauf, Chilton, Wis., who will 
celebrate his 73rd birthday on April 23. 
During all but the first 16 years of his life 
he has been actively engaged in the feed, 
seed and grain business. He worked for 
his father until he was 19 when he started 
his own firm in association with Frank 
Tesch. Because of his youth, a special 
act of the legislature was necessary to 
validate his transactions. The Knauf & 
Tesch Co., of which Bill has always been 
president, headquarters at Chilton, Wis., 
and operates branches at Greenleaf, Kau- 
kauna and Maplewood. In addition to a 
large feed, seed and grain business, the 
company manufactures pigeon feeds which 
it merchandises throughout the United 
States and in Mexico. 

Developing and managing this enter- 
prise remarkably left Bill Knauf with suf- 
ficient time to help organize the Chilton 
National bank, serving as its first presi- 
dent and continually as a director; help 
organize and serve as an officer of Calu- 
met Dairy Co. until sold to the Carnation 
Co. in 1911; and help organize the Chil- 
ton Canning Co. of which he has been 
president for the last seven years. He is 
a past president and veteran secretary of 
the Kiwanis club of Chilton, first Grand 
Knight of the Calumet council Knights of 
Columbus and a past president of Cen- 
tral Retail Feed association. 


APRIL 1—R. A. Hoyt. Tennant & Hoyt 
Co., Lake City, Minn.; Julius E. Lentz, 
Mauser Mill Co., Treichlers, Pa; George 
Sroda, Frank Sroda & Sons Co., Amherst 
Junction, Wis. 

APRIL 2—Russell B. Maas, Screw Con- 
veyor Corp., Hammond, Ind.; William Moll, 
Franke Grain Co., Milwaukee, Wis.; J. H. 
Murphy, Murphy Products Co., Burlington, 
Wis.; W. I. Sargent, Sargent & Co,, 
Des Moines, Iowa. 

APRIL 4—H. G. Bos, Dr. Salsbury's 
Laboratories, Charles City, Iowa. 

APRIL 5—D. A. Lewis, Brainerd, Minn. 
(Production and Marketing Administra- 
tion). 

APRIL 6—Herbert K. Clofine, H. K. Clo- 
fine Co., Philadelphia, Pa; Carroll F. 
Swanson, Iowa Feed Co., Des Moines, 
Iowa. 

APRIL 7—Gerald L. Stutz, National Food 
Co., Fond du Lac, Wis. 

APRIL 9—Hal Gillot, Drexel Hill, Pa. 
(Blatchford Calf Meal Co.); J. A. Krimm, 
Robinson Mfg. Co., Muncy, Pa. 

APRIL 11—Harold Bergman, Wisconsin 
Paper Products Co., Milwaukee, Wis. 

APRIL 13—T. F. Brubaker, Highland 
Park Feed & Supply Co., Des Moines, 
Iowa; W. D. Walker, Arcady Farms Mill- 
ing Co., Chicago, Ill. 

APRIL 14—Bert Collins, Checkerboard 
Elevator Co., St. Louis, Mo.; Donald F. 
Crane, E. J. Crane & Sons, Chippewa 
Falls, Wis.; Carl Marks, Feed Supplies Inc., 


WILLIAM N. KNAUF 


Milwaukee, Wis.; Searle Mowat, Larrowe 
Milling Co., Detroit, Mich. 

APRIL 15—H. A. Dyer, W. J. Small Sales 
Co., Kansas City, Mo.; Joe Harris, Cargill 
Inc., Milwaukee, Wis. 

APRIL 16—Philip W. Pillsbury, Pillsbury 
Flour Mills, Minneapolis, Minn; A. L. 
Stanchfield, A. L. Stanchfield & Co., Min- 
neapolis, Minn.; W. H. Wilde, Oakland, 
Calif. (The McCarty Co.) 

APRIL 17—N. A. Davidson, Stone Moun- 
tain Grit Co., Lithonia, Ga.; J. E. Nelson, 
Armour & Co., Chicago, Ill.; Wm. T. Stautz, 
Lake Geneva, Wis. (G. E. Conkey Co.) 

APRIL 18—Wm. P. Gruendler, Gruend- 
ler Crusher & Pulverizer Co., St. Louis, 
Mo.; Maurice T. Williams, B. F. Gump Co., 
Chicago, IIl. 

APRIL 19—Ray H. Kaercher, Globe Mill- 
ing Co., Watertown, Wis. : 

APRIL 20—W. W. Cummings, Ohio 
Grain, Mill & Feed Dealers Ass'n., Colum- 
bus, Ohio; Kenneth E. Eldred, Chas. H. 
Eldred & Co., Inc., Bainbridge, N. Y. 

APRIL 21—Chas. B. Dreyer, Dreyer Com- 
mission Co., Kansas City, Mo.; R. Q. Ham- 
mer, Consolidated Products Co., Danville, 
Ill.; F. M. Rosekrans, jr., Wayzeta, Minn. 

APRIL 22—S. D. Hollett, Swift & Co. Soy- 
bean Mill, Frankfort, Ind.; Arthur F. Hop- 
kins, Chas. M. Cox Co., Boston, Mass. 

APRIL 23—W. N. Knauf, Knauf & Tesch 
Co., Chilton, Wis. 

APRIL 25—Wendell L. Ledin, 
Feed & Produce Co., Bethel, Minn. 

APRIL 26—Robert Newsome, Newsome 
Commission Co., Minneapolis, Minn. 

APRIL 27—P. G. Hale, Checkerboard 
Elevator Co., Kansas City, Mo. 

APRIL 29—M. M. Nowak, Nowak Mill: 
Inc., Chicago, Ill.; Howard Jacobson, 
Jacobson Machine Works, Minneapolis, 
Minn. 

APRIL 30—Wayne Fish, Wayne Fish 4 
Co., Minneapolis, Minn. 

@ GEORGE FELTS, JR., Sturgis, Ky., has 
purchased Christ Christensen’s half inter- 
est in the Sturgis Feed & Produce Co. and 
now is a partner with his father in the 
firm. 


Bethe! 
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Ohio Grain Association 


Elects O. J. Jeffery 


Over 700 industry representatives met at 
the Secor hotel, Toledo, Feb. 25-26, for 
the 3lst annual convention of the Farmers 
Grain Dealers Association of Ohio. O. J. 
Jeflery, Paulding, was elected president 
of the organization; Virgil Kohring, Pem- 
berville, first vice president and A. C. 
Patzer, Grove City, second vice president. 

Cc. §. Latchaw, Defiance, was elected 
secretary; Judge C. W. Palmer, Defiance, 
treasurer; and the following directors were 
chosen for two year terms: C. B. Krohn, 
Ney; O. J. Weiker, Upper Sandusky; and 
William Bricker, Oak Harbor. Elected for 
three year terms as directors were: Stan- 
ley Salisbury, Perrysburg; Harry Huffman, 
Aca; and Judge Palmer. 

Speakers who addressed convention 
sessions included: B. A. Wallace, Ohio 
Siate university; Fountain. H. Thompson, 
USDA; J. W. Calland, Decatur, Ind.; and 
Dave Elder, OPA price specialist. Ohio 
men who spoke were: F. G. Ketner and 
C. M. Ferguson, Columbus; Frazier Reams, 
Toledo; John Forshey, Toledo; Elton Kile, 


Kileville; Fritz Frederick, Marysville; Harry - 


Lee, Fostoria; W. R. Talbert, Toledo; and 
Wiley Jackson, Holgate. 


Termohlen to Succeed 
Hobart C. Creighton 


W. D. (Dewey) Termohlen, government 
career man, has been named to succeed 
Hobart C. Creighton as head of the de- 
partment of agriculture poultry branch, 
Clinton P. Anderson, secretary of agricul- 
ture, has announced. Mr. Creighton, War- 
saw, Ind., poultryman, resigned March 8. 

Mr. Termohlen joined the AAA staff in 
1933 and has been with the department 
ever since that time. He is an Iowan and 
specialized in poultry husbandry and eco- 
nomics at Iowa State college. Through 
the years of his USDA affiliation Mr. Ter- 
mohlen has made frequent field trips 
throughout the United States. 

Roy W. Lennartson, who headed the 
army quartermaster corps poultry procure- 
ment program until his discharge last De- 
cember, has been appointed associate di- 
rector. He has been serving as an assis- 
tant director since his release from service. 


@ SUMAS FEED & MILLING CO., Sumas, 
Wash., is the new name of the Sumas 
Feed Mill purchased by Cap Galloway 
and Herman Edin from Scott & Hart. 


PLAN NEW WAREHOUSE 

General Mills is planning to build a 
new city sales warehouse adjacent to its 
feed mill in Kansas City, Charles Van 
Horssen, vice president and manager of 
formula feeds for the central division, has 
announced. The plans also _ include 
modernization of loading methods and the 
installation of a belt conveyor from the 
mill to the new warehouse. The new build- 
ing will be located at 2917 Guinotte 
avenue and construction will begin as 
soon as materials are available, Mr. Van 
Horssen said. 
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YEAR AFTER YEAR 


THEY COME BACK FOR 


NO-MILK 


CALF FOOD 


IT SAVES 
MILK AND MONEY 
FOR MY 
CUSTOMERS! 


You take no chances on customer good-will when you 
feature NATIONAL NO-MILK Calf Food. This bal- 
anced ration permits your dairy farmers to market all 
their milk and at the same time gives the calf the proper 
diet. This replacement for milk feeding keeps milk 
checks up to normal. Contains every essential nutri- 
tional need, including full quotas of Vitamins. Well 
advertised, supported by literature, store signs, news- 
paper mats for your use. 


NATIONAL 


THE CALF'S BEST FRIEND 
SINCE 1885 


NATIONAL FOOD CO. 


In the Heart of America’s Dairyland — 
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HYDROL 


FEEDING CORN 
SUGAR MOLASSES 
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Hydrol adds to the 
palatability of any live 
stock feed mixture— 
including pellets and 
cubes. 

The dextrose con- 
tent of Hydrol is an 
economical health pro- 
moting quickly assim- 
ilated carbohydrate. 

€ 


CORN PRODUCTS 


SALES COMPANY 
17 BATTERY PLACE 
YORK 4, NN. Y. 


eat less 


IS WHAT WASHINGTON ASKS — AND THAT GOES FOR 
THE FARMERS COWS, CHICKENS, AND HOGS TOO. 
SEND YOUR TRUCK IN TO PICK UP AN ASSORTED 
LOAD. WE'LL ALWAYS GIVE YOU A LITTLE PROTEIN. 


LIMITED AMOUNTS LINSEED OILMEAL, SOY- 
BEAN OILMEAL, DISTILLERS SOLUBLES, BUTTER- 
MILK POWDER, CONDENSED BUTTERMILK, RE- 
GROUND OATFEED, ROLLED OATS, SCRATCH 
FEED, JUMBO P§ANUT MEAL, RYE MIDDS, 
MALT SPROUTS, BEET PULP, BREWERS GRAINS, 
UREA, VITAMIN OIL, STEAM BONEMEAL, 
BREWERS YEAST, AND 38 OTHER INGREDIENTS. 


ALL YOU WANT ALFALFA MEALS, CALF MANNA 
SANI-FLOR POULTRY LITTER, KILLER-DILLER RODENT 
EXTERMINATOR, PEARL GRIT, STONEMO GRANITE GRIT 
CALCIUM CARBONATE, PILOT OYSTER SHELLS. 


FEED SUPPLIES, INC. 


3328 W. Cameron Ave. 
MILWAUKEE, WIS. 


For => FAST GRINDING = 
at Low Cost on Low Power 


W-W GRINDERS 
Meet Every Demand 
Of Large Users 


The model illustrated is 
ideal for the small mill or i 
for the many small, quick Faas 
jobs not suited to your 
heavier equipment. From 
eleven modern models, you 
can select a W-W to best 


meet each need of your Model F-22-M, 15 to 25 hp. 
mill. Note these features 18” feed opening for fast grinding. 
of all models. 


® Grind to any fineness or pulverize. 

© Adaptable to dry, wet, greasy or stringy material. 
® Exclusive and famous W-W Star Cylinder. 


Heavy, rigid cast frame, shaft, bearings—all built 
oversize according to horsepower requirements. 


© Big feed openings for fast easy work, up to 36” wide. 


® Built for low power and low upkeep costs in relation 
to big capacity, and reasonably priced. 


Less friction, providing lower moisture loss, cooler 
grinding. 


Use W-W equipment for bigger profits and 
satisfied customers in all grinding work. 


Write for literature on any type of grinding. 
W-W GRINDER CORP. Dept. 313 Wichita, Kansas 
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"I'd like you to meet my new girl, — she's 
one in a million!" 


Waters Gets New Post 
With General Mills 


Patrick M. Waters, recently inactivated 
as a naval reserve lieutenant, has been 
appointed advertising and sales promo- 
tion manager for General Mills’ central 
division feed department, according to an 
announcement by James E. Skidmore, 
president of the division. 

Mr. Waters first became associated with 
General Mills in 1930 following his gradua- 
tion from Michigan State college and the 
Kansas City school of law. He was made 
branch manager of the Kansas City feed 
department in 1939 and held that position 
until he entered the navy in 1944. He 
was released from active duty March 1. 

Mr. Waters’ office will be at General 
Mills’ central division headquarters in the 
La Salle Street building, Chicago. 


@ JOHN A. NIXON & CO., Omaha, Neb., 
are building an 80,000 bu. storage struc- 
ture, warehouse and office at Sioux 
City, Iowa. 


Pacific N. W. Dealers 
Re-elect D. Howell 


Dwight Howell, Tacoma, Wash., was re- 
elected president of the Pacific Northwest 
Feed association at the organization’s an- 
nual convention held Feb. 22 at Seattle. 
The meeting attracted 400 feed dealers 
and allied industry representatives, high- 
est attendance in the association's his- 
tory. 

Arthur Hill, Henry D. Gee Co., Seattle, 
was elected secretary-treasurer and Allan 
Pynor, Pioneer Feed Co., Ferndale, was 
named vice president. John (J. G.) Wil- 
son, recently released from military serv- 
ice, was re-elected manager. Named to 
the board of governors were: A. J. McFar- 
land, Fisher Flouring Mills, Seattle; Ned 
Shelton, Van Waters & Rogers, Seattle; 
John Lehman, Fruit Growers, Skyhomish; 
Arthur Nelson, Renton Feed Co., Renton; 
D. M. Bell, Grays Harbor Feed Co., Aber- 
deen; Ed Nordquist, Nordquist Feed & 
Seed Co., Redmond; and George Walters, 
Walters Seed Co., Vancouver. 

Speakers at the west coast convention 
included Ray Bowden, Grain & Feed 
Dealers National association; Earl Corey, 
Commodity Credit Corp.; Homer Hunting- 
ton, National Egg & Poultry Board; Dr. J. C. 
Knott; George L. Rideout; Quincy Scott; 
and Ralph B. Nelson. 


@ ALLIED MILLS, INC., Ft. Wayne, Ind., 
is planning construction of a million dol- 
lar feed manufacturing plant at East St. 
Louis, Ill. 


MANGANESE BOOKLET 

“Recommendations for Feeding Man- 
ganese,” a new booklet explaining the 
value of manganese in livestock diets, has 
been prepared by J. F. Wichhusen of the 
Manganese Research & Development Foun- 
dation, Cleveland. Copies of the booklet 
may be obtained by writing the founda- 
tion, 15031 Shore Acres drive, Cleveland 10, 
Ohio. 


“The Standard 
CALF 


for more than 25 years” 


CREAM CALF MEAL 


(for gruel feeding) 
— also flaked for dry feeding 


of in 


FEEDS 


SOLD THROUGH DEALERS ONLY! 


5425 WEST ROOSEVELT ROAD 
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RYDE & COMPANY 


CHICAGO 50, ILLINOIS 


* from Armour : 


The value of meat proteins in 
starter mashes is well established. 
Feed dealers and poultry raisers 
know that a high protein content 
is necessary to the proper devel- 
opment of strong, sturdy chicks. 


* 


It may not be so well known 
that meat proteins improve 
egg hatchability,even when 
a presumably complete sup- 

ementary ration, contain- 
ing sufficient vitamins, is 


being fed to the flock! 


* 


For example, experiments have 
shown that when meat scraps are 
used as the-protein source, or are 
added to certain vegetable proteins, 
otherwise complete, the hatchability 
of fertile eggs increases as much 
as °27%. 


This is an important fact 
to the hatchery man who 
largely depends for success 
on the number of chicks he 
can get from a tray of eggs, 
and is a feeding practice 
that can be recommended 
to every owner of a breed- 
ing flock. y 


Due to the current scarcity of 
Armour Meat Proteins, we still 
stress conservation and suggest that 
these valuable supplements be used 
first in breeder mashes and second 
for chick starters. 


* 


The outlook indicates con- 
tinued allocations to dealers 
for some time to come. 


ANIMAL FEED DEPARTMENT 
UNION STOCK YARDS 
CHICAGO 9, ILLINOIS 


Company 


Armour’s Digester Tankage 
Armour’s Meat and Bene Scraps 
Armovur's Special Steamed Bone Meal 
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Gor EXTRA 
VITALITY 


SSS 


WHITCOD 

gives you 3000 A units — 

all from pure Cod Liver Oil 
at No Extra Cost! 


Today poultrymen and turkeymen want 
chicks and poults that have the vitality to 
live, grow strong, and develop rapidly. 
They want chicks and poults that are free 
from any vitamin deficiency. 


Get your chicks and poults off to a good 
start. Use W HITCOD “SPECIAL”—a pure 
Cod Liver Oil, Fortified, in your breeder 
mashes. WHITCOD “SPECIAL” is a high 
quality oil with a guaranteed content of 
3,000 Vitamin A and 400 Vitamin D units. 


It will pay you to investigate WHITCOD 
today. Write for our prices and full details. 
* * * 

For general poultry mashes we also have a 
pure Cod Liver Oil, Fortified, that has a 
guaranteed content of 400 Vitamin D and 
2,000 Vitamin A units. Prices and samples 
on each or both of these oils will be sup- 
plied on request. Address Department 6W-3. 


WHITCOD 


A PURE COD LIVER OIL, FORTIFIED 
Produced under our U. S. and Canadian Patents 


WHITMOYER LABORATORIES, Inc. 


Myerstown, Penna. 


DISTRIBUTORS 


WISCONSIN NEW ENGLAND 
TheWestern Lime & Cement Co. Grandone, Inc. 
Milwaukee, 1, Wisc. Mass. 


MINNESOTA TEXAS 


George C.Spriestersbach Hannsz Hatchery Supply Co. 
Lubbock, Texas 


Minneapolis, Minn. 


ER PRODUCTS 


d treotment 


OTHER WHITMOY | 

PROTOSEP natural oc! 
for coccidiosis: 

VUMIX—2 double duty tonic 
wormer. 
ganic 
minerals plus of 
TRAMIN — Trace 


lodine.- 
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—supplying 
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quantity of money in circulation in Fayette 
county. All of Mr. Brewer's business is 
cash or short-term credit. Accounts are 
due in 30 or 60 days and payments are 
always made promptly. 

Equipment in the Brewer plant includes 
a Kelly Duplex mixer and grinder and 
complete oats rolling machinery. Eight 
truck drivers handle the firm’s four de- 
livery trucks. 

Attractive advertisements in racing 
magazines published in Lexington place 
the Brewer name in the homes of most of 
the state’s best-known horse breeders and 
sales results have been excellent. In fact, 
just about everything has been excellent 
since Lawrence Brewer started in business 
last September. His staff includes W. A. 
Sharpe, who managed the plant for Van 
Meter-Terrell; Mrs. Elizabeth McKenna, 
bookkeeper; and W. J. Lewis and Walter 
Johnstone, salesmen. 

When it comes to completely filling the 
needs of breeders of high grade horses 
Lawrence Brewer is first across the finish 
line—and by far more than a nose! 


@ OSCAR BROWN, Fremont, Neb., recent- 
ly completed his new $10,000 feed mill. 


© JOHNSON FARMS, Batavia, N. Y., has 
installed a new l-ton Brower feed mixer. 


@ JOSEPH STAPPLER, Bowdle, S. D., has 
purchased the Geib Elevator from John 
Geib. 


Glidden Co. Announces 
Two New Appointments 


Raymond J. (Jack) Little has been cp- 
pointed general superintendent of the feed 
mill division of the Glidden Co., Indiancp- 
olis, and Howard T. Gordon has been 


H. T. Gordon 


R. J. Little 


named administrative assistant to sales, 
according to an announcement by Cecil F. 
Marsh, division general manager. 

Mr. Little has been active in the indus- 
try for 22 years and will have full respon- 
sibility for all production and construction 
in the feed mill division. For 11 years he 
was supervisor of the Allied Mills plant at 
Fort Wayne, Ind. He was employed with 
Central Soya at Decatur for eight years 
and spent three years with the Pillsbury 
Feed Mills, Clinton, Iowa. 

Mr. Gordon has been closely associated 
with the feed business for the past 17 
years and is well known to the feed trade 
in the Central West. 


FOR YOUR 
MASH FEED 


Feeds. 


meal and flour. 


New Rochelle, N. Y. ° 


OYSTER SHELL 
MEAL and FLOUR 


99 25/100 PURE CALCIUM CARBONATE 


Used by many manufacturers of the Nation's Quality 
We can make prompt shipment of straight cars of 


If you cannot use a straight car of meal or flour, 
not include some in your next carload of medium 


wh 
aa chick size PILOT BRAND Oyster Shell? 


OYSTER SHELL PRODUCTS CORPORATION 


Morgan City, La. > 


FOR YOUR 
MASH FEED 


St. Louis, Mo. 
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R. C. Woodworth Heads 


Grain Trade Council 


R. C. Woodworth, Minneapolis, was 
elected chairman of the National Grain 
Trade council at the group’s annual 
meeting held Feb. 13 at Chicago. Mr. 
Woodworth is a director on the council's 
board representing the Minneapolis Cham- 
ber of Commerce and for the past year 
has headed the group's legislative com- 
mi'tee. 

Walter R. McCarthy, Duluth, Minn., who 
served as chairman for the past two years 
was voted a resolution of praise by the 
board. 

Re-elected as vice chairman was Frank 
A. Theis, Kansas City, who represents 
the Terminal Elevator Grain Merchants 
association. Members of the council's new 
executive committee besides Mr. Wood- 
worth and Mr. Theis are the following: 
Herry Schaack, Chicago Board of Trade; 
C. H. Williamson, St. Louis Merchants’ Ex- 
change; R. J. Barnes, Philadelphia Com- 
mercial Exchange; Ed Morgenstern, Salina 
Board of Trade; and Granville Bond, Bos- 
ton Grain and Flour Exchange. 

The council is composed of 27 members, 
including 23 grain exchanges and four 
national grain and feed trade associations. 
It is now in its llth year as the National 
Grain Trade council after succeeding the 
Grain Committee on National Affairs in 


Peoria Board of Trade, Omaha Grain Ex- 
change, Duluth Board of Trade, Milwau- 
kee Grain & Stock Exchange, Buffalo Corn 
Exchange. 

New York Produge Exchange, Philadel- 
phia Commercial Exchange, Indianapolis 
Board of Trade, Sioux City Grain Ex- 
change, Boston Grain & Flour Exchange, 
Portland Grain Exchange, San Francisco 
Grain Exchange, Enid Board of Trade, 
Salina Board of Trade, Hutchinson Board 
of Trade, St. Joseph Grain Exchange. 

Wichita Board of Trade, Amarillo Grain 
Exchange, Fort Worth Grain & Cotton 
Exchange, Grain & Feed Dealers National 
association, Terminal Elevator Grain Mer- 
chants association, North American Export 
Grain association and the Federation of 
Cash Grain Commission Merchants as- 
sociations. 


Indiana Dealers to Hold 
Mid-summer Convention 


The Indiana Grain & Feed Dealers as- 
sociation will hold its mid-summer con- 
vention at the Sargent hotel, Wawasee, 
Ind., June 17-18, Fred K. Sale, secretary 
of the organization, has announced. The 
convention site is located on Indiana's 
largest lake. 


@ MARSHALL DUFFEY, Humboldt, Tenn., 
has purchased his father’s interest in the 
Duffey Seed & Produce Co. 


1936. The member organizations are: es ees L HANcock 3115 / 
Chicago Board of Trade, Kansas City @® ATWOOD ELEVATOR, Warsaw, Ind., | : 
Board of Trade, Minneapolis Chamber of was destroyed by fire Feb. 7 at a loss of GRAIN CO. 4 
Commerce, St. Louis Merchants Exchange, $65,000. | N | cis: 
(HENDY—~ 
D Chamber of Commerce \ 
BUFFALO.) 
MILL AND ELEVATOR EQUIPMENT \ anes 
| FEED CO) 
Our Service In : 
cludes ELLIS™ 
Dust Collectors Feed Hoppers 3832 Bd. of Trade 
CHICAGO 
Malt Cleaners Elevator Casings 
Reels, Bins, Tanks Elevator Leggin ; 
FEED CO, A 
Spark Choke Damper Elevator Heads 
DONOVAN 
Fire and Dust-Proof Elevators 
Conveyors and Fittings OMAHA 
General Sheet Metal Work HAmey 1011 | 
Building Special Machinery FEED COJ 
L. BURMEISTER COMPANY 
| MINNEAPOLIS 
4535 W. MITCHELL ST. \ MAin 5587 
MILWAUKEE 14, WIS. SOMMISSION C 


Brokers 


FEED 


INGREDIENTS 


KOELSCH 
a Grain & Flour Exchange 
™\ BOSTON 


THE FEED BAG — March, 1946 


CZ RS) 
| | 
| 
e lille 


Fairfax District 
KANSAS CITY, 


TH 


corn 


The W. J. Small Sales Co. 


KANSAS 


DEHYDRATED 
ALFALFA MEAL 


Distributors For 


Minnesota, North Dakota 
South Dakota and 
Northern Wisconsin 

e 


ALSO DISTRIBUTORS OF 


STALEY’ 
NOPCO si" 


ARMOUR’S 
PACIFIC MOLASSES Co’s. 


Cane Blackstrap Molasses 


MANAMAR 
OMALASS 


Molasses 
WRITE TO 


MANEY BROTHERS 
MILL & ELEVATOR 


MINNEAPOLIS, MINN. | 


Soybean 
Oil Meal 


Old Gold 
SEEDS 


The big red "W" distinguishes 


Write 
the special WISCONSIN HY- 
BRIDS, developed for the more Prices 


Northern states. 
L. L. OLDS SEED CO., Madison, Wis. 
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—in the mill 


(Continued from page 25) 


of inflation. With added billions of dollars of government 
money in circulation, the lid might be blown off any time in 
view of the shortage of consumer goods. In 1939, there were 
seven billions of dollars in circulation; in 1945, more than 27 
billions. The danger is obvious. 


FARM INCOMES 


According to J. B. Hutson, undersecretary of the department 
of agriculture, the income of people on farms now is about 
$500. The average income of people who do not live on farms 
is $1300. In the so-called “good old days,” the average net 
income for the farm group was $170 and the non-farm group 
$760. Progress has been made by the farmer, accelerated 
no doubt by war prosperity, but the gulf between the two 
groups leaves plenty of room for improvement. In fact, the 
average standard of living for all must be raised. Agriculture 
is the real basis for national prosperity. It is that ‘industry 
which produces wealth. Factories and mills take the pro- 
ducts of the farms, rivers and mines and fabricate them into 
finished goods. But first of all, they come from the earth. The 
great need is to bridge the economic gap between the farmer 
and city worker by raising the income of the farmer to a level 
with that of the worker who resides in the city. It is a big 
job but it can be done. 


RUSSIA AND THE REST OF THE WORLD 


And that is about the line-up in a game of power politics now 
raging. Stalin is hell-bent to secure his frontiers and to 
eliminate British imperialism in Asia. He also wants access 
to the Mediterranean and the Indian ocean. Who is there to 
stop him? There is a lot of talk in Washington about World 
War III. With the rapid demobilization of our army and navy, 
military men think there is danger ahead. There is great 
unrest in the world. Vigorous action by honest men is our 
only hope. We must not appease Russia. There is some proof 
that our State department has engaged in that practice. It is 
President Truman's responsibility. 


THAT HOUSING BILL 


Congress wrestled with a housing bill for more than a week. 
Proponents contended that it was designed to provide ade- 
quate homes for the returned veteran. Unfortunately, laws 
and talk will never build a home. That's about the effect of 
the bill that passed the House. We need, the materials that go 
into homes and these are scarce—very scarce—right now. 
We can trace these shortages to the senseless pricing policies 
of OPA. They have put the small mill and factory, which have 
produced these materials, out of business. The price adminis- 
tralors have been more concerned about controlling profits 
than producing commodities which is the only answer to in- 
flation. Relax the controls and permit a reasonable margin 
of profit and soon there will be plenty of building materials. 
It's time these bureaucrats woke up; the war is over. 


OPA AND ITS RECORDS 


The people should not be fooled by the boys and girls who 
write and speak the propaganda lines for this agency. It 
boasts that it has “held the line”, which is not true. OPA has 
never proved its case except by outlandish statements and 
self-serving declarations. It has held the line on prices to 
some extent, but with what effect? Here is the answer: 

It has kept down the price of doors. Result: No doors. 

It has kept down the price of lumber. Result: No lumber. 

It has kept down the price of glass. Result: No glass. 

It has kept down the price of butter. Result: No butter. 

It has kept down the price of nylons. Result. No nylon hose. 

It has kept down the price of shirts. Result: No shirts. 

It has kept down the price of overalls. Result: No overalls. 
And so on far into the night. Thousands of other items could 
be listed, but what's the use? I don’t think the people are 
being fooled. I would hesitate to say as much for the Congress. 
We can trace almost every shortage to OPA folly. 
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There Is LONGER LIFE 
In BETTER BUILT BAGS 


standards of quality 
are steadily winning more friends 
throughout the feed industry where 
all are engaged in a strenuous effort 
to supply the country with food 
producing rations with maximum 


efficiency. 


Werthan “Better Built Bags" are 
regularly found to give greater mile- 
age per ton of feed packaged and 
carried to destination than many so 
called economy bags in which price 
rather than quality is the prime con- 


sideration. 


This is important to every user of 
bags who is sincerely trying to con- 
serve all of the nation's resources. 


It will pay you to investigate the 
longer life of Werthan "Better Built 
Bags." Write today. 


WERTHAN BAG CORP. 


8th Ave. and Howard St. 
NASHVILLE © TENN. 
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THE COMPLETE LINE... 
profitable 
priced to win your 


Tonnage builders 
e specialties 
market, built to hold it 
VITALITY MILLS INC., Board of Trade, Chicago 4, Il 


Manufacturers of famous VITALITY 
Poultry, Turkey, Hog, Dairy and Live- 
stock Feeds. 


Save money and extend your 
production with dependably 
uniform Florida High-Protein 
Cane Molasses which offers 
you these big advantages: 


1 Exceptionally high in amides and 
* amino acids and with approximately 
three times as much crude protein as 
average cane molasses. 


Rich and well balanced content of - 


* Vitamins B:, Bz and Be as well as 
Vitamins C, E_ (fertility factor), H 
= P-P (Niacin), and Pantothenic 

ci 


3 oo content of digestible carbo- 
* hydrates in form of various sugars 
and polysaccharides, including the very 
nutritious pectin and soluble gums. 


SUPPLY AVAILABLE for shipment in accordance with W. P. B. regulations 


(nquiries \\NITED STATES SUGAR CORPORATION 


CLEWISTON, FLORIDA 


Solici ted — 


e114 


4 Many minerals and elements essen- 
* tial to animal health including iron, 
calcium, phosphorus, magnesium, potas- 
sium, sodium, chlorine, sulphur, manga- 
nese, aluminum and copper. 


5 Uniformly high quality, plus other 

* advantages of dealing direct with 
producer as we market only our own 
production. 


6 Ideally located to serve customers in 
* the Southeastern territory. 


George W. Edmonds, Luverne, Minn., 
left above, is shown receiving the Golden 
Egg trophy from M. E. Cook, advertising 
manager of the Pillsbury Mills feed mills 
division, in recognition of outstanding 
work in poultry breeding and egg produc- 
tion. The presentation ceremony was held 
at the Manitou hotel in Luverne on Feb. 
28 followed by a dinner attended by a 
group of agricultural leaders, poultry ex- 
perts, and civic officials. 


Canadian Representative 
For Sprout, Waldron 


John H. Soars has been appointed rep- 
resentative for the Canadian provinces of 
Ontario and Quebec by Sprout, Waldron & 
Co., Muncy, Pa., engineers and milling 
equipment manufacturers, the company 
has announced. Mr. Soars has had 28 
years experience in the mill equipment 
field and was sales engineer for Wm. & 
J. C. Greey, Canadian mill contractors, for 
six years. Mr. Soars has established his 
office at 14 McRae drive, Leaside, Ontario. 


@ HANK WEBB, Gage, Okla., has opened 
a new produce, feed and seed store. 


@F. R. MILLER FEED MILLS, Dunbzr, 
Neb., has purchased the two George 
Anderson elevators. 


NEW KASCO FOLDER 

Kasco Mills, Inc., Toledo, Ohio, has cn- 
nounced the publication of a new piece 
of literature which explains the theory of 
protein usability and the development of 
Kasco “Bio Protein’’ conbinations. The 
new pamphlet decribes technical advances 
in protein research in a clear, simple 
manner emphasizing the importance of 
the amino-acid structure in the develop- 
ment of usable proteins. Much of the 
research was done by Dr. Victor Heimai, 
director of the Kasco research laboratory. 
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Pace Committee 


HE Pace committee of the house of 

representatives which is studying 
the food situation heard testimony from 
the feed industry during the week of 
March 11, 1946. 

Delegations from all over the country 
appeared at the invitation of Congressman 
Pace of Georgia. Among those who at- 
tended was Austin W. Carpenter, execu- 
tive director of the Eastern Federation of 
Feed Merchants. 

Mr. Carpenter disclosed that a recent 
survey by his group showed that four 
cars of feed and ingredients had been 
consumed against one car which his mem- 
bers were able to buy in the last 30 days. 
Such a condition is going to lead to the 
most serious feed shortage in the history 
of the Northeast before April 1, Mr. Car- 
penter said. 

He recommended the complete removal 
of price ceilings on all agricultural com- 
modities immediately. He said that if a 
free market is permitted there will be 
temporary sharp increases but commod- 
ities will soon find their proper level. He 
declared that the government is faced 
with only two alternatives: 

(1) Continuance of price control with 
no feed available. Or 

(2) Removal of price control with only 
a temporary price increase but with feed 
available. 

“Plenty of programs have been tried 
but they just haven't worked,” Mr. Car- 
penter said. 

Representative Andersen of Minnesota 
asked Mr. Carpenter if a government order 
to ration available feed supplies might 
relieve the situation. 

“I don’t believe there are any six men 
inside or outside government big enough 
to allocate our feed supply on an equi- 
table basis,” Mr. Carpenter said. 

C. N. Silcox of the Grange League 
Federation, Ithaca, N. Y., said his plants 
had been forced to cut their production 
30 per cent in March on top of a 15 per 
cent reduction made in February. He 
said the GLF was advising farmers to ad- 
just their operations but to try and remain 
in business. He did not recommend com- 
plete removal of price ceilings now but 
suggested that they be adjusted to repre- 
sent true value. He also recommended 
complete removal of price ceilings before 
the next crop moves. 

Dean K. Webster, Jr., treasurer of the 
H. K. Webster Co., Lawrence, Mass., testi- 
fied that in his judgment the only real 
solution to the problem is the complete 
abandonment of price ceilings on all grains 
and feeds and agricultural products. 

“This would mean hectic price advances 
immediately, but we believe the natural 
laws of supply and demand would in a 
short time bring about a proper balance 
at levels not unreasonably above the 
Present price levels,’ Mr. Webster said. 
“As to the timing of the abandonment of 
these ceilings, we maintain that the longer 
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hears views on 
price controls 


the action is deferred the more severe the 
reaction and difficulty when it is finally 
taken,” he explained. 

“We believe that the principle of price 
control constitutes shackles upon our whole 
national economy. Remove these shackles 
and our country will quickly move for- 
ward with its old stride,” Mr. Webster 
advised. 

C. C. Lewis, president of the North- 
eastern States Feed Manufacturers asso- 
ciation and president of Park & Pollard, 
Inc., Buffalo, N. Y., told the committee that 


the feed manufacturers of the east are 
operating at a considerably reduced rate 
relative to 1945 and at a not unreasonable 
rate over 1942. He said quotas and allo- 
cations are lower for 1946 than for 1945 
and still manufacturers are unable to pur- 
chase ingredients to meet these quotas. 

Robert Wendland, Temple, Tex., repre- 
sented the Texas Feed Manufacturers asso- 
ciation and declared that as late as 
November, 1945, the United States depart- 
ment of agriculture told the trade that 
the feed concentrate supply was as large 
as in the feeding year 1944-45 and that 
livestock feed demand was expected to be 
less. 

He claimed that at the same time the 
USDA said supplies of our four principal 
grain crops per animal unit may be the 
largest in 20 years. This encouraged feed- 
ing. 

Mr. Wendland said that price control 
should be lifted and that production should 


PREMIER PEAT MOSS CORP. 535 Fifth Avenue, New York, N. Y. 


VITAMINS A-D 


AND 


RIBOFLAVIN 


CLO-TRATE 

Vitamin A&D 

Feeding 
Oils 


White’s LIVEX 
Natural 
Riboflavin 
Supplements 


CLO-TRATE . 
“Dry 
(D-Activated 


Animal Sterol 
Powder) 


NEWARK 7, NEW JERSEY 


‘ 
Q 
Certified 
for 
«onl 
na BC onom) 
4 


e 


be encouraged to bring volume up to de- 
mand. If ceilings are not eliminated, 
prices must be adjusted, he contended. 

Mr. Wendland listed these suggestions: 

(1) Dispense with artificial controls— 
let OPA die. 

(2) Discount the danger of over-produc- 
tion. 

(3) Reduce allotments to brewers and 
distillers. 

(4) Export food and seeds rather than 
whole grains and thereby keep 
grain byproducts here for feed. 

Emory Cocke, Ashcraft-Wilkinson Co., 
Atlanta, Ga., declared that black market 
dealings on cottonseed meal are now 
rampant in the South. He said that the 
government cannot provide a police force 
big enough to enforce its regulations. 

He cited recent cases in which depart- 
ment of agriculture men in Georgia were 
preaching to the farmers that the gov- 
ernment would help them raise chickens at 
a profit while another section of the de- 
partment was encouraging other farmers 
to cut poultry production. 

Mr. Cocke challenged the committee to 
name one government regulation which 
was sufficient in itself. He said average 
prices for feedstuffs are higher than the 
OPA ceilings indicate due to the black 
market sales. 

He recommended that ceilings be lifted 
as the new crops are harvested, that food 
subsidies be discontinued and that support 
prices be kept at a minimum. 

After hearing further testimony the Pace 
committee was expected to issue a report 
to Congress. This report will undoubtedly 


THE TRUTH 


@ More and more feed mixers are using 


REX Wheat Germ Oil in breeding 


rations. 


@ More and more breeders are using 


REX Wheat Germ Oil in breeding 


live stock. 


@ More and more Veterinarians are 
recommending REX Wheat Germ Oil 
in correcting breeding disorders. 


@ Year after year, after year the TRUTH 
is being proved by experience. | 


Vio Bin Corporation a 


Monticello, Illinois 
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COMMODITY exchange offi- 
cials who testified before the 
Pace committee charged that 
artificial controls were re- 
sponsible for food shortages. 
Shown above, left to right, 
are: Rep. Stephen Pace (D. 
Ga.), chairman of the com- 
mittee; J. O. McClintock, 
Chicago, vice president, and 
Sam Jackson, governor, of the 
National Association of Com- 
modity Exchanges; and P. O. 
Wilson, Chicago, secretary- 
manager, National Livestock 
Producers association. 


have a great deal of influence on the 
question of OPA renewal and if the agency 
is renewed it will help determine on what 
basis. 


ACQUIRE MILLING CO. 

The Arrow Mills, Inc., Houston, Tex., has 
taken over the business of the Houston 
Milling Co., a division of Continental Grain 
Co. No change in management or personnel 
is contemplated by the new firm which will 
operate a flour mill on the Houston ship 
canal, a feed manufacturing plant and a 
concrete elevator with a capacity of 1,500,- 
000 bushels of grain. 


WAUSAU 


GOOD CHICKS and 


100 LBS. NET 
WHEN PACKEO 


WISCONSIN 


STARTER MASH 


BUTTER: 
LivER on 


NORTHERN MILLING CO. 
WAUSAU. WIS. 


WISCONSIN STARTER MASH 


Saves Chicks 


NORTHERN MILLING CO. 


GOOD FEEDS 


The emphasis this year 
should be on QUALITY 
rather than QUANTITY, both 
in chicks and chick rations. 
With feeds of all kinds as 
scarce as they are, it would 
be wasteful and unprofit- 
able to feed them to poor 
quality chicks. 


Good advice to give your 
customers now is to buy 
only the best grade chicks 
and feed them 


Saves Feed Saves Money 


Since 1883 
WISCONSIN 
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—small business 
(Continued from page 21) 


methods of advertising and sales promo- 
tion, financing, pricing, delivery service 
and hundreds of other problems faced 
in the management field. 

The department. of commerce, through 
its small business section even proposes 
to collect and disseminate technical in- 
formation—to make it easily available to 
small business either direct or by sending 
small business to competent private 
agencies which serve such purposes. 

Another section of this department will 
be charged with encouraging federal pro- 
curement policies which are favorable to 
small business and assisting small busi- 
ness in finding sources of supply for raw 
materials. 

This is only a brief sketch of what Mr. 
Schindler is getting ready to announce 
regarding small business activities in the 
department of commerce/ Eventually he 
hopes to have 100 field offices operating 
in all the larger cities where businessmen 
can come with their problems. 

Mr. Schindler emphasizes that this pro- 
gram involves no bureaucratic control. 
There will be no “ramming things down 
the throat of small business.” 

The idea, according to Mr. Schindler, is 
to make aid for small business curative 
and preventative. The department wants 
to help in getting small business on the 
right track from the start, not after it has 
jumped the track. 


Mr. Schindler vigorously espouses the 
cause of small business. He believes in 
long range help for the small businessman 
as well as immediate assistance. Small 
business, he says, employs 50 per cent of 
all non-agricultural help working in the 
United States. And he intends to see that 
the small businessman gets a fair deal. 

Does Mr. Schindler ever expect to get 
back into the feed business? Well, he 
says he still relishes his contacts with the 
trade and while he would like to be back 
among his many friends, he does not feel 
that he will ever again be active in the 
feed trade. 


Colten and McAlinden 
To Represent Amburgo 


The Amburgo Co., Philadelphia feed 
improvement service, has announced the 
appointment of James Colten as repre- 
sentative for New York state and Paul 
McAlinden as New England representa- 
tive. Both are war veterans recently dis- 
charged. 

Mr. Colter was in the army air forces 
for four years and flew as a bombardier 
with the 15th air force. Mr. McAlinden was 
in uniform for more than five years. His 
New England offices will be located at 23 
Fulda street, Roxbury, Mass. 


@jJ. D. GIFFORD, Fremont, Neb., has 
opened a feed mill at Arlington. 


@ KEITH JESSE, Mercer, Wis., has pur- 
chased the Norman Anderson Mill. 


Ralph Lipstreu Joins 
National Ideal Co. 


Ralph W. Lipstreu has been appointed 
assistant to A. W. Aumend, vice president 
and sales manager of 
the National Ideal 
Co., Toledo, Ohio, W. 
L. Krapp, president of 
the company, has an- 
nounced. Mr. Lipstreu 
will assist National 
Ideal dealers with 
the financing of poul- 
try and farm equip- 
ment and farm build- 
ings. 

The firm expects the 
additional service to : 
further insure its R. W. Lipstreu 
dealers of continued good volume and 
profits in the future. The new assistant 
sales manager has an extensive back- 
ground in finance through service as 
Cleveland branch manager of a national 
finance organization. 


@ KALMBACH-BURCKETT CO., Baton 
Rouge, La., have completed construction 
of their new feed mill. 


@ ROCK RIVER MILLING & GRAIN, 
Oregon, Ill., was destroyed by fire last 
month. The loss was estimated at $75,000. 


®@ LESLIE MILLER, Carthage, Mo., has pur- 
chased the Lockwood mill at Lockwood 
from M. A. Wilkerson. 


Help offset the worst shortage 
of concentrates in many years 


Pacific Slope and Midwest 
Alfalfa Meals 


SUNCURED @® DEHYDRATED 


WHAT’S HER FUTURE? 


15% Fine or Coarse Grind 
20% Leat Meal 
Stem Meal and Molasses 


Plain Stem Meal 


Pacific Slope Meal high in Carotene is avail- 
able for prompt and forward shipment. Recent 
tests show 8.0 to 12.8 milligrams per 100 


Present feed shortages pose this question... 


But of one thing we can be very sure 
—there’s still plenty of that reliable 
body-building and egg-making 


SHELLBUILDER 


IT’S PURE REEF OYSTER SHELL 


grams .. . 60,500 to 96,700 units of vitamin A 
per pound, 


Principals and Brokers INVITED TO write, wire, or phone 
to PAUL X SMITH of 


R.J. Roesling & Co. 


ANIMAL AND VEGETABLE PROTEIN CONCENTRATES 


244 California Street San Francisco 11 
Telephone GArfield 8170 


J FOR OVER 26 YEARS DISTRIBUTORS OF RELIABLE PROD- 
UCTS FROM BORDER TO BORDER AND COAST TO Coast. {” 


Don't say “oyster shell”-- say Shellbuilder! 


SIZES 
CHICK - PULLET- HEN 


BAGS 
25-50-80-100 / 


Shellbuilder 
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information comes only from a careful 
study and analysis of customers’ needs. 

The feed dealer has to have a sound 
background in economics and finance if 
he is to advise farmers on land pur- 
chases, loans and investments, Mr. Wake 
says. “The dealer's got to be interested 
in every problem and every project of 
his farmer customers,” he believes. 

Bill Wake appears to have done a 
splendid job of helping out his customers 
for his quintuplet stores have grown in a 
short 10 years into one of the leading re- 
tail feed businesses in the Hawkeye state. 
In addition the firm has a wholesale 
business that serves about 50 other feed 
dealers in the state. 


@ L. B. CAMPBELL, Dougherty, Iowa, re- 
sumed his duties as manager of Farmers 
Incorporated Co-op Society Jan. 1 after 
his release from the navy and Miss Ger- 
trude Fowler, his wartime substitute, has 
returned to her former position of book- 
keeper. 

TO HANDLE DREW ADVERTISING 

E. F. Drew & Co., Inc., Chicago, has an- 
nounced the appointment of Lloyd Larson 
Advertising, Chicago, to handle its feed 
division advertising in trade papers and 
through direct mails. The firm manufac- 
tures vitamin feeding oils and vitamins in 
dry form. 


Fewer Cattle and Calves 
On Feed This Year 


The number of cattle and calves on feed 
Jan. 1 was 4 per cent less than Jan. l, 
1945 but 5 per cent higher than two years 
ago, the department of agriculture has 
announced. The 3,310,000 head on feed 
in the North Central area was 5 per cent 
less than a year earlier and 6 per cent 
below the record number of Jan. 1, 1943, 
but still higher than any other year on 
record. 

Four North Central states are feeding 
more cattle this year than last. They are 
South Dakota, Nebraska, Ohio and Illinois. 
Wisconsin and Minnesota report about the 
same number now on feed as Jan. 1, 1945. 
The number being fed was less in Indiana, 
Michigan, Missouri, Kansas, North Dakota 
and Iowa, the leading feeding states. 

Total shipments of stockers and feeders 
into the Corn Belt for feeding during the 
last half of 1945 were considerably larger 
than during the last six months of 1944. 
The decreases this year appear to have 
been in the number of locally grown cattle 
which account for about half of the cattle 
fed each year in the Corn Belt. 

About 770,000 cattle were on feed for 
market in the 13 western states on Jan. 1, 
a figure 1 per cent less than the first day 
of 1945. Increased numbers were being 
fed in 7 states including a 10 per cent 
increase in Colorado and a7 per cent jump 
in California, the two principal feeding 
states of the area. The number on feed in 


Nevada, Utah and Wyoming was up 25 
per cent and more but considerable reduc- 
tions were noted in Texas, Oklahoma, New 
Mexico, Idaho, Washington and Arizona, 
About 10 per cent more cattle were on 
feed in Pennsylvania Jan. 1 than a yeur 
earlier. 


Corn King Firm to Open 
New Plant in Indiana 


Announcement of the opening of a plant 
at Willow Branch, Ind., to manufacture 
Corn King minerals has been made hy 
Barlow, Wright and Shores, Inc., Cedar 
Rapids, lowa. The new eastern plant will 
be in operation about April 1, the company 
reports, and will supply the trade in Indi- 
ana, Ohio, Michigan and all eastern states. 

C. C. Major of the Willow Branch Grain 
& Feed Co. has been appointed to direct 
plant production and sales. All orders for 
Corn King minerals will be filled from the 
Cedar Rapids plant until April 1, the com- 
pany has announced. 


© W. J. MEYER, Omaha, Ill., has purchased 
the H. J. Meyer Elevator from his father. 


NAMED SALES MANAGER 

Ben H. Phillips has been appointed sales 
manager of the Tarkio Molasses Feed Co., 
Kansas City, Mo., according to an an- 
nouncement by A. H. Schmidt, company 
president. Mr. Phillips spent his youth on a 
Nebraska cattle ranch and has had ex- 
tensive experience in sales and merchan- 
dising. 


TRIMMINGS 


rich in carotone 
rich in minerals 


® 


first time! 


THIS SUMMER THERE WILL BE AVAILABLE A 
BRAND NEW INGREDIENT FOR THE FEED IN- 
DUSTRY — MADE RIGHT HERE IN WISCONSIN. 


DEHYDRATED 
VEGETABLE 


THIS PRODUCT WILL BE DEHYDRATED BY 
ONE OF THE LARGEST AND MOST MODERN 
CANNING PLANTS IN THE COUNTRY. ONLY 
THE FRESH TRIMMING OF GARDEN AND 
FIELD VEGETABLES WILL BE USED. 


tastes good—smells good 


La Budde Feed & Grain Co. 


AT MILWAUKEE 


Portable 


meed... 


on roller platform. 


Write for full details. 


Today’s volume calls for 
equipment able to do the 
work. EXACT WEIGHT 
Sacking Scales 
were built to meet this 
sack from 5 to 
8 bags per minute of free 
flowing material. Equipped 
with lock-jaw bagholder, 
revolving dial and clam- 
shell hopper and mounted 
Ic all 
adds up to (1) fast, ac- 
curate 100-lb sacking (2) 
saving of time (3) saving 
of extra scales (4) saving 
in man-power (5) profit- 
able volume production. 


Save Man-power and Extra Equipment 
with this Portable Sacking Secale... . 


THE EXACT WEIGHT SCALE CO. 
701 W. Fifth Avenue Columbus 8, Ohio 
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Purina Names Sykes to 
Public Relations Post 


]. D. Sykes has been appointed director 
of public relations for the Ralston Purina 
Co., St. Louis, according to an announce- 


J. D. SYKES 


ment by Donald Danforth, company presi- 
dent. Mr. Sykes succeeds E. G. Cher- 
bonnier, vice president in charge of public 
relations, who has retired in order to de- 
vote all his time to encouraging teamwork 
between agriculture and industry. 

The new director has been manager of 
the general poultry and hatchery division 
of the company’s poultry department since 
July, 1943. Starting as an extension poul- 
tryman at Auburn, Ala., Mr. Sykes became 
a poultry coordinator in Washington in 
1937 and joined Purina in 1941 as regional 
pouliry manager. 

Earl A. Sindecuse and Otis O. McIntosh 
continue as directors in the public rela- 
tions department, Mr. Danforth said. 


A. Altman to Represent 
Dawe’s Products Co. 


Arthur Altman, Clinton, Mass., has been 
appointed district sales manager for 
Dawe’s Products Co., Chicago. Mr. Altman, 
who was recently discharged from the 
army, will travel the states of New York 
and Connecticut himself, the firm has an- 
nounced. The Dawes Co. has also 
announced the appointment of Barber & 
Bennett, Inc., Albany, N. Y., as distributors 
for Dawe’s feed products. 


@ FARMERS ELEVATOR, INC., Syracuse, 
Neb., is planning extensive modernization 
of its feed plant. 


JOINS SIMMONDS & SIMMONDS 

Phil W. Tobias, jr., has joined Sim- 
monds & Simmonds, Inc., Chicago, as di- 
rector of media and research, the advertis- 
ing agency has announced. Mr. Tobias 
was recently released as a first sergeant 
from the army air forces. 
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@ VAN DAM & SONS, Rio Creek, Wis., 
have opened a new feed mill and store at 
Casco. 


@ QUAKER OATS CO., Chicago, has pur- 
chased four Illinois mills located at Strawn, 
Cereal and two at Risk from Harry Tjardes, 
Strawn. 


BROWER EXPANDS 

The Brower Manufacturing Co., Quincy, 
Ill., has announced that it has recently 
completed an addition to its factory which 
will enable the firm to produce more Whirl- 
wind mixers than in the past. New im- 
provements in design include larger steel 
angle supports for the motor, a larger feed 
opening in the hopper and better methods 
of protecting the mixers in shipping. 


SEED CORN 
AND 
SEED OATS 
SINCE 1912 
contracting 1946 


Crop for Delivery 
After Harvest'' 


Thousands buy nothing 
but O & M Seed year after 
year, insisting that it has 
no equal. 


Write for free catalog or 
prices on any quantity of 
seed from a bushel to a 
car load. 


THE O & M SEED CO. 


GREEN SPRINGS, OHIO 
GROWERS 


NEW FEED FILM 

Allied Mills, Inc., Fort Wayne, Ind., has 
announced the release of a new sound 
slide film, “Waste Weasels”, which is avail- 
able without charge to extension workers, 
county agents, feed dealers, hatcherymen 
and others concerned with poultry and 
livestock welfare. Less than half an hour 
in length the new film illustrates dozens 
of money-making and feed saving prac- 
tices, according to Robert Zinn, head of 
the Allied Mills 4-H and FFA activities. 
Further information on the film may be 
obtained by writing the company. 

@ BERKS COUNTY CO-OP, Temple, Pa., 
has installed a new l-ton Brower feed 
mixer. 


: @ Vitamin A and D 
Oil. 


@Fish Meal 
Scrap. 


Semi-Solid Dis- 
tillers Solubles. 


@ Alfalfa. 
@ Liver Meal. 
@ Bone Meal. 


@ Dried Distillers 
Solubles. 


and 


THE MARYLAND FEED (0, 
National ‘Marine Bank Bldg. 
‘BALTIMORE 2, MARYLAND 


Pre-cooked— Oven Toasted 
Wheat and Corn 


FLAKES 
For Dog and Small Animal Foods 
Made Exclusively For 


Werner, Spencer ¥ Telford, Inc. 


208 W. WACKER DRIVE + CHICAGO 6, ILL 
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Spring Marches in but early this month 
Milwaukee experienced its most severe 
blizzard and traffic tie-up in many years. 
It took this reporter two hours to drive 
the six miles from office to home and 
many were on the way from four to six 


hours. A, A. Johnstone of the Johnstone- 
Templeton Co. spent the night on the 
davenport in his offices in the Milwaukee 
Grain & Stock Exchange. He complained 
that the heat was turned off after mid- 
night. 

Even a ruptured appendix which neces- 
sitated an operation and kept Walter C. 
Holstein at the Milwaukee hospital for 


two weeks couldn't keep him from work- 
ing. He was permitted a telephone after 
the second day and kept in constant con- 
tact with his office as well as with his 
customers throughout the country. Mr. 
Holstein is president of the Mohr-Holstein 
Commission Co. and had not previously 
missed a single day's work because of 
illness in the 44 years he has been asso- 
ciated with the same firm. 

Driving to Florida several weeks ago, 
Roy L. Herrick of the Herrick Feed Co., 
Harvard, Ill. traveled 36 extra miles be- 
cause he turned the wrong direction on 
the right highway out of Birmingham, Ala. 
Roy needed, and now has, an auto com- 
pass. 

J. H. Stewart of Kingston, N. Y., verteran 
Blatchford sales representative and his 
boss, J. E. Sams, sales manager of the 


EXTRA PROFITS 


without headaches. 


higher than that. 


Spotting extra profits is easy if you 
depend on Hayes Bros. Supreme 
Chicks. Your best proof is to inquire 
into the success of other wholesalers 
who depend on this hatchery year i 
after year. As a reliable, successful, a 
long-established firm, doing volume 
business, it gives you prompt service, 44 


90% accuracy guaranteed for sexed 
chicks; actually it has always been 


50,000 Hayes Bros. Supreme 
Chicks hatched daily during the 
season. 20 varieties. Ask for confi- 
dential price list. 


HAYES BROS. HATCHERY 


Ralph M. Colburn 


Decatur, Illinois 


Vere Cochran 
Portland, Indiana 


* TRADE MARK 


company at Waukegan, Ill., recently re- 
turned to their homes after spending 
several weeks in Florida. 

Advertising Age reports as follows 
about an artist who has been in the 
employ of Glenn H. Campbell, presideni 
of the Campbell-Sanford Advertising Co., 
Cleveland: “Single, She May Dye; Mar- 
ried, She Decides to Linger” * * * “When 
she became a Campbell-Sanford employe 
in the ‘20's, her name was May Dye. 
Now that she is married, it is May Linger.’ 

E. C. Dreyer of the Dreyer Commission 
Co., St. Louis and Kansas City, was born 
on February 29 so he didn't really have 
a birthday this year. Despite this fact, 
he received so many congratulatory letters 
and telegrams at Mineral Wells, Texas, 
where he was vacationing, that he re- 
plied with a printed acknowledgment 
“Too many to answer by hand,” said 
Gene. . 

The Milwaukee Journal recently carried 
a letter from James B. Gavan advocating 
the sprinkling of 40 pounds of salt to the 
mile along the center of all highways to 
remove ice and provide traction for auto- 
mobiles and trucks. Only a few of us, 
who read the letter, know that Jim is 
manager of the Milwaukee branch of the 
Morton Salt Co. 

T. G. Wilkinson of the Borden Co. has 
been ill at the St. Clair hospital in New 
York City for several weeks. Tom prob- 
ably has as many friends in the feed in- 
dustry from coast to coast as any other 
man and the good wishes of all are with 
him in his fight to regain health. 

The feed industry received favorable 
publicity of great value through publica- 
tion of an article and a front cover color 
picture of the Arcady quads in This Week, 
Sunday supplement of many metropolitan 
newspapers with a combined circulation 
of over 7,500,000 copies. Arcady’s presi- 
dent, Wirt D. Walker, was happily ®ver- 
whelmed and is now vacationing at 
French Lick Springs. 

George Wilhelm, Mid-Continental Labo- 
ratories, Kansas City, is again on the 
job having recovered from back injuries 
resulting from an auto accident in which 
he turned over twice on an icy road. He 
rested at his farm about a month. 

Bob Cargill, president of the Victoria 
elevators and of the Northwest Country 
Elevator association, Minneapolis, now 
believes all the stories he has heard 
about the “windy city”. On a recent 
visit to Chicago, about $60 blew right 
out of his pocket and has not been ac- 
counted for to this day. 

G. D. Davis, vice-president of the Na- 
tional Oil Products Co., Harrison, N. J., 
has returned from an extended visit to 
the west coast where he inspected the 
company’s new plant now nearing com- 
pletion at Richmond, Calif. 

A bulletin of the American Feed Manu- 
facturers association, anent the organi- 
zation’s coming convention at French 
Lick Springs, included the following 
advice to the lovelorn: “It will not be 
possible to give a double room to a 
single person, so in making your reserva- 
tions please arrange for doubling up to 
save the hotel the necessity of readjust- 


THE FEED BAG — March, 1946 


“4 
Rumney” 
A\ 
— ‘ 
| / 
Sf," 
jj 
e 
| A Great Chick Feed—Now Greater Than Ever 
; ve" 
GET THE FACTS 
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Chic 2. 
Address: CARGILL, Inc., Minneapolis 15, Minnesota ; 


ment. If you are coming by yourself find 
some friend’’****???7.... 

Harry F. Franke of the Franke Grain 
Co. has just purchased an electric vibra- 
tor and massage machine of the type 
used in all the better barber shops. We 
presume Harry made this purchase be- 
cause, in addition to his headaches in 
the feed business, he has just been 
nominated without opposition to be the 
new president of the Milwaukee Grain & 
Stock Exchange. 

Wish Harry would keep the vibrator in 
his office so we could use it each morning 
after reading all the appeals and com- 
plaints in our daily mail from feed men 
everywhere who can't get feed of any 
kind, can't understand government regu- 
lations and do not know how to continue 
serving their farmer customers—D.K.S. 


Plumb Quits Post With 
Milwaukee Exchange 


After 37 years as secretary and treasurer 
Harry A. Plumb is retiring as an officer of 
the Milwaukee Grain & Stock Exchange. 


Mr. Plumb has been associated with the - 


organization since 1893 when he was ap- 
pointed assistant to the secretary. 

James G. O’Brien, a veteran of 45 years 
with the Exchange and for many years 
Mr. Plumb’s assistant, has been nominated 
to succeed him. 

Mr. Plumb has long led the crusade for 
honesty in grain dealings and was among 
the first to come out against shady brokers 
at the turn of the century. He always 
realized the importance of respectability 
and reliability to an industry which also 
had a very direct effect on the growth 
of the brewing, malting and milling in- 
dustries. 

Mr. Plumb was born in 1867 at Water- 
bury, Conn. During his youth his parents 
moved to Trading Post, Kan., where his 
father established a medical practice. 
When he was 15 his family moved to 
Chicago where young Harry became asso- 
ciated with Armour & Co. At the age of 
26 Mr. Plumb came to Milwaukee and the 
grain and stock exchange where he has 
remained ever since. 

Other nominees selected at the annual 
caucus held March 16 included H. F. 
Franke, former first vice-president, as presi- 
dent to succeed Carl Houlton, who has 
been president for the last two years; L 
E. McClellan, first vice-president, and C. 
F. Coughlin, second vice-president. 

Nominated for three vacancies of the 
board of directors were H. H. Hicks and 
W. G. Zinn, whose terms are expiring; 
W. G. Hottenson, L. J. Beck and R. J. 
Weschler. 

Three vacancies on the board of arbi- 
tration will be contested for by W. C. Moll, 
J. H. Harris, H. A. Pagel, Norman L. Witt, 
D. D. Brown, R. H. Lamb and Anton Pitroff. 
A. L. Johnstone and W. C. Holstein are 
unopposed for election to fill two vacan- 
cies on the board of appeals. 

@ JOHN C. DOYLE, Shullsburg, Wis., has 
purchased the Shullsburg Feed store from 
G. M. Whitechurch. 
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RED BRAND 
DIGESTER TANKAGE | 


MEAT AND BONE SCRAPS 
BONE MEAL 


THE SUPREME TEST 


IS OVER 
"The Ratings are in" 


Our record for maintaining 
uniformly excellent quality dur- 
ing the war adds to your 
peacetime assurance of a 
QUALITY, for which there is 
no substitute. 


Specify RED W BRAND 
digester tankage, meat and 
bone scraps and special pre- 
pared steam bone meal. 


[WILSON & Co. 


Kansas City Chicago Oklahoma City 
Omaha Albert Lea Cedar Rapids 


> 


“VITAMIN 


1000 A/400 A.O.A.C. D 
2000 A/400 A.O.A.C. D 


VITAMINE BRAND 
3000-400 OIL 


(A fortified Cod Liver Oil) 


Reliable, chick - tested 
sources of the so essential vitamins 
A and D. 


economical, 


147-P Varick St., New York, N. Y. 


PEDER DEVOLD Olt COMPANY, ING. 


ove 
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- The importance of Iodine as a nutri- 
tional element in the rations of live- 
stock and poultry is widely recog- 
nized. Farm animals, like humans, 
require Iodine — a very little, it is 
true, but that little is vital. 


In goiter areas the need for supple- 
mentary Iodine is well established. In 
other areas, it may be desirable as 
an insurance measure. Because of 
these recognized facts, nutritionists 
recommend Iodine. It is included in 
formula feeds and buyers look for it. 


lodine Educational Bureau, Inc. 
221 North La Salle St., Chicago 1, Ill. 
120 Broadway, New York 5, N. Y. 


a> 


o% 
FREE...Helpful booklet, “The Place of 


lodine in the Nutrition of Farm Animals” 
Copies for each of your representatives if 
wish them. Write us today. 


® THIS DEALER SOLD 
over $7,000 WORTH of 


Hilltop’s K-M 
in 4 MONTHS 


¢Sam.W. Schwerin 
of the Norfolk 
Hatchery and 
Poultry Supply 
Store, Norfolk, 
Neb. 


sold 2,000 gallon-size j jugs of K-M 
($7,000 worth) during the first 
four months of 1945. The figures 
are for the gallon size alone and 
do not take into account the half 
gallon sizes of K-M sold and the 
wonderful business done by Mr. 
Schwerin in the many other Hill- 
top Products he handles. 

OTHER DEALERS are also MAKING 
BIG PROFITS with HILLTOP POUL- 


TRY HEALTH PRODUCTS ... WHY 
NOT YOU? 


WRITE (lL TODAY 


LABORATORIES 


718 Washington Av Ave. No. So 1, Minn. 
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& 
—farm animals 
(Continued from page 41) 


is relatively small, only 2 per cent of total 
national production in 1944. 

Poor pasture land and difficulty in pro- 
ducing supplemental feeds for winter feed- 
ing have been the principal factors limit- 
ing cattle and sheep production in the 
South. Grain yields have been especially 
low. Winter feeding may consist of 
legume hays and pasture including les- 
pedeza, cowpea and peanut as well as 
grain and concentrates including cotton- 
seed cake and meal, peanut meal, velvet 
beans and cowpeas. 

Corn and hog production are related 


NO FOOLIN’ 


EAGLE 
FEEDS 


DO THEIR STUFF 
INA BIG WAY 
at SMALL cosr 


EFFICIENT 
ECONOMICAL 
EXPERTLY MADE 


& 
In Mash or Pellets 


Eagle Roller Mill Co. 
NEW ULM, MINN. 


Quality Manufacturers for 90 
Years 


MILLIGAN & SON, INC. 


Sioux Gity, lowa 
Brokerage Department—C. S. Milligan, Mgr. 


Ingredients ALFALFA MEAL 
and OYSTER SHELL 


Distributor for 


CELACTO 
The Lactic Acid Concentrate 


Cat CHARLEY for Service! 
Phone 86549 at Sioux City, lowa 


directly to cotton acreage. Corn acreage 
is inversely proportional to cotton acreage 
and hog crops have tended to be large 
when cotton acreage is down, and vice 
versa. The marked increase in cotton 
planting in the early 1920's was reflected 
in sharp reductions in corn and hog pro- 
duction. By the late 1920's, however, 
cotton acreage was reduced. This was 
accompanied by a moderate upward trend 
in corn acreage and hog production until 
the droughts of the mid-1930's. The down- 
ward trend in cotton acreage continued 
through 1945 and corn acreage has de- 
clined since 1937 with increased planting 
of peanuts, soybeans and tobacco. 


present business 


future 


ALLIED MILLS, INC. 


General Offices: Chicago, Ill., Service Oftices: Ft. Wayne, Ind. 


CORN MEAL 
GRAIN PRODUCTS 
ANIMAL and 


POULTRY FEEDS 
STALEY MILLING CO. 


KANSAS CITY 16, MO. 


Ghat 


by EMIL J. BLACKY 

With all the controls we're facing 
today 

From government groups, plus its 
OPA, 

Most dealers are growing a little 
bit hazy, 

And new regulations are driving 
them crazy. 


Now they’‘re restricting the wheat 
in our feeds, 

And slashing the industry's protein 
needs, 

We wonder what else they'll pull 
from the hat— 

If they'll try to control the spots on 
our cat. 


Or the oxygen in the air we inhale; 

The number of hairs on a rabbit's 
tail; 

The limit to bet in a poker game; 

The number of limps we can make 
when lame. 


Yes, this is the age of restrict and 
control— 

The length of a ruler, the size of a 
hole; 

The number of stitches to sew on a 
patch; 

The limit on eggs that a hen can 

hatch. 


Whatever may be the long-range 
plan, 

Of this hectic era of control and 
ban, 

As we gaze at these empty sacks 
and shelves, 

Pray give us control to control our- 
selves. 


ANIMAL-POULTRY 
YEAST FOAM 


REGULAR and FORTIFIED 


with VITAMIN B, 


NORTHWESTERN YEAST CO. 
1750 N. Ashland Ave. Chicago 22, 
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S. L. FISHER 


Sylvester L. Fisher has been appointed 
vice president of Schenley Distilleries, Inc., 
Cincinnati, Carl J. Kiefer, president of the 
firm, has announced. Mr. Fisher has been 
manager of the Schenley grain buying de- 
partment since 1936 and also directs activi- 
ties of the Louisville Cooperage Co., a 
Schenley subsidiary. 

In addition to directing grain purchasing 
Mr. Fisher will now supervise develop- 
ment and distribution experiments on feed 
byproducts and will direct the company’s 
animal laboratory which studies nutritive 
values, processing and other phases of 
the feeding problem vital to livestock and 
bird welfare. 


Woodson Woods Joins 
Chase Bag Company 


Woodson K. Woods, jr., formerly asso- 
ciated with the Ralston Purina Co., has 
been appointed to the executive staff of 
the Chase Bag Co., Chicago, according 
to an announcement by F. H. Ludington, 
company president. Mr. Woods will join 
the firm May 1 and after becoming familiar 
with Chase operations and policies will 
serve in an executive capacity with P. S. 
Forthmann, manager of the company’s St. 
Louis branch, Mr. Ludington said. 

Before his association with Ralston Purina 
Mr. Woods was manager of the merchan- 
dise department of the Checkerboard Ele- 
vator Co., a Purina subsidiary. 


@j. T. SIMPSON, Ozark, Ark., has pur- 
chased an interest in the Baird Feed Co., 
Newport, Ark., from Louis Higgins who 
has returned to Morrilton. 


@ HELLINGER & BECKERT, Sorento, IIl., 
have purchased the J. H. Fink feed busi- 
ness. 


@ FRUDDEN LUMBER CO., Ackley, Iowa, 
has purchased the Roegner Coal & Feed 
business from George Roegner. 
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FEED GRAINS ...FOR THE FEED TRADE 


MULLIN & DILLON CO. 


Reliable Grain Merchants 


Main Offices — Minneapolis 
Telephone Main 3384 


THE FACT 


STILL REMAINS | | HEADQUARTERS FOR 
that 


SUPERIOR Pilot Brand Oyster Shells 


mou Mt. Airy Gran-l-Grit 
DP" - "OK" - "CC" - Nopco A & D Feeding Oils 


ELEVATOR CUPS Vada-Zorb Poultry Litter 
re Clear Quill Livestock Mineral 
a Blatchford's Vitadine 20 


MADE STRONGER Clear Quill Poultry Concentrates 


Leader Peat Litter 
will 
Small's Dehydrated Alfalfa Meals 
LAST LONGER Waterloo Hog Feeds 
have Servall-Stazdry Poultry Litter 
Marblehead "98" Calcium Carbonate 
GREATER CAPACITY V-C Phospho-Tobacco Fertilizers 
and will operate more Royal Oak Charcoal 


Anderson Chick Boxes and Hatchery 


efficiently at less cost Supplies 


than other elevator 


cups. 
WRITE To: Waterloo Mills Company 


K. I. Willis Corporation Manufacturers and Whelesale 


Moline, Illinois Distributors 
for names of distributors and capacity 


analysis form No. 20 WATERLOO 


_ FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS 


"QUALITY AND SERVICE UNEXCELLED 


Sun 
123 


MACHINERY 


ann SUPPLIES ror 
FEED PLANTS ano 
CEREAL PROCESSORS 


Gopher State 
Feed Co. 


M. J. AND MARSHALL BEAUBAIRE 
Minneapolis, Minnesota 


Reliable Shippers for a Quarter Century 


Millfeeds 


Linseed dow shades, cotton ma- 
Meal Pul terial, harness, handbags, 
R R HOWELL C0 Soybean ulverized luggage, suitcases, belts, 
Meal Oats and overshoes, golf bags, 
Barle auto upholstery, furniture and many other 
MINNEAPO Lis, MINN. . items. Write for trade prices. 


REPAIR GRAIN BAGS with 


TEHR- GREEZE 


FABRIC CEMENT 


A tough, versatile adhe- 
sive with a thousand uses 
in the home, in the re- 
pair shop and on the 
farm. Works equally well 
on clothing, awnings, 
grain bags, burlap bags, 
tents, binder canvas, win- 


ORDER 
YOUR 
CAR 


NOW! 


Minnesota Girl Flour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 
General Offices © Minneapolis 


Fine for Starting Pigs and Calves 


DEMON 


Steamed 


Rolled Oats 


Oat 
Products 


Des Moines Oat Products Co. 
Walter Berger, Pres. Des Moines, Ia. 


Order Monday-Get ItFriday; 
Rubber 


NOW! ‘‘Han- 
dee Andy” 
purpose tube 
steel 600 lb. 
cap. Full F.0.8. 0.8. 
size, first 
quality. Not a 


wartime makeshift. Light wt. Lots 3, $11.95 
very easy to handle. Ht. 44”. 14” wide at nose. 
Curved cross pieces. Nationally known. tlou- 
sands in use. Fully guaranteed. Send back 
express collect, if not best truck buy you've 
seen in years. Clip this. 


The HANDEES CO., Dept. 16083 Bloomington, Ill. 


SWIFTIDE Blended Fish Oil 
BIG CHIEF Meat Scraps 
Brewer's Dried Grains 
Linseed Meal * Malt Sprouts 
Mill Feeds 
CORN OIL MEAL 
CORN GLUTEN MEAL 


CORN GLUTEN FEED 
SOYBEAN OIL MEAL 


Deutsch & Sickert Co. 


741 N. Milwaukee St., Milwaukee, Wis. 


Os 


CARUS MANGANESE] 
IN FEED 
STOPS 
PEROSIS 


Add Carus 
Manganese _ to 
Mashes you mix : 
and sell. Stock Carus Manganese for those 
who mix their own. It’s the anti-perosis 
element absolutely needed in all growing 
and breeding mashes to prevent Perosis, 
short legs, short wings, parrot beak. Write 
for free bulletin and prices. 


CARUS CHEMICAL CO., Lassie 


CABLE ADDRESS "'RAYBAR" 


TIDEWATER GRAIN 
COMPANY 


ESTABLISHED 1927 


Receivers Shippers 
Exporters 
Export and Domestic 
Forwarders 


Members All Leading Exchanges 


Bourse Buildi 


ng, Baltimore 2, Md. 
6, Pa. 


Chamber of Commerce 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


124 


LOOK ‘TO 


TO LOWER FEED COST 
and 
TO RAISE FEED QUALITY 


e 
THE AMBURGO COMPANY 
1421 CHESTNUT ST. - PHILA. 2 PA. 


FERTILIZER 


for the 


FEED TRADE 


write 


UNION SERVICE 
COMPANY 


117 E. Wilson Madison, Wis. 
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Service department for our readers. 
Low Rates: 50c per line; minimum, 
four lines including heading. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
KD-i5, c/o The Feed Bag, Milwaukee 2, Wis. 


HAMMER MILL FOR SALE 
Has 50 H. P. motor—used only short time. 
Like new. Bargain for cash. Write BA-120, c/o 
The Feed Bag, Milwaukee 2, Wis. 


CORN CUTTER FOR SALE 
Cutter—grader—polisher—aspirator, 3000 lb. 
per hr. A-1 condition, guarantee. Write LE-21, 

c/o The Feed Bag, Milwaukee 2, Wis. 


MILL MACHINERY FOR SALE 
Hammer mill, attrition mill, feed mixer eleva- 
tor legs, screw conveyor, cob crusher magnets. 
Write Box SS-621, The Feed Bag, Milwaukee 
2, Wis. 


UNIVERSAL YEAST 
Yeast enzymes are a great digestive aid in 
hog, poultry and daily feeds. Rice Laboratories, 
Dassell, Minn. 


Batching Year 'Round— All Popular Breeds 
* U.S. Approved — Pullorum Tested. Re- 
liable Source For Nutritional Research Labora- 
tories. Morris Hatchery, 860 West Jackson St., 
Morris, Ill. 


ERGOTY RYE SCREENINGS 
Send us a sample of your ergoty rye screen- 
ings or mill oats for an arbitration and offer. 
Univ ersal Laboratories, Dassel, Minn. 


FOR SALE 
WHOLESALE CHICKS backed by 25 years’ 
experience handling wholesale trade. Write for 
weekly bulletin. Price’s Hatchery, Watseka, 
Illinois. 


FOR SALE 
Molasses Feed mixing plant complete except 
for tank. Good condition and very reasonable 
price. Write Box MI-216, The Feed Bag, Mil- 
waukee 2, Wis. 


FOR SALE 
Northern Iowa elevator located on the Mil- 
waukee for sale. Doing a large wholesale and 
retail business covering ten counties on feed, 
etc. Plenty of machinery to handle the busi- 
ness. Write Box MW-124, The Feed Bag, 
Milwaukee 2, Wis. 


FOR SALE 
Kelly Duplex hammer mill. Ai _ condition. 
Mill is complete with the mill and dust col- 
lector. 30 HP motor 11-V drive, starter switch 
and new electric magnet and wiring. Write 
Fox River Milling Co., Box 374, Pardeeville, 
is. 


FOR SALE 
Controlling stock in feed mill. Sales over 
$150,000. Well located and established. Excel- 
lent opportunity to own a_ good business. 
Harold P. Klein, West Bend, Wis. 
FOR SALE 
The ideal conveyors for your plant can be 
delivered promptly. Bag and box pilers, long 
horizontal, floor to floor, and special models. 
Pre-war prices—$495.00 up. 20 ton 24 x 10 foot 
truck scale. $575.00. 30 ton 34 x 10 foot truck 
scale—$1040.00. 30 ton 40x10 foot truck 
scale—$1490.00. Write for folder. Bonded 
Scale Co., 2184 S. Third St., Columbus 7, Ohio. 
FOR SALE 
Modern grain elevator and mixing plant in 
Northern Illinois. Large hammer mill. Corn 
cutter and grader. Feed mixer —1%% ton. Elec- 
tric bag sewing machine. Cleaner. Generator 
to make our own electricity and a new 200 bu. 
per hour corn dryer. Reason for selling, ill 
health. Klassy Milling Co., Monticello, Wis. 
SALESMAN WANTED 
To sell well known brands vitamin products, 
as well as feed, grain and other products to 
the feed trade in Wisconsin. Excellent oppor- 
tunity for right man. Write Box MG-147, The 
Feed Bag, Milwaukee 2, Wis. 


® OAGIE NIELSEN, St. Joseph, Mo., has 
sold the Nielson Elevator at Adair, Iowa, 
to Jess Pittman and C. M. Farley. 
JOINS R. G. MILLER CO. 

P. T. McLendon, veteran southern tex- 
tile man, has announced his association 
with the R. G. Miller Co., Nashville, Tenn. 
Mr. McLendon has spent many years con- 
tacting needle trades and textile plants 
in the South and in his new capacity will 
represent the Miller Co. in sales of ma- 
chinery and equipment for sewing, cutting 
and pressing. His offices are at 2616 Bel- 
mont Boulevard, Nashville, Tenn. 


SEED GRAINS 
Certified and Uncertified Vicland seed oats. 
Wisconsin No. 38 barley. Henry seed wheat. 
Boulay Brothers Co., Fond du Lac, Wis. 


FOR SALE 

2—Blue Streak standard No. 50 mills. Direct 
connected to 60 HP motor mounted on I beam 
base. Complete with feeder crusher and _ all 
accessories. 

1—Blue Streak standard No. 30. Direct con- 
aaa to 45 HP motor mounted on I beam 
ase. 

1—No. 1 Prater feeder crusher complete. 
Used short time only. 

1—34 ton vertical mixer. Complete with 
motor, floor level feed. Available 30 days. 

1—1 ton Haines master mixer. Complete with 
motor and starter. Floor level feed. 

1—1'¥4 ton Blue Streak mixer, floor level feed. 
Complete with motor and starter. S. A. Meier 
Co,. 1502 Underwood Ave., Milwaukee 13, Wis. 
Phone Bluemound 2240 and Bluemound 7380. 


SNOW WHITE 
GOOD NEWS! 

WIRE 

WRITE 
OR PHONE 


SNOW WHITE (Hen-Chick-Pul- 
let) in self-selling paper 80’s at 
lower prices! 
Also: Hen-Chick-Pullet-Meal-Flour 
in new cloth 100’s. 
EDWARD R. BACON GRAIN COMPANY 
Sales Agents: White Shell Corporation 
177 MILK STREET BOSTON, MASS. 


FOR A 


CHEMICAL ANALYSIS 


OF FEEDS AND FEED INGREDIENTS 


Criterion Laboratories 


PRINCETON, ILLINOIS 


Marc C. Ivey Now With 
Bert Gittins Agency 


Marc C. Ivey, veteran feed industry ad- 


_vertising man, has become associated with 


Bert S. Gittins Advertising, Milwaukee, the 
agency has an- 
nounced. Mr. Ivey was 
recently with Simonds 
& Simonds, Inc., Chi- 


cago. 
He entered the 
agency field after 


serving as advertising 
manager of the Gen- 
eral Mills feed store 
division, Minneapolis; 
assistant advertising 
manager for Interna- 
tional Milling Co., 
Minneapolis; and as promotional director 


of Dr. Salsbury’s Laboratories, Charles 
City, Iowa. 

Mr. Ivey is now Gittins account execu- 
tive serving Kasco Mills, Inc., Toledo, Ohio 
and Waverly, N. Y.; and Beebe Labora- 
tories, Inc., St. Paul. 


NEBRASKA-KANSAS MILL, Superior, 
Neb., was destroyed Feb. 10 in a $250,000 
fire. 


BUYERS 


Bran, Shorts, 
Middlings, Red Dog 
and Mixed Feeds 
In Any Size Quantities 
Wire Us Your Offerings 


C. J. Martenis Grain- Co. 


Produce Exchange * New York City 


Marc Ivey 


WHEN IN THE MARKET FOR - Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


FISH OILS 


for Poultry Feed 


MARDEN-WILD CORP. 


501‘COLUMBIA STREET-SOMERVILLE, MASS. 


STATE BANK BLDG. 
75 STATE STREET 


MERCHANTS FEED CORP. 


Representing Reputable Sellers to Responsible Buyers 


ALBANY, N. Y. 
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Grain 


UPPLIES of all grains in the principal 
exporting countries on Jan. 1 were 
about 15 per cent smaller than at the be- 
ginning of 1945, with wheat stocks about 
25 per cent smaller, according to a United 
States department of agriculture report 
prepared by the office of foreign agricul- 
tural relations. Reduced supplies reflect 
increased exports in the Northern hemis- 
phere and two successive below-average 
crops in Southern hemisphere countries. 
Total wheat supplies in the four countries 
(United States, Canada, Argentina and 
Australia) were placed at 1,392,000,000 


smaller in chief 


export countries 


bushels compared with  1,868,000,000 
bushels on Jan. 1, 1945 and 2,206,000 
bushels at the beginning of 1944. The 
current Jan. 1 stocks are the smallest since 
1940. The exportable surplus, estimated 
at 475,500 million bushels, from these sup- 
plies is much smaller than the estimated 
world import requirements. 


Brokers of ... 


205 W. WACKER DR. 


QUALITY FEED INGREDIENTS 


U. M. C. Calcium Carbonate — Feed Mixing Limestone 
Limestone Grit — Bentonite — Oil Meals 
Mill Feeds — Packing House By-Products 


UNITED FEED PRODUCTS CO. 


CHICAGO, ILL. 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


\ TENNANT & HOYT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


Sunset Feed & 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


CLO-TRATE PRODUCTS 


Fortified Cod Liver Oil and 
Vitamin A & D Feeding Oils 


“ALL YOUR NEEDS IN GRAIN OR FEEDS’’ 


° FEED JOBBERS » 


Distributors of: 


Hubinger (Keokuk) 
Corn Gluten Feed 
Kellogg’s Hominy Feed 
Hercules Dried Whey 
Wheat Germ Oil 
Wheat Germ 
Calf Manna 
Stonemo Granite Grit 


WRITE US FOR FURTHER INFORMATION 


Grain Co., Inc. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


SUNSET BRAND FEED 


(an exclusively milk product) 


High in flavin, milk albumen, 
and milk minerals. 
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Total supplies of rye in the four coun. 
tries is placed at 33,000,000 bushels com- 
pared with 48,000,000 bushels last year and 
74,000,000 bushels at the beginninc of 
1944. Some surplus for export is expected 
to be available in Argentina, but little oy 
none in the three other countries. Deiicits 
in the normally large rye consuming coun- 
tries of Europe make import requirements 
for the current season much larger than 
usual. 

The Jan. 1, 1945 barley supplies are 
placed at 352,000,000 bushels, agcinst 
394,000,000 bushels a year ago and 442, 
000,000 bushels at the beginning of | 344. 
The largest reduction was in Canada 
where stocks are about 30 per cent under 
those of a year ago. Some increase in 
supplies this year is indicated for hoth 
Argentina and Australia as a resul! of 
larger crops in those countries. 

The Jan. 1 supply of oats, in contrast with 
those of wheat, rye and barley, is signifi- 
cantly larger than during the past ‘two 
years, total supplies in the four countries 
being estimated at 1,462,000,000 bushels 
compared with 1,314,000,000 bushels 
last year and 1,271,000,000 bushels at the 
beginning of 1944. Reductions are reported 
for both Canada and Argentina, but the 
very large supplies in the United States 
more than compensate for the smaller 
supplies in those two countries. Only 
limited quantities, however, appear avail- 
able for export as most oats remain on 
farms for feed. 

Corn stocks in the four countries at the 
beginning of 1946 are estimated at 
2,011,000,000 bushels, compared with 
2,331,000,000 bushels a year earlier and 
2,046,000,000 bushels on Jan. 1, 1944. The 
principal reduction was in the United 
States, though a sizeable decrease is 
estimated also for Argentina. Only a very 
small export surplus will be available in 
Argentina until the new crop is harvested 
in April. Present prospects are for a crop 
of about 200,000,000 bushels in that coun- 
try. A crop of that size, even though it 
would be considerably below average, 
should make possible a resumption of an 


active export movement. 


@® CHARLES REEVES, Milford, Ill., has pur- 
chased the Stockland Farmers Grain & 
Lumber Co. at Stockland. 


@ EARL McCOY, Warsaw, Ind., has pur- 
chased the Tyner Elevator, Inc., at Tyner. 
@ BLUFFTON MILLING CO., Petroleum, 
Ind., is making extensive alterations at 
the Petroleum feed mill. 
® WALTER UNKE, Bridgewater, S. D., has 
purchased the Bridgewater Milling Co. and 
the Parkston Milling Co. at Parkston. 
BEMIS BUYS COTTON MILLS 


Bemis Bro. Bag Co., St. Louis, has pur- 
chased the Indiana Cotton Mills at Cann-l- 
ton, Ind., according to an announcement 
by Lee Rodman, president of the Indiana 
firm. Mr. Rodman, who is retiring from 
active management, said a new company 
was being organized to operate the plant. 
The change of ownership becomes effective 
April 1, he announced. 
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Mathieson Alkali Names 
New District Managers 


Nelson F. Wilmot has been appointed 
Chicago district sales manager and Merle 
S. Clark has been named St. Louis district 


Merle Clark 


Nelson Wilmot 


manager of the Mathieson Alkali Works, 
New York City, according to anyannounce- 
men! by G. W. Dolan, president of the 
frm. Mr. Clark will head the newly 
operied St. Louis office in the Paul Brown 
building. 

Mr. Wilmot attended the Massachusetts 
Institute of Technology and joined Mathie- 
son in 1931. He is a native of Rochester, 
N. Y. Mr. Clark, a graduate of the Uni- 
versity of Indiana, joined the company the 
same year after several years’ experience 
teaching chemistry and physics. 


Minnesota Association 


Re-elects All Officers 


All officers of the Farmers Elevator As- 
sociation of Minnesota were re-elected at 
the annual meeting of the organization 
held Feb. 19-21 at the Nicollet hotel, 
Minneapolis, Minn. 

They are: Oscar A. Olson, Truman, 
president; H. A. Frederickson, Windom, 
vice president; A. F.-Nelson, Minneapolis, 
secretary; and J. E. Brin, Stewartville, 
treasurer. 

More than 1,700 members atiended the 
convention which was the largest in the 
organization's history. Featured speakers 
included Ben McCabe, president of the 
National Tax Equality association; R. 
Wayne Newton, manager of the National 
Association of Cooperatives; Sen. Henrik 
Shipstead of Minnesota; George 
Smith, Archer-Daniels-Midland, Minneap- 
olis; Samuel D. Jackson, governor of the 
National Association of Commodity Ex- 
changes and Allied Trades; and John H. 
Parker, Milwaukee, secretary of the Mid- 
west Barley Improvement association. 


@ FRED BOEDING, Seneca, Kan., has pur- 
chased the Seneca Hatchery from his 
father, August Boeding. 


@ HOWARD E. CHASE, Lapeer, Mich., who 
was recently discharged from the army 
air forces, has been nained president of 
the Lapeer Grain Co. 


— 

@ FLYNN’S INC., Gary, Ind., has been in- 
corporated as a feed business by John E. 
Flynn, Frederick F. Eichhorn and Frederick 
Stultz. 
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LATTIN COMPANY, Inc. 


Jobbers Feed Stuffs — Manufacturers i: 


SEA PEP 


Chamber of Commerce 327 So. LaSalle St. 
Buffalo 2, N. Y. Chicago 4, Ill. 


FISH MEALS 


VITAMIN A — VITAMIN D OILS 
VITAMIN A AND D OILS 
VACUUM DRIED PEAT MOSS 


SPECIALTY FEED PRODUCTS CO. 


PLYMOUTH, MICH. 


one 


HAMMERMILL 
VERTICAL FEED 


MIXER CORN CUTTER 


AND GRADER 


Sun-Cured and 
Dehydrated 


One Machine or Complete 
Feed Mill Equipment 


* Kelly Duplex, with more than 
60 years’ experience, is well’ 
equipped to help you plan and to 
build the mill machinery you need. 
They will be glad to help you with 
your problems. Whether you are 
purchasing only one machine or 
equipping a mill complete, get 
suggestions and esti- 
mates from Kelly 
Duplex. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


ALFALFA 
MEAL 


Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 
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Allied Mills, Inc. 

American Dry Milk Institute, Inc. ........ 103 
Arcady Farms Milling Co. 14 
Biatchford Cali Meal Co. ................ 
124 
Commercial Solvents Corp. ............... 58 
Core Proiucts Gales Co. 108 
Denver Alfalfa Milling & Products Co. ....127 
Des Moines Oat Products Co. ............ 24 
E. I. du Pont de Nemours & Co., Inc. ..... 53 
John W. Eshelman & Sons ................. 36 
38 
Golgen Eagle Milling Co. 60 
Hayes Brothers Hatchery ................. 120 
121 
Iodine Educational Bureau ................ 121 
Jacobson Machine Works ................ 104 
King Midas Flour Mills .................. 132 
111 
LaBudde Feed & Grain Co. ............... 118 
63 
125 
125 
McMillen Feed Mills, Inc. ................ 71 
Nationale Distillers Products Corp. 

New England By-Products Corp. 

Newsome Commission Co. ................ 

128 e 


Oyster Shell Products Corp. ............... 110 
Pecos Valley Alfalfa Mill Co. ............. 129 
Premier Peat Moss Corp. 115 
56 


J. B. Sedberry, Inc 
Shellbuilder Co. 


Specialty Feed Products Co. .............. 127 
22-23 
Stearns Magnetic Mfg. Co. ................ 86 
Dione Mountain Grit Co. 79 
Sunset Feed & Grain Co. ................. 126 
Thompson-Hayward Chemical Co. ......... 89 


Tobacco-By-Products & Chemical Corp. ... 98 


Ultra-Life Laboratories, Inc. .............. 73 
Union Special Machine Co. ............... 130 
United Feed Products Co. ................ 126 
U. S: Industrial Chemicals, Inc. .......... 64 
erner, Spencer & Tolford, Inc. .......... 119 
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* * * SUPREME BRAND * x «x 
MILK BY-PRODUCTS 
~ 
Hersert 
Philadelphia 7, Pa. 


FARTHING'S CHICKS—A Dependable 
Wholesale Supply—All Popular Breeds— 
Sexed or Straight Run 


SHIPMENTS on DATE PROMISED 
Year ‘Round Service 
Write — Wire or Phone 


FARTHING'S HATCHER 


PURE OLD PROCESS 
LINSEED OIL MEAL 


A. L. Stanchfield & Co. 
Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


for \NIMAL PROTEIN 


REPLACEMENTS 


see 


W. C. PRATT CO. 


53 West Jackson Blvd. Chicago, Ill. 


Feed Ingredients 
of All Kinds 


North East Feed Mill Company 


Minneapolis 13 Minnesota 


MARION, IND. 


BAGS 


BURLAP COTTON 


PLAIN OR 


PAPE PRINTED 


TRUCK COVERS 
TWINES 


INDIANAPOLIS, IND. 


Pep Up Pigs and Hogs with 


TON-A-POR 


Fed by Hog Men for Many Years 
INGREDIENTS 
Areca Nuts @ Kamala @ Ameri- 
can Worm Seed @ Galangol Root 
@ Quassia @ Mandrake @ Cop- 
per Sulphate @ Sulphur e@ Nux 

Vomica and Foenugreek, 


NOW! -Buy SUPERIOR’S- 


Digester Tankage 
Bone Meal — Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Val-A Company 700 w. root st. chicago 9, It 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
414-415 Merch. Exch. Bldg., St. Louis 2, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


GRAIN COMPANY 
1023 CHAMBER OF COMMERCE, MINNEAPOLIS 
Bridgeport 1231 


LIPSCOMB GR IN 
NGFIELD, M 
Jjucers § 


SAVE MONEY 
with 


SEA-COLL 
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Shepardson to Direct 
Hart-Carter Sales 
Hill Shepardson has been appointed 


sales manager of Hart-Carter Co., Minne- 
apolis, Charles ©. Ingraham, company 


HILL SHEPARDSON 


vice president, has announced. Mr. Shep- 
ardson was associated with the firm from 
1921 to 1932 and since that time has 
represented several milling and grain 
manufacturers. 

As sales manager Mr. Shepardson will 
direct sales of all the company’s depart- 
ments. The firm now has an expansion 
program well under way for increased 
manufacture of equipment in the Hart- 
Carter line. Mr. Shepardson’s 25 years of 
specialized experience in the flour, cereal 
and elevator field equips him well for 
his new position, Mr. Ingraham said. 


Illinois Grain Dealers 
Name Riley President 


L. E. Riley, Pleasant Plains, Ill., was re- 
elected president of the Illinois Farmers 
Grain Dealers association at the organ- 
ization’s 43rd annual convention held Feb. 
5 at the Pere Marquette hotel, Peoria. 
J. W. Ainsworth, Mason City was named 
vice president and Lawrence Farlow, 
Bloomington, was re-elected secretary. 

Elected to the board of directors were: 
V. C. Mitchell, Peru; Frank Barkley, York- 
ville; E. T. Miller, Stanford; J. E. McCreery, 
Mason City; and Lee Mellinger, Cerro 
Gordo. 


® FRANK CANNON, Minonk, Ill., has pur- 
chased the Danvers Feed Mill at Danvers. 


@ JOPLIN SEED CO., Joplin, Mo., headed 
by Bob Clay has purchased the Sequoia 
Feed & Supply Co. 


@ ARMSTRONG & McBRIDE, Mayfield, 
Kan., have purchased the Hunter Milling 
Co. and are operating it as the Mayfield 
Elevator Co. 
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CAMEL 


WHEAT MIXED FEED 


for 


Poultry-Dairy Cows-Pigs 


one bag” 


EXCELSIOR MILLING COMPANY 


Minneapolis Minnesota 


FF Pecos Valley Alfalfa Mill Gi 


WHEAT, RYE, CORN and OATS Hagerman, 
FEED WHEAT and FEED BARLEY | | 
TRY OUR 
PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 
Pecos Valley 
Alfalfa Mill Co. 


OFFICE 
CHANDLER, ARIZONA 


DISTRIBUTORS OF ..... 


®@ Cream of Corn Gluten Feed 

® SMALL’S Dehydrated Alfalfa Meal 

@ VICO Meat Scraps and Steam Bone Meal 
@ BLATCHFORD’S Calf Meal and Pellets 

BLATCHFORD'S Vitadine 


Inquiries Solicited 


GREEN-MISH CO. INC. 


FEED AND GRAIN 
613 — 15th St., N. W. 
Phone National 8390 Washington 5, D. C. 
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UNION SPECIAL CLASS 20500 
Heavy Duty Bag Closers 


A good investment for any plant where 
100 Ib. and larger filled cotton, jute or 
paper bags are closed. An adjustable 
sewing head mounting accommodates 
different sizes of bags. Unit has power 
driven, horizontal conveyor, inclined 
conveyor, or both; or conveyor trans- 
mission only, for plant production line. 
Three control systems available, in- 
cluding single pedal control of convey- 
or drive and sewing head. Write for 
Union Special Bulletin No. 200, de- 
scribing the complete line of Union 
Special bag closers, sewing heads, stitch 
types, methods of closure, variety of 
installations and other useful informa- 


tion. 
Union Special Machine Company 
448 N. Franklin Street Chicago 10, Illinois 


Gnecial 


BAG CLOSING MACHINE 


Edw. Reinemann & Son, Reedsville, Wis. 


Individual 
or Combination 


Building an individual plant or a 
combination all in one compact unit offers | 
no problem to IBBERSON but is all in a | 
day’s work. 


You can profit by our 60 years’ ex- 
perience, Write us in confidence. Ask for 
our FREE book. 


IBBERSON COMPANY 


| Engineers and Contractors : Minneapolis, Minn 


ure we're proud 
though we hate to brag— 
your satistaction is 


Sredman 


OA 4114-330 E CLYBOURN 


Company 


MILWAUKEE, WISCONSIN 


ESTABLISHED 1889 
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ARE 


MINERAL FEED SALES 


YOUR LOCALITY 


...and Here Is Why: 


Farmers Are Pouring More High-Priced Corn and Oats 
Into Livestock Than Ever Before 


There is a huge amount of soft corn on farms that must be 
fed before soft weather next Spring 


Protein supplements are scarce and high priced. In some 
areas these supplements are next to impossible to find 


Are YOU getting this profitable mineral business OR are 
you losing it to itinerant door-to-door salesmen? 


HE farmer knows that his corn and oats, 

and especially soft corn, are seriously de- 
ficient in essential minerals. He knows that 
most protein supplements do not supply 
ample minerals. So—he is eagerly grabbing 
every bag of minerals he can get from feed 
salesmen who happen to get to him first. 

Here is an opportunity for you—the estab- 
lished Feed Merchant—to do your customers 
and yourself a real service. It means satisfied 
customers and extra profit to you NOW. It 
means building on a sound basis for the 
future of your feed business. 


When you sell a customer Murphy's Minerals, 
you are helping him conserve the grains he 
has on hand and get more out of his rations. 
You are helping him extend scarce protein 
supplements and making them last longer 
and do a better job. BUT—most important— 
you are supplying the materials that can save 
him costly feed-lot diseases and breakdowns 
in health and you are paving the way for 
bigger profits. Remember also— when you 
sell Murphy's Minerals, you sell one of the 
first, one of the finest and one of the cheapest. 
Recommend them! Display them! Push them! 


Are the Same Minerals That Make 


So Effective and So Valuable 


A Product of MURPHY PRODUCTS COMPANY, Burlington, Wisconsin 


‘The Mineral Feed SOLD BY FEED DEALERS”’ 
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Grom the Millers of King Midas Plour: 


Soon a new type of flour will be reaching you. This flour will be milled to comply with 
the government's War Food Order 144, as an emergency wheat conservation measure. 


It will be labelled Enriched King Midas Flour Conservation Grade and packed in a 
newly designed sack. 


The name King Midas on the sack is your customers’ assurance that the 
flour in the sack is backed by all the experience, all the milling skill, 


all the modern facilities that have built King Midas’ reputation for 
“highest quality”. 


* Enriched King Midas Flour Conservation Grade will be milled from the very 
finest wheats obtainable. 
* It will be enriched with health-giving B vitamins, niacin, and iron. 


* Every sack will carry a recipe insert to assure your customers better baking 
results. 


* Trademarks redeemable for beautiful Marigold pattern silverware will be packed 
in every sack. 


You can sell King Midas Flour Conservation Grade and know your cus- 


tomers are getting the very best flour that can be milled under existing 
conditions. 


This is our pledge to you! 


MINNEAPOLIS, MINNESOTA 


We have made a similar pledge to your customers in advertisements appearing in the Wisconsin Agri- 
culturist —in newspapers and over radio stations throughout the entire state. The King Midas name 
will continue to be advertised consistently in all these media. 
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